REG. U. S. PAT. OFF 


*T. M 


DEWEY ano ALMY CHEMICAL CO. 


CAMBRIDGE 40. MASSACHUSETTS 
MONTREAL 32, CANADA 





Great Reputations 


(CPT bh ae Chad 423m aaa: 


Ch~ | 
o f oremost craftsmen choose 


calf leathers... the basic material in fine shoe- 
making ... with the same careful discrimina- 
tion evident in every step of their work. The 
acceptance of Tandrite by so many of the 
better craftsmen indicates the industry's full 
recognition of Tandrite supremacy. 

That superb finish, pliability and 

stamina, plus the glamorous colors 

and fine flat finish are combined 


in no other calfskin. 
















a truly nationally advertised line 


you're 


“twiee as smart” 


the lime where quality 
and volume meet 


Bvery season, every year, more famous — 
Vitality Shoes promote sales and profits 
for you with the largest, most consistent 
national advertising schedule in the 
women’s shoe field. 

Vitality Open Road Shoes FE 
for Outdoor and Campus Wear "/ = 
Made by 
emerica’s Largest Shoematkers 


VITALITY SHOE COMPANY «© DIVISION OF INTERNATIONAL SHOE COMPANY © ST. LOUIS 3, MO. 
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t 
Tet whe date 


«++ not just one or rwo, but ALL the 
quality features a good shoe deserves 





That's what you have to help make more sales with 
both the Nu-Matic and Doctor lines. 

Take that Doctor shoe, for instance! Once a man 
gets the feel of super comfort with the Normalizer 


Arch he’s a Doctor fan for life. To get this 


comfort, HR's special Doctor lasts and special 





equipment are needed . . . and that's just one 


of the features this good shoe has. 


: 





SUPPORTING THE SALES EFFORTS OF 
THE INDEPENDENT SHOE MERCHANT 


PRODUCTS OF PRIVATE ENTERPRISE — FOR INDEPENDENT DEALERS ONLY . 

Three comprehensive, Nationally Advertised lines — and as the ads say: sold ‘only 

by independent dealers who are professional! hands at shoe fitting: double assurance 
customer satisfaction. 





























NATIONALLY ADVERTISED IN SATURDAY EVENING POST, COLLIERS, LIBERTY, ESQUIRE 


HOLLAND-RACINE SHOES, we. mcmcan 
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by LEATHERBURY 


Here is the hottest spot since the Atom 
Bomb hit Hiroshima. 


Three fast moving numbers that will ap- 
peal to the Teen Agers in your community 
—and roll in extra sales for you. 








The 
Black Lieutenant 


87 Black Suedene 
$1.25 Net 








The Bucky 


438 Black Suedene 
433 Brown Suedene 
432 Red Suedene 
436 Green Suedene 
439 Black and Red Suedene 


$1.15 Net 
The Black Pirate 


97 Black Suedene 
$1.25 Net 


Due to the demand and low price of these shoes we cannot ship less than 36-pair case 
lots. We cannot send samples. Full run sizes 4/9 5/9 6/10 


LEATHERBURY SHOE company 


63 INDIA STREET BOSTON 10, MASS. 
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OUR HEADQUARTERS 
AND DISPLAY ROOMS 


ROOMS 714-715 


PALMER HOUSE 


THE MILLER SHOE COMPANY 
4015 Cherry St. * Cincinnati 23. Ohio 


NEW YORE OFFICE 
656 Marbridge Bldg. 


CHICAGO, ILL. 
1208 Republic Bldg. 


Also, West Coast Representative 
ORTHOPEDIC DIRECTION OF ALBERT E. KLINKICHT 
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...steady business—profitable business, when 


you specialize in Walk-Overs. They satisfy 







all the demands of your fussy customers 
who want high-style without sacri- 


ficing comfort and fit. 


Have you seen 


Sea aRA 


our line lately? 


Walk-Over prices from $12.95 








@ Geo. E. Keith Company, Brockton 63, Mass. e New York Sales Rooms, Marbridge Building —822 and 906 
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TAYLORED 


TLY for H ut 
consis reed or Heavy Duty 
R c 

aC MALLY FEATURED IN COLOR IN 


Colliers 


Sept. 13 issue 


E. E. TAYLOR CORPORATION, MANUFACTURERS . BOSTON, MASS. 


Also makers of the unexcelled Taylored Moccasin 
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CANADIAN 
FACTORY 





METAL LAST FACTORY 





THE 


Cambridge 


RUBBER COMPANY 






MARYLAND 
FACTORY 





that all manufacturing operations of the 
company in the United States are now consolidated 


in its Maryland and Pennsylvania factories. 


The Cambridge plant at Taney- 
town, Maryland is considered one of 
the Nation’s most modern rubber 
footwear plants . . . equipped with 
highly advanced machinery and 


processes. 


The Executive, Accounting and 
Merchandising Offices in charge of 
all the Maryland, Pennsylvania and 
Canadian rubber footwear factories 
of the company, remain at Cambridge, 


Massachusetts. 





THE Cambridge RUBBER COMPANY 


FURST in Foot Fashion 


© A @ 8 & 8 8.8: 8 39.M ASSEACHRUSETTS 
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TOES STYLED WITH 








For style — it’s important to reproduce accurately the toe lines of the last. 


For comfort — it’s important to fuse toe linings permanently in place. 


Both these objectives can be attained with “CELASTIC” Box Toes. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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IMPORTANT ANNOUNCEMENT 


Cambridge 


takes pleasure in announcing 
a complete new program for 






































PRE-WAR RUBBER FORMULA 

1. Vul-Cork Soles have returned to their pre- 
war rubber “Air-Cell” formula, which — 
gives HEFTY APPEARANCE and LONG 
MILEAGE plus feather-weight lightness 
and flexibility that will actually float on 
water... insulation against cold or heat 
... remarkable resilience which cushions 
rough-underfooting! 

NEW COLORS 

2. Vul-Cork Soles are now supplied in Red, 
Brown and Black — in your choice of 
Smooth-Buffed or Rough-Rib finish. 

NEW LOWER PRICES 

3. Vul-Cork Sole prices are now reduced 
—passing along to Vul-Cork users sub- 
stantial savings in production costs due 
to huge increases in Vul-Cork sales and 
production. 

Vul-Cork Soles are the product of over 10 

years of specialization. They have won their 

outstanding position through sheer merit 

alone. They possess outstanding extra-value 

features unique in the sole industry. 





VUL-CORK SOLES on DISPLAY 
TANNERS’ COUNCIL ALLIED PRODUCTS SHOW 
Room 1007—Hotel Belmont Plaza 

New York City—September 3-5 


Compore Hound's 
Pow with Vul-Cork 
Sole note iden- 
tice! suction cup 
principle. 
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FOR ALL THE FAMILY 


ONE NAME *® ONE 
LINE = ONE MERCH. 
ATCA SIMS. FOL IC-Y 


















































i— T= 
SUNDIAL SHOE COMPANY Cra 


MANCHESTER NEW HAMPSHIRE 
DIVISION OF INTERNATIONAL SHOE COMPANY 


| 





Hi 
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New heel heights are reached when fashion 


Style that Starts decrees short coupled lasts p/us platforms. 


The increased requirement for structural 


4 strength can be met with a well-fitted shank of 


the closed-slot fiddle design. This is but one 


Stucural, Stwn th of the many United Shanks for smart footwear. 


VITA TEMPERED STEEL SHANKS 





UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 
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is the leather that sells your shoes 


. .. when winter rules the roost 


Winter snows and spring slush hold no fears 

for the wearer of shoes made from Norwegian Calf. 
Like all Gallun vegetable tannages, this leather 
retains its shape and beauty — remains soft and 
pliable despite repeated wettings and dryings. 

This good-looking leather — with its rich, warm 
colors, striking hand-boarded grain, and luxurious, 
healthful softness — adds appeal to any shoe, 
whether it is for sport, walking, or business. 


Build your sales this easy way: Feature the leathers 
that bring your customers back for more. Check 
the Gallun numbers in your orders to leading 
manufacturers. A. F. Gallun & Sons Corporation, 


Tanners, Milwaukee, Wisconsin 


=GALLUN=Z 
ee we 
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Shaped just like your foot for greater 





comfort... naturally 





No other shoes . . . only The “Cocow” in henbctsiact 
, Kings Guard Calfskin with 

Freeman's finest shoes . . . offer double soles and CRADLE HEELS. 

the added comfort of From the Fall end Winter series. Yy 


this restful, foot-formed 

foundation. CRADLE HEEL is a 
visible feature that makes sense 

on sight and proves its point for 
greater comfort instantly! 

A complete line of these finer 

fine shoes is IN STOCK for “at once” 
shipment. Currently retailing 

at $15.50 and $17.50 and advertised 

in The Saturday Evening Post 

and Esquire, it’s the greatest exclusive 
feature in the quality shoe field. 
We'd like to talk-over Cradle Heels with you. 


Freeman Shoe Corporation, Beloit, Wis. 


Teva FREEMAN sioe 
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Voted most likely to Succeed 
this Fall... = 


“~ 


MARK 
\ THIS MARK! 
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' Only g¢nuine 
'NEOLITE Soles bear | 
the name “NEOLITE” 
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NEOLITE SOLES 
BACK-TO-SCHOOL LINES! 


They’re a Big Success 
for Wear, Comfort and Profits! 


NEOLITE Soles are wonders—offer more advantages to back-to- 


school youngsters, to their parents and to you than any other sole made. 


Parents like their long-run economy! NEOLITE Soles outwear the 


finest leather soles and give all-weather protection to young feet! 


Kids like “em for their easy comfort and sure-footed freedom. They 


need no breaking-in and are non-skid on wet or dry surfaces. 


You'll like "em, too! You'll find that NEOLITE Soles add extra ad- 


vantages that set up a line . . . step up sales and profits! 


And look at this sales support! Colorful ads in Life, Parents’ Maga- 
zine, Vogue, Harper's Bazaar and The New Yorker! Hard-hitting radio 
announcements beamed to a. Coast-to-Coast audience of millions sell 


NEOLITE to an ever-increasing number of customers. 


Now is the time to get your school lines moving—to build bigger 
and better sales and profits with the sole that has more sales advantages 


than any other! 


20,000,000 People Enjoy 


NEOLITE 


MEOUITE T. &.—THE GOOOTE*S® THRE 4 "UERER COMPeNT 


SOLES 


SOmront 
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@P... Good Look Deserves Another 










The smooth rolling lines of this smart and experience of United Last Model-Makers. 
closed-toe shoe reveal at first glance the Combine United Last Styling with the fine 
finely styled character of the wood. The _filling qualities and the result is faster-selling, 
demand for more comfort is easily met with- _ business building footwear . . . shoes with a 
out sacrifice of style by the craftsmanship greater reputation ... today and always. 





UNITED Last ComPANY 


MASSACHUSETTS 





BOSTON, 
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py YOURSELF 
IN HIS SHOES 


Dlgre CURTIS of Zerarve 


Smart? You bet! TheCurtis LoBo...America’s = |.  § “3M 0. Cc scowaucy apveereseo om 


FAMOUS FIRST in men’s leisure footwear . . . often copied, Ag UUTE 
A 


never equaled. Get America’s finest shoe values at ee Pa ee 


your CURTIS dealer. The LoBo is Curtis Style Ace No. 1469. <I aa 


Copyright 1947, Curtis Shoe Company, Inc. 


AO for 77len 
























: el 


makes the “Try-On” 
what they buy on. 





Today’s shoe fashions must have elastic goring 
— to flex with the foot — to fit the foot — to control 
and sheathe the foot. To eliminate leather stiffness. 
Stylists, designers, and manufacturers know it has 
to be the best — the kind that has long-life and is 
durable no matter how hard the wear — the one that 
means repeat sales. They know these qualities depend 


entirely on the elastic thread. That means “Carr- 


Fulflex”— manufactured with a master-watchmaker’s 





precision — your guarantee of reliability. 


 S-Eiwe 


is HREAD 


Sway 
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Why! 


THESE “SELF-ACTING” 
Slippers by Cambridge 
SOLD OUT in 1946 
WITHOUT MARKDOWNS 


—in the Nation’s leading stores— when 









ordinary slipper prices were slashed 


below cost! 


Jy aS Yen res ‘- 


nde 


AE, 


ors 


i 


. 
~ 
\ 


The PRIMA DONA 
— about $2.95 Retail 





AMERICAN BEAUTY 
ROYAL BLUE 
BLACK + RED 


BECAUSE ONLY CAMBRIDGE 
—of all slipper manufacturers — makes 
“self-acting™ slippers by the unique Florida Process 











which 

1. Makes counters and Platforms “Self-Acting” . . . OTHER SLIPPER gives wearers their instant, last- 
give flexibility with every move of wearer, spring ing, relaxing comfort PLUS neat dressy appearance! 
intently bovk to chaps. SELL SLIPPER BUSINESS-BUILDERS 

2. No breaking down of stiff counters —they slip on ne 
and kick off with a flip. — Always BUY “by Cambridge 

3. They relax the feet neatly . . . like a shoe. 


Slippers by Cambridge quickly Paes AN INSTIL THE Cambridge RUBBER COMPANY 


TUTION in any store . . . outstanding leaders in 
repeat-sales and in full profit-margin because ‘NO CAMBRIDGE 9, MASSACHUSETTS 
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Warning! 


GENUINE TRANSPARENT SHADES 





Applied in our own factory, our 
Infra-Chem formula requires 
specially designed machinery under 
control of technical engineers. 


Chit *Process 


EAL SUN PROTECTION 


you the patented Infra-Chem* process. 
Only Transparent Shades give you this 
real Sun Protection plus Visibility in 
all colors. 


Don’t be misled by imitations. Insist on 





Patented i, 


GIVES YOU 


For your own protection, we are 
publishing this warning: 


Others may make a shade from plain 
“dyed material” that Jooks like a 


real Transparent Shade . . . . and offer 
“bargain” prices. BUT 


Only genuine Transparent Shades give 


genuine Transparent Shades—created 
and made only by Transparent Shade 
Co. Look for the identifying label. 


SEND FOR THIS FREE BOOK on | # 
how to stop display “sunburn” ond hiding Figa— 





TRANSPARENT SHADE CO., Box 2135 
Dept. BS8 -— Terminal Annex, Los Angeles 54, Calif. 
Yes, send me your free illustrated book on how to get “Sun 
Protection plus Visibility through Tronsparent Shodes.” 


501 N. Figueroa St. + Los Angeles 12, Calif. 














TRinity 0851 
Address all correspondence to Box 2135, Dept. BS 8 Nome Position 
Terminal Annex, Los Angeles 54, Calif. 0a nee —— ---— 
Address —t—‘i™s ‘ 144 


*Patent Pending Copyright 1947 TSC 


—— oe we oe ee ee ee re ee eee ee 
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Money does 
grow on trees 





When you sell shoes and Miller Trees to keep footwear smart 
and shipshape, there’s a DOUBLE PROFIT in /ess than double the sell- 
MILLER ADJUSTAQLE PACK FLAT TREE ing time. Why ? Because the customer need be fitted only once—/or the shoes. 
The trees adjust quickly, easily for both length and width, one tree size 

fits several shoe sizes and widths. The forepart of a Miller is modeled like 

a shoe last... bottom is cut out to allow for metatarsal. Result: a 

superior fitting tree. Write for complete information about this highly 


serviceable product that every shoe can use. 


0. A. Miller Treeing Machine Co., Plymouth, New Hampshire 
Branch of United Shoe Machinery Corporation 


4 
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ih <<{ MEN AND WOMEN — THEY BOTH GO FOR 
if. Pare ae SEL E ON “THE GOLF SHOES WITH THE GLOVE GRIP” 












ARNOLDEAGLE FOR MEN — Handsome 
mvisture-proof brown calf golf shoe . . . featuring 
. Arnold’s exclusive Glove-Grip fit. Because the outline 
of the sole follows the natural outline of the foot, 

the soft supporting leather pulls up under the 

instep . . . supports the arch gently, firmly, snugly. 


; Here’s the most comfortable golf shoe of all! 
Order style No. 485. 


GOLF SHOES FOR MEN 
AND WOMEN 












ARNOLDEAGLE FOR WOMEN — Now at last 

these famous shoes are back! Your customers choose 
Arnoldeagle for their distinctive Authentic 

styling . . . for the buoyant Glove-Grip fit that 
assures course-long comfort. Style No. 653 — 

Brown and white calf. Style No. 654— All brown calf. 
M. N. Arnold Shoe Co., So. Weymouth 90, Mass, 


BOTH MEN’S AND WOMEN’S MODELS NOW IN STOCK FOR PROMPT SHIPMENT 
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6312—Envelope Oxford. 
Arrabuk Platform. 


Immediate Delivery Sizes 4.9 M Widths 
> $2.35 


™ 


—— 


6326 — Pump. Arra- 

buk Platform. 

Sizes 4-9 M Widths 
$2.35 


6315—Sandal—Roller 
Side Buckle. Arrabuk 
Platform. 

Sizes 4-9 M Widths 


6215—High Wedge 

Sandal. Arrabuk 

Heel. 

Sizes 4-9 M Widths 

6217—Patent 
Leather 


6321—Step-In, Lieutenant 

Bar, Jester Pump. 

Arrabuk Platform. 

Sizes 4-9 M Widths 
$2.45 


6216—Criss - Cross 
Sandal. High Wedge 
Arrabuk Heel. 
Sizes 4-9 M Widths 
6218—Patent 
Leather. 


$2.85 


Casual sales carry right straight through the seo- 
sons with these GALURE Casuals in rich black 
suede with fine, no mark, durable -soles. They 
breathe Quality and good taste just as they 
breathe Summer and fun . . . Exactly the fine 
Casual you would expect from Gerda. 


Packed in the new, attractive GALURE Boxes 


GERDA FaciWéir co., inc. 


158 DUANE STREET * NEW YORK 13, N. Y. 
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INSIST ON THIS TAG 
a ON YOUR 


(NGAROO suocs 











LIGHTER 
STRONGER 
MORE DURABLE 


Kangaroo Leather is 
17% stronger, weight for 
weight, than ony other 
leather used in shoes. 


W uen your customer asks for shoes of KANGAROO LEATHER, he does 
so because he has worn this unusually attractive leather with satisfaction in 
the past. 


To protect you, and your customers, against imitation, America’s Experienced 
Tanners of GENUINE KANGAROO provide this tag, which should be on 
every pair of KANGAROO Shoes you sell. Your regular source of supply 
will gladly see that it is attached to every pair he makes for you. 


Shoes of GENUINE KANGAROO LEATHER, Tanned in America, are avail- 


able in increa$ing volume from your regular source of supply. 


SURPASS LEATHER COMPANY 


RICHARD YOUNG COMPANY 
ZIEGEL EISMAN COMPANY 
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Sli Gnd Coil, NY. 
















, = This year 


— 





a 






it~ more men 
=8 are 

~ : 
me wearing 


ae ARCH 
PRESERVERS 


than ever. 


More men 
will read 
about 
them 


+ 


than ever, 






The DUKE 
custom styled in 
brown or black calf. 






through 





assis “s the most 
powerful 
silver leanness of the 20th Century poised by the platform. Men o °° 
business, striding lightly, hurry aboard. Trim men. Smart men. advertising 
Successful men. Active men! Wright Arch Preservers are made ° 
especially for them. campaign 
Ta oe If B 








* need no breaking in 


* provide the firm, natural support that 
eliminates foot fatigue 


€ve?r runt. 
a x are superbly styled with built-in features 
to preserve that styling 


xkkkkkkkkkke 


* let your feet walk naturally, tirelessly, 
and with rejoicing comfort 
This 36 poge runs in Time, 


September 15th and 


%& are easy to buy (consult your classified 
directory for the address of the Arch 
Preserver store nearest you) E. T. 

ae ’ N eek, Septembe h— 

Wright & Co., Inc., Rockland, Mass. r ee orcemaienae 


reoches 8,633,100 reoders. 






For Women For Boys In Canada for Men 
Selby Shoe Co., Portsmouth, Ohio Gerberich-Payne, Mt. Joy, Pa. *Scott-McHale, London, Ont. 
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mi ho\Vape 


They just can’t take it! 
Genuine reptiles are usually bark- 
tanned and are quickly and perma- 

nently discelered by steam. 


\ 


De met attempt te steam-seolien 


thermoplastic bex tees in rep- 
tile uppers. Get your Beckwith 
agent’s recommendation in 
advance of cutting uppers. 
Depending upen «which prac- 
tiee your cenditions best faver, 


he can elther supply yeu with 


ary heaters or arrange fer your 


require ne selvemt wet- 


ting at pulling-ever. 
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Put up a Lady Fair Shoe Tree Display 
in your window or on your counter 
Group around it some shoes with color- 
ful Lady Fair Shoe Trees in them. Then 
watch your sales increase! It never 
misses — and you get a two-way profit 
on the sale of both shoe trees and shoes. 

Lady Fair Shoe Trees are made of 
light-weight easy-to-handle plastic. They 
come in three gay colors — red, ivory 
and ebony — and in two sizes which 
automatically adjust themselves to a 
wide range of shoe sizes — small, from 
4 to 5% and large, from 5% to 9%. 

Most important of all, they are scien- 
tifically designed to correctly keep 
shoes in true shape. The horizontal 
spring pressure (a patented feature) 
holds shoes in shape and avoids the 
distortion often imparted to shoes by 
other methods. 


Retailing at the popular price of $1.00 
per pair, Lady Fair Shoe Trees appeal 
to women everywhere. They welcome 
the opportunity to get something new, 
colorful and useful at such an attractive 
price — and they will come back for 
more after they have once tried them 
out. Liberal discounts make Lady Fair 
Shoe Trees a highly profitable item to 
the retailer. 





SPECIFICATIONS 


Lady Fair Shoe Trees are individ- 
ually boxed, each box labelled as 
to color and size. One dozen boxes 
to the carton. Weight of carton— 
6 lbs. Packed 3 small and 9 large 
to the dozen, assorted colors or as 
wanted. F.O.B. Midland, Michigan. 








ATTRACTIVE 
STORE and WINDOW 
DISPLAYS 


AVAILABLE 


IMMEDIATE 
DELIVERIES 














NEW CASTLE DIVISION 


PRESENTS FOR SPRING, |948, o complete line of colors featuring 
Jordan Almond pastels, high colors, neutrals, and standard shades in the 
following finishes: glazed kid, moracain, suede kangaroo, glazed and 
shadow kangaroo. 


COLORS FOR SPRING, 1948 


Black 
Lupine Blue Riviera Beige 
Tahitian Aqua Butterscotch 
Cornsilk Pewter Grey 
Sweet Pea Pink Summer Brown 
Peach Petal Brown Wine 
Babbling Brook Blue Skipper Blue 
Chamois Yellow Geranium Red 
Candy Pink Mint Green 
Violet Stop Red 
Larkspur Army Russet 
Pansy Town Brown 
Rouge Balenciaga 
Cornflower Blue Middy Blue 

White 


M4: IT By 





‘Ts USERS 





NEW CASTLE DIVISION 
ALLIED KID COMPANY ... .100 Gold st., New York 
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STANDARD AND SPECIALTY DIVISIONS present: 


COLOR FOR SPRING FOOTWEAR 


in a variety of pastels, accent colors, neutrals, and the staple range for 
Spring, 1948. Color in footwear will be profuse next season, and STANDARD 
supplies it in all its leathers: suede kid, glazed kid, cordigan (crushed kid) 


and linings. 


COLORS FOR SPRING, 1948: 


LINING COLORS: 


Sweet Peo Pink 
Peach Petal 
Tahitian Aqua 
Cornsilk 


Lupine Blue 
Babbling Brook Blue 


Chamois Yellow 

Candy Pink 

Aztec Gold 

Rouge 

Violet 

Larkspur 

Cornflower Blue 
White 

Lupine Blue 

Sweet Pea Pink 

Shadow Green 
Waterlily 





Riviera Beige 
Butterscotch 
Pewter Grey 
Geranium Red 
Mint Green 
Summer Brown 
Brown Wine 
Totem Red 
Red 
Balenciaga 
Cinnamon Brown 
Town Brown 
Middy Blue 


Bamboo Yellow 
Coke Grey 
Rancho Beige 


STANDARD AND SPECIALTY DIVISIONS 
ALLIED KID COMPANY .... .209 South St., Boston 
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STERLING DIVISION 


PRESENTS the following line of leathers and colors for Spring, 1948: 


Chamois Yellow 
Lorkspur Blue 
Candy Pink 
Tahitian Aqua 
STERLING PATENT SIDES — Town Brown 


AND in: Gunmetal 


Middy Blue 
STERLING PATENT KIPS Mint Green 


Butterscotch 
Brown Wine 
Balenciaga 
Black 


wane a : 
(ste ING/ = 
PATENT, 


NUROCCO KID 


Gold and Silver Kid 
Crushed Gold Kid 
Gold Skivers for belts 





TUCSON COLT for slippers in: Tan, Red, Blue, Burgundy and Black 


WHITE TUCSON COLT for infants’, children’s, and nurses’ wear. 


STERLING DIVISION 
ALLIED KID COMPANY _ . .2631.N. Fairhill St., Philodelphia 
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MCNEELY DIVISION 


will make the following colors for spring, 1948: 


Glazed kidskin Town Brown 
Army Russet 
Bluejocket 


Crushed kid in black only 





MCNEELY DIVISION 
ALLIED KID COMPANY .. 2631 N. Fairhill St., Philodelphic 





QUAKER CITY DIVISION 


presents for spring, 1948: 


Black Glazed kid for men 


ond 


Black Glazed kid for women 





QUAKER CITY DIVISION 
ALLIED KID COMPANY . .. . 2631 N. Fairhill St., Philodeiphic 
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You Won't Seat “these Prices! 


Yes, they are made “to sell at a price” —but mighty well made, too. The workman- 
ship is dependable; the leathers are better than ever—and every style in this line 
is one that will sell on sight. You can beat competition every time with Well-Built 


Stitch-Downs! 
THIS STITCHDOWN LINE HAS EVERYTHING 






MEN'S & BOF 


work 
OXFORDS 









ARMORTRED 
ZEBRA SOLES 

(Cord on end) 

No. 530 Men's Tan Elk 
No. 53! Men's Black Elk 
No. 450 Boys’ Tan Elk 
No. 451 Boys’ Black Elk 









HEAVY 
LEATHER SOLES 


Men's ELK ZIPPER OXFORDS 


No. 860 Tan Elk 
No. 86! Black Elk PRICE 2.60 


HEAVY 
LEATHER SOLES 


Men's and Boys’ KID ROMEOS 
No. 700 Men's Tan Kid 


MEN'S 2.65 
BOYS’ 2.35 








No. 701 Men's Black Kid MEN'S 2.50 Men's TAN SPLIT ZIPPER OXFORDS With heavy leather sole With heavy brown sole 
No. 400 Boys’ Tan Kid BOYS’ 2.20 COMPOSITION SOLE No. 532 Men's Tan Elk No. 534 Men's Tan Elk 
No. 533 Men's Black Elk 


No. 401 Boys’ Black Kid No. 890 Tan Split PRICE 2.10 PRICE 2.65 


PRICE 2.70 


LEATHER 










SOLES 
FULL LINED 
Men's KID EVERETTS 


No. 720 Tan Kid 
No. 721 Black Kid 


PRICE 2.45 


ELK UPPERS 
ZEBRA 
CORD SOLES 
{cord on end) 
& HEELS 

Men's PLUG OXFORDS 


No. 300 Tan Elk 
No. 30! Black Eik PRICE 2.50 


SPLIT UPPERS WITH COMP. SOLE 
No. 310 Tan Split PRICE 2.00 





WELL-BUILT SHOE COMPANY 










HEAVY 
LEATHER SOLES 








Men's TAN ELK STROL-MOC COMP. SOLE 
a rong all PRICE 2.50 Women's Moccasin BLUCHER OXFORD 
- = No. 200 Tan Elk PRICE 2.30 
With Brown CORK SOLES No. 201 Black Elk 
No. 852 Tan PRICE 2.50 





Men's & Wos. BOWLING OXFORD 


No. 130 Men's Brown Elk No. 220 Wos. Tan 
No. 131 Men's Black Horse No. 221 Wos. Black 
No. 132 Men's Smoked Elk No. 222 Wos. Smoke 
No. 223 Wos. White 
Men's PRICE 2.65 Wos. PRICE 2.50 
Right Sole — White Rubber 
Left Sole — Leather 
White Rubber Heels 


Men's HIGH BOWLING SHOE 
No. 140 Men's Brown Elk 
No. 141 Men's Black Horse 
No. 142 Men's Smoke Elk 


Right Sole — White Rubber 
Left Sole — Leather 
White Rubber Heels 


MILFORD, MASS. 
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Value-wise young men fall for the Sir Walter 


shoe like “ducks in a row.” Here's footwear 
that’s destined to score a bulls-eye in the volume 
market . . . destined to “bag” business for 


you today and tomorrow. 


™ Sir Walter 
Toe 


‘ . 
ALSO MAKERS OF eflmaican 


NATIONAL SHOE COMPANY 


Division of Cravoovock-Terry Suoe 
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ANOTHER IMPROVEMENT IN THE UNITED LINE 
OF ADHESIVES FOR SHOE MANUFACTURING 





In shoemaking language, a cement that is clean 


handling—almost colorless, is referred to as “lily 


R-80 Brestite 
white.”” United has added six “lily white” numbers for wood heel breasting 


to its extensive line of adhesives. This makes possi- 


, ' - PRODUCTS OF B B CHEMICAL CO. 
ble even more exacting selection of “a cement for a 


particular situation.” ao 
Selection is made easy by reference to “9 ADVANTAGES | 
“WC Adhesives,” a handy booklet ALL IN ONE TYPE CEMENT 


4 
1 Excetient break —runs extremely well in solvent cement \ 


which catalogs 60 Be Be Bond and Be Be nna 


Tex Cements plus 28 different Hub 






Adhesives, Pastes and Glues. Every 
superintendent, foreman and buyer of 
adhesives should have a copy. See your 
United Representative. 


UNITED SHOE MACHINERY CORPORATION * 
BOSTON, MASSACHUSETTS , 
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AS ADVERTISED IN FULL COLOR IN NATIONAL MAGAZINES 
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What fun te have that grown-up look in Sportster Juniors made 
Sines 1235 103, See nd otc sy ho ht 12.» $5.50 10 $650. 
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Crepe soles made of Du Pont neoprene 
offer NEW STYLE POSSIBILITIES to make shoppers buy « 
PERMANENT SHAPE for lasting smart appearance « 


BRIGHT COLORS to catch the public eye * EXCELLENT 
UNIFORMITY for dependable quality * plus LONG SERVICE 
LIFE under severe conditions x FREEDOM FROM TACKINESS * 
RESISTANCE TO OILS AND GREASE * For more detailed 
information, see your sole manufacturer or send in the coupon 
below. E. I. du Pont de Nemours & Co. (Inc.), Rubber 
Chemicals Division R-9, Wilmington 98, Delaware. 





For Style... Color...and Shape...use 


DU PONT 


SEND FOR NEW 
FREE BOOKLET 





& Co. tinc.) 

Pont de Nemours 98, Del. 
£. |. oe chemicals Division R-9, Wilmington ani cami 
Rubber ed booklet Tae dotnet 

a ] prope eee 
; i] information on neoprene $ y rea qualities. 
containing fu a ‘fetailed description of its 
comparative wes Position —$_—__————— 


ne — 
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Please send me your new illustrat 


BETTER THINGS FOR BETTER LIVING 
+++ FHROUGH CHEMISTRY 
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A GREAT NEW IDEA 


| N SHOE COMFORT Dramatic interpretation of the reason your customer 


likes his Bates Originals, makes him remember . . . and 
return. “‘Slipper-Free Where Your Foot Bends” vividly 
describes the invisible extra width across the ball of the 

foot that gives him old shoe comfort with new shoe 
smartness ... gives you repeat business. Aggressively 
merchandised in national magazines*. . . free mat service and 


radio transcriptions . .. abundant display 


material. Write for complete, 
ATES up-to-the-minute news or see your Bates 
representative. Made in Webster, 
igi” Massachusetts since 1885. 
o 
Copyright 1947, Bates Shoe Company _ 

















FLORSHEIM 
QUALITY 








Quality is our prime principle in making 


Florsheim shoes. And the principle works! 
It works for you—for your customers. 
They recognize quality and ask for it by 
asking for Florsheim. 


Here are three styles—The Skippy, The 





Plaza, The Sassy —three reasons why 
Florsheim shoes continue to be The Most 
Walked-About Shoes in America. 


NATIONALLY 
ADVERTISED IN 
LIFE 
VOGUE 
TOWN & COUNTRY 
HARPER’S BAZAAR 


THE FLORSHEIM SHOE COMPANY « CHICAGO © Makers of Fine Shoes for Men and Women 


’ 
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by EUGENE J. HARDY 





Administration attacks on high prices and the alleged monopolies that 
are preventing prices from dropping are beginning to take shape as the major 
Campaign pieces for next year's Presidential election. There is little doubt 
that these issues can attract considerable public support for the election of 
Mr. Truman. However, the President might have difficulty explaining his 
encouragement to the drives of organized labor for higher wages, his refusal to 
cut government expenditures, and his approval of agricultural price support 
measures, which certainly do not tend to bring down prices of food and clothing. 


While there can be little quarrel with any attempt to bring prices 
down, the fact that the Truman administration's main weapon appears to be the 
anti-trust laws makes the situation a little cloudy. The main drive is aimed at 
the prices of clothing, food, and housing. However, if the Administration is 
genuinely interested in bringing prices of these and other commodities down the 
time-consuming anti-trust routine, which may take years, is certainly not the 
most expeditious method. ’ 


Should the Department of Justice investigations turn up any violators 
they will probably be discovered just in time for the campaign next year. In 
any case, regardless of future actions, current publicity on anti-trust cases is 
regarded as helpful to the Democratic high command. 


Also lending support to the theory that Administration screams about 
prices and monopolies are mainly political is the fact that some of the most 
recent anti-monopoly complaints have been directed at such industries as shoe 
machinery, rubber and steel. These are all very old cases, dusted off and 
resurrected in time for the 1948 campaign. 

- a a a Se 


A clear example of how totalitarian direction of a national economy 
can backfire is the Argentine experience with their plan to hold hides off the 
world market in the hope that extremely high prices could be blackjacked out of 
impoverished European countries. U. S. action in lifting export controls on 
hides several months ago provided the first setback for the Peron government. 
Since that time troubles have accumulated along with large stocks of hides. 


Recently, the Argentine government has been releasing rumors of large 
sales of accumulated hides to various European nations. These reports have been 
grossly exaggerated and nothing like the quantities claimed have been sold, 
according to information received here through diplomatic sources. 


Indications are that the whole scheme was an effort at face—saving on 
the part of the government when it was realized that their plan to sell huge 
quantities at above world price levels was beginning to fizzle. 


In fact, it is reported that the Argentine accumulations became so 
large that a dangerous situation was developing withjthe local trade becoming 
increasingly critical. 


Unconfirmed reports indicate that Argentina is offering some 
quantities confidentially to several European countries at prices and credit 
terms which bring the quotation level down to or below existing price levels in 
the United States. 


Both leather exports from the U. S. and imports of hides and skins 
declined in June from May totals, Census Bureau reports. 
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CAMPUS CASUALS 


Dealers everywhere are scoring “extra-points”, reporting record- RETAIL 
breaking sales and profits selling GOLO’s new, exclusive, youth- for about 
appealing styles expertly fashioned in our brand new Dunmore fac- +6” 


tory! Each of GOLO’s 11 smarter-than-smart styles features famous 
“built-in” quality: channelled, prime flexible insoles; No. 1 quality 
outsoles, cut from the bend of the hide, 50% increased wear proved 
by U.S. Govt. Tests; Jenkins’ board tough, long fibre, water repellent 
heel and longer-wearing heel assembly! These features plus pace- 
setting styles and wide selection of smart colors make GOLO your 


best bet for a fast selling . . . profit-paying . . . $6.95 style winner! 


GOLO OF DUNMORE CREATIONS 
LOOK twice their cost . . . WEAR as well as they look! 


Golo OF DUNMORE 


Division of Golo Footwear Corp. 


FACTORY: Golo Park, Dunmore, Pa. 
SALES OFFICE: 129 Duane Street New York 13, N.Y. 






NATIONALLY ADVERTISED 
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TWEEDIE FOOTWEAR CORPORATION © JEFFERSON CITY, MISSOURI 
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JACK GODDARD, vice-president 
of Wetherby-Kayser shoe stores, 
told the West Coast Shoe Travelers 
Associates : 

“If people were not waiting for 
lower shoe prices, we would all 
have more business. The consumer 
is waiting for prices to come down, 
and we cannot deny that there is 
definite and increasing price re- 
sistance. Our industry must launch 
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a hard-hitting nationwide advertis- 
ing and publicity campaign to tell 
consumers. that shoe prices are not 
going to drop—and why they can- 
not. 

“There is gross misunderstanding 
on the part of the public about this 
price situation. I believe that the 
manufacturers, not retailers, are in 
a better position to combat this 
misconception. Manufacturers are 
better equipped to carry on such a 
program. Why? For the reason 
that the retailer could only adver- 
tise the fact that his prices are 
higher—which is the thing that ap- 
parently the consuming public is 
resenting. The manufacturers. how- 
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ever, could publicize the fact that 
their prices are advancing due to 
increased costs of materials and 
labor, and in so doing, could in- 
form the consumer of the fact that 
retail prices, of a necessity, must be 
higher in the near future; for man- 
ufacturers’ prices of today reflect 
the retailers’ prices of tomorrow. 

“When ask when shoe 
prices are going to come down, 
and | in turn ask them, “When are 
automobile prices going to come 
down ?’—the answer is invariably: 
‘Automobile prices are not coming 
down!’ The reason for this answer 
being that the steel industry, to- 
gether with the users of steel, has 
so publicized the increases in prices 
that consumers are expecting to 
pay higher prices for everything in 
which steel is a factor. In my 
opinion, the same situation could 
be brought about through proper 
publicity of the increases which we 
have had in ‘the shoe industry. 

“Why shouldn't the public realize 
that the shoe industry is confronted 
by virtually the same situation? 
Labor and leather costs are still 
increasing, and shoe labor, which 
as a whole was poorly paid before 
the war. will never go back to its 
old wage scales. There is no reason 
for our industry to underprice the 
market. And now is the time for 
us to deliver this message to con- 
sumers.” 


friends 
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AUSTIN R. CALLAHAN, shoe buy- 
er at C. E. Chappel & Sons, Inc., 
Syracuse, N. Y., says: 

“While it is still difficult to get 
and hold good shoe salespeople, | 
have noticed an improvement in the 
situation in recent months. There is 
less shifting from job to job. We 
are not getting as many floaters as 
a year or two ago. Department 
stores are at a certain disadvantage 


we 


im competing with specialty shoe 
stores for the best salesmen, as most 
of the former cannot pay as high 
salaries. 

“However, most salesmen place 
good treatment by the management 
ahead of high pay. Some of them 
worked in stores where the boss .is 
always critical, always pushing 
them a little harder, never satisfied. 
High pay does not compensate them 
jor the worries and uncertainty of 
such jobs. 

“Method of compensation is also 
important. We have been most suc- 
cessful with straight commission 
with monthly settlements. Our 
people have drawing accounts. Un- 
der this system everyone is paid in 


proportion to his sales. We have 
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found it works better than salary 
and commission. We also favor 
training salespeople in the depart- 
ment. A buyer can help salesmen to 
improve their ability without watch- 
ing every move and complaining 
about lost sales. A little friendly ad- 
vice, now and then, helps more than 


constant supervision.” 
* * * 





ADVERTISING AND 
PROSPERITY 







—When a manufacturer says: 
“nothing doing” in the way of ad- 
vertising I'm inclined to think 
that he is not very proud of his 
product. 

—Because, when a man is proud of 
anything, whether it be a new 
baby, a 99 golf score, or a 
snappy new roadster, he's most 
likely to talk about it—and talk 
loud, too. 

—Advertising is the greatest influ- 
ence known to create demgnd— 
and still more demand. There's 
nothing to compare with it. 

—American industry wants and in- 
tends to create more employ- 
ment. A practical and needful 
ambition. 

—Advertising creates demand—de- 
mand means more goods con- 
sumed—and more goods con- 
sumed means more employment. 

—There is still a vast deal of pur- 
chasing power in this country. 
Much of it is inactive because of 
uncertainty and fear. 

—Undoubtedly much of this fear is 
due to the false prophets who are 
threatening our economy with all 
sorts of dire predictions. 

—But advertising admits of cour- 
age and engenders courage. 

—There is every indication that 
Fall and Winter 1947-48 will see 
great activity in advertising 
plans and policies. 


President 





TED HUGGINS, owner of Huggins 
Shoe Company, Pasadena, Cal., 
says: 

“I’m just an old shoe dog and I 
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like to sit at the fitting stool and 
sell. I enjoy talking with our pa- 
trons. Every day I rediscover one 
of the most important facts in the 
shoe buiness — customers are fun- 
ny things. They are people. They 
have life in them. Furthermore, 
they run my business. They tell me 
what I should buy and how much I 
should sell it for. 

“I don’t even like to consider 
them as customers. I like to think 
of them as human beings and as our 
friends. Each of them has such in- 
dividual tastes and needs and by 
waiting on them and talking with 
them I feel that I can better fill 


their needs. 














“Because I want to sell shoes that 
fill a definite need and because I 
am particularly interested in our 
young men and women patrons who 
must live on a pretty tight budget, 
I am selling quality shoes at a low- 
er markup than I ever have in the 
past. As a result, I am selling more 
shoes than I ever have sold.” 


_ a o 


MAURICE YOSKINS of Maurice 
Fashions, Chestnut Street, Philadel- 
phia, says: 

“We try at all times to keep a 




































sharp lookout so as to combine 
what women want in shoes with 
what is presently featured in latest 
styling. A shoe merchant cannot 
hope to give customer satisfaction 
by following hearsay styles. He 
should learn what the women who 
come into his store want. For ex- 
ample, last Spring we had an idea 
that thick platform soles would not 
so be popular, so we presented nar- 
rower platforms only to learn that 
our customers actually preferred 
the deeper ones. ‘As a result we feel 
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that wide platform soles will con- 
tinue in importance this Fall—with 
open toes as well as closed ones. 
These will come in elasticized pat- 
terns, which were missed by women 
during the war, as they always give 
extra comfort in footwear. 

“The women who buy our shoes 
keep posted on the latest styles in 
dresses and we know that we have 
to keep pace with them in present- 
ing the newest shoe styles that will 
harmonize with their up-to-date 


changes in fashions. We can’t put 
shoes on the floor that we think will 
sell or ought to sell unless we have 


been shown the need for them by 


our customers’ point of view.” 


“Nothing like customer comfort for boosting sales.” 


, 
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SHOES A LA MODE 


Dressed in her native costeme, 
this twentieth century Bulgarien 
peasant girl from the Samokov dis- 
trict offers a startiing contrast to 
her Western cousins. Her shoes, 
however, are especially interesting 
in their curious similarity te the flat 
heeled ballet models preferred by 
the smart young American girl. Even 
in the lacing they conform te the 
fashion of 1947. The rest of ker out- 
fit is functional, however, since this 
13-year-old girl, like others in her 
ege group, must do her shere of the 
work on the form. Her task is to 
cerry weter from the local well, and 
she does it in the fashion of Rebecca, 

2000 yeers ago. 





































HE shoe for the occasion and the costume for the 
occasion—this thought has played a dominant part 
in the styling of Fall clothes and shoes. It should be 
a major selling theme in the coming Fall and Winter 
months. Largely due to the war, the all-occasion shoe 
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and costume for daytime wear and the alli-occasion shoe 
and costume for after-dark were the generally accepted 
styles for several years. But that day has passed, and 
Fall lines of shoes and ready-to-wear show definite cate- 
gories of styles for morning, afternoon, formal after- 
noon, cocktail and dinner and, finally, formal evening 
dresses. Your fashion-conscious woman will need not 
one but several kinds of shoes and clothes to carry her 
through the day to five o’clock. And not one but several 
kinds of costumes and shoes for end-of-the-day occa- 
sions. This is all good business for you, creating a 
demand for more shoes and a larger, more varied shoe 
wardrobe. It is a stimulus to business and an oppor- 
tunity for more frequent special promotions. 

To make this selling theme alive and active, however, 
the man and woman selling shoes in your store should 
know something about Fall styles in clothes. He or she 
should be able to think of shoes in terms of well-tailored 
styles for morning, somewhat more formal shoes for 
afternoon wear and still more formal ones for after-five 
[TURN TO PAGE 89, PLEASE] 
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BEST SELLERS 
INDICATE 


COMING 
TRENDS... 





Basic style in high-fashion 
and volume, the untrimmed 
opera pump rated high 
among Summer best sellers 
in many shoe departments. 















The sophisticated black 
suede wedge with a double 
back strap and closed toe— 
a popular shoe with its flat- 
tering stitched vamp treat- 
ment. A. S. Beck. 










Doubly smart is the black 
suede high-heel duo-ankle 
strap with closed back and 
closed toe; the open shank 
adding glamour and dainti- 
ness. Saks Fifth Avenue. 
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Popular Patterns from Leading Stores a Guide to Future 
Buying. Closed Shoes in Demand with Very Open Types 
Still Leading in Volume of Late Summer Sales at Retail. 


UST how much momentum has the demand for 
closed shoes gained this Summer? To what extent 
should this influence your 1948 Spring buying? What 
will be the place of the open shoe, the platform, the 
These and other questions are important to 
you who will soon be placing your Spring orders. The 


wedge ? 


best sellers of the past season, as represented by a cross- 
section of New York stores, are illustrated on these 
pages; they should be indicative of leading trends in 
consumer demands in cities and towns outside of New 
York. 

The most discussed topic of the day continues to be 
the closed vs. the open look. Both types have sold in 
New York stores this Summer. A certain percentage of 
women always want the very latest in high fashion, and 
these are the ones who have purchased closed shoes this 
Summer—they, plus the group of very conservative 
women who have been waiting (and longing) for the 
return of closed shoes to the style picture. These women 
are not in the majority, however, nor do they represent 
What of Mrs. Average 


Woman who gives you the bulk of your business? 


best selling current fashions. 


There is a feeling that she will proceed cautiously at 
least until the closed trend has gathered momentum. 
While she may buy one or two closed shoes, her first 

[TURN TO PAGE 66, PLEASE] 






Soft and dainty, this casual 
wedge kidskin shoe, sold 
also in striped fabric. A 
matching handbag gave an 
“extra” sale. Saks Fifth. 
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Typical best seller in many 
stores, the classic spectator, 
most pepular in tan and 
white combination. 












The sling pump with me- 
dium platform sold well 
with an open-toe and cut- 
out on the vamp. McCreery. 


Airy and cool, the high- 
heeled, open-toe sling pump 
with medium platform and 
contruction cutouts was pop- 


ular. I. Miller. 
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There's Nothing Really New about the Kiltie Tongues. Originally 
Utilitarian, Now They're Dress-Up, but They're Classics with 
a Pedigree and Deserve Retailer and Consumer Attention. by JOHN REILLY 


a took no “Brigadoon” to focus the attention of Ameri- 
can men on Tartan plaids in ties, Argyles in socks. Glens 
in men’s wear and Scotch grains and kiltie tongues in 
their shoes. A drop of Scotch, and we don't mean 
“whuskey,” has always been a welcome stimulant to the 
man who likes a gay touch of color to brighten up his 
everyday dress. Otherwise conservative fellows will don 
the brightest Argyle socks, Tartan ties and braces and 
thoroughly enjoy the color pick-up these bright plaids 
give the ensemble. 

Shoes are going Scotch, too, with grains so important 
and the popularity of the ghillie and the kiltie tongue 
definitely on the rise. Before the war cut short field trials 
and country hunt meetings, the Scotch or kiltie tongue 
was very much in evidence at these events. It was good 
looking, dressy and practical. Brute brogues and heavy 
Norwegian shoes were “dressed up” with the classic 
fringed tongue which covered throats, laces and stays. 
It was practical, too, because it kept burrs and brambles 
from sticking to cotton laces as the spectator walked 
| through the field, sgving many a fall by preventing twigs 
and brush from tangling in shoe laces. It’s truly Scotch, 
having been worn by shepherds and country people in 
Scotland for the aforementioned reasons. 

American men, particularly shoe men, don't fall 
quickly for “whooped-up” promotions such as the cur- 
rent rage for Scotch effects in women’s apparel. They 
look askance at such obvious tie-ins with current Broad- 
way shows and movies. But as mentioned recently in a 
story on ghillies, when a detail or effect has an authenti- 
cated background, there is no earthly reason why it 
should not be used to make a better shoe style or to 
help sell more shoes faster. Yes, that “wee drop of 
Scotch” we're having can be mighty good for the men’s 
shoe business. 

You can see it evidenced in the four patterns on 
page 52. In the upper photograph, the left shoe illus- 
[TURN TO PAGE 88, PLEASE} 









BRIGHTENS MEN'S SHOE STYLING 














NEW TRENDS BROADEN 


Growing Demand for Comfort in Shoes Has Focused Atten- 
tion on Modern Types of Footwear with Comfort Features. 
in This Article, First of a Series of Three to Appear in BOOT 
AND SHOE RECORDER, a Practical Merchant Offers His 
Views on the Interesting New Trends That Appear to Be 
Developing in This Important Footwear Field. 


CHAPTER 1: Cultivating Comfort and Clientele 


AGES have written that to know the future would be 

tantamount to jumping off the deep end into ob- 

livion. On this precept of wisdom the humbler of 
us can occasionally chance speculative predictions, feel- 
ing secure in our ignorance, if confident of our con- 
cepts. On a specific topic, then, let us endeavor to 
highlight a trend. The topic is the position and outlook 
of the comfort shoe. The trend is the case in point. 

Foot freedom features are currently-demanded re- 
quirements in many classifications of women’s and 
girls’ footwear that are seriously competing with the 
staid comfort shoe. The tiresome routine of fitting 
a pair of comfort shoes on a youthful person who 
happens to possess tender, sensitive feet can be about 
the most morally devastating blow the lady is compelled 
to experience. We all are more than casually acquainted 
with the metamorphosis attending footwear production 
since 1939. Many are still unaware, however, of the 
impact of these changing times on a retail shoe busi- 
ness founded on and nurtured for years upon strictly 
comfort shoes. The gypsies, gore step-ins, semi-ortho- 
pedic bal and blucher oxfords, bunion ties, seamless 
vamps, built-up anatomic heels, etc., of welt and hand 
turned lasting processes comprised the stock of the 
specialized comfort shoe salon. 

The transition era through which we are now cau- 
tiously treking began about 1938 and has not yet com- 
pleted its run. The period to date has transformed a 
host of factories from the women’s welt and turn con- 
struction to the diverse variety of stitch-cement, Cali- 
fornia and sliplasted products of proven durability and 
acceptance. It is a significant if regrettable commentary 
to note that a meagre handful of manufacturers can 
produce a fairly good welt shoe of comfort-support 
character in the six or seven dollar retail bracket, today. 
And, with the all-time peak costs of labor and upper 
leather making this more and more a permanency, we 
approach one of the elementary but basic causes that 
have contributed to this revolutionary divergence from 
the old staple comfort shoe to the modern staple shoe. 
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What is it? No 
In lieu of the 
customary walking oxford of dated vintage, the wearer 


The new, modern staple shoe! 
single pattern. nor miraculous creation. 


now prospects for and finds a low cut, open toe (often 
opened back) tie, that may be based on a 14-inch plat- 
form with an attractive, complementary-wrapped leather. 
We have witnessed some of the unpredictable effects of 
the rebirth of the comfort shoe into its alter ego, the 
comfort-feature shoe. Through the media of platforms, 
sling pumps, wedgies and sandalized step-ins the “bread- 
and-butter” comfort shoe customers now purchase the 
modern staple as readily as the old stand-by wrap- 
arounds, closed heel and toe step-ins, the once-daring 
broad base, medium heel back strap sandal, and the 
buttoned-across instep straps. 

EL ASTICIZED upper material, notably kid suede and 
calf suede, seem well adapted to the fashion requisites 
of the modern comfort shoe purchaser. This stretch- 
ably-backed leather, curtailed in production by former 
controls, is now resuming its favored place for those 
who love to feel the snugness around instep and back 
of ankle—and what woman doesn’t! Irrespective of 
shoe design, fitting, enhanced by ventilated elasticizing, 
becomes a boon to the long-suffering shoe clerk. If 
made well, styled right, and correctly lasted, elasticized 
leather shoes will produce a more perfect fit with mini- 
mum effort, and should not be excluded from any bal- 
anced comfort line presentation. 

With achievements attained during war-restricted 
productivity, our shoe industry, through resourcefulness 
and diligence, negotiated a rough road toward develop- 
ing a greater percentage of shoes of all types with com- 
fort features. It is personally gratifying to observe the 
long-awaited fact. that many more manufacturers are 
now focusing attention on producing women’s and girls’ 
footwear in a longer and broader range of sizes. It is 
no thin excuse to establish the fact that war controls and 
material scarcity forbade extending production of these 
desperately-needed sizes. 
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OMFORT SHOE FIELD 


by FREDERIC C. BECK 


Merchandiser and buyer for all Lane Bryant 

shoe departments, who has been connected 

with the firm's shoe operation for the past 

14 years. Mr. Beck's specialized training in 

the comfort shoe field makes him an author- 
ity on the subject. 


In a past edition of Boor anp SHoe RecoRDER we 
deplored the neglect of this growing problem of the 
“liberated foot.” with emphasis on the larger and wider 
foot needs of our feminine shoe-shopping public. Dis- 
playing shrewd foresight, numerous factories are now 
seeking lasts and equipment with which to accommo- 
date these accelerating requests for sizes to eleven and 
twelve, and widths to double and triple E, in short and 
long lasted vamps, in doll toes and walled toes, in 
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squared extension soles and broader ball and heel base, 
etc. 

The challenge is about to be met in this critical sector 
of the retail shoe business, and none welcomes its fulfill- 
ment more enthusiastically than Lane Bryant, in striv- 
ing for three decades, almost alone in the field, to 
service the oversize and stout-footed ladies in their 
predicament of trying to be well-fitted, first, if at all, 
and then to be foot-groomed in fashion. 

To attempt to prophesy modes or evaluate conditions 
that will vitally affect the shoe industry further than 
sixty days away is not practicable, and even that far is 
highly expeditious. The cycle of style repetition is quite 
evident, however, in Fall creations that ride high and 
ride handsomely, as well as lowered in heel, and more 
closed than for some seasons past, particularly the 
pumps, sandals, broadened straps and spat-looking step- 
ins. These are patterns exceptionally adaptable to 
augmenting staple comfort lines. One might venture 
to say we are embarking on an all-out phase of the 
shoes-for-comfort era that had its subtle inception in 
the casual and play shoe trends of the early °40’s. 

This inauspicious beginning soon acquired recog- 
nized importance in fabric and plastic uppers and syn- 
thetically soled patterns during the rationing period. 
Women and girls wore these and they were not un- 
happily geared, from a comfort angle. What has been 
transpiring? The artisans of our national shoe industry 
took their cues in stride and adroitly expanded the best 
features, combining the comfort of a casual with the 
fashion of the novelty models. Which innovation came 
first can be anyone's contention: the wedge, the open 
toe, the opened-up back, the lower, healthier heel. 
Finally, with the completely opened-up shoe, acceptance 
of platforms swept the country and prevails as a most 
important war-born attribute to the craftmanship of 
skilled shoemakers. 

A volume might be written on the amazing develop- 
ment of platform shoes. Noteworthy is the wide and 
welcome success platforms have enjoyed in the comfort 
shoe field. Eliminating exaggerated heights, a %4-inch 
to 14-inch platform is a very defined “must” for a re- 
tailer desiring faster turnover of a comfort-feature shoe 
program. Doubtless, there are those who may feel 
contrary-minded, believing the platform is passing, or 
consider its value as a one-shot item, or for raising 
“chicken” shoes to safer than three-inch heel heights. 
All trends are debatable, naturally, but platforms are 
very emphatically in the present picture of planning 
comfort shoe sales. 

What then, may be asked, is the trend of comfort 
shoes? Are they no longer comfort shoes, but shoes 

[TURN TO PAGE 82, PLEASE] 
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Three on a bench in New York's Rockefeller Center enjoying a noon-day rest—the' two at the 

right obviously settled for a good long talk; the man at the left, perhaps an interloper 

influenced by the power of suggestion, has assumed the same pose as the girl in the middle. 

All three, the girl less so than the men, could do worse than buy themselves some new shoes. 
They look pretty well run over. 


A Study in Feet 


Poses Assumed When at Rest Present Question for 


Shoemen and Maybe Even for Psychologists. 


No orthopedic specialist would ever approve of the way this girl in All tuckered out, this woman has slipped 
the white skirt toes out with her right foot; nor would he approve of her heels out of her shoes and sits 
the young man’s habit of throwing all his body weight on one foot— utterly relaxed—a typically feminine ges- 
no matter how interesting the conversation. Or is that what's going on? ture though not often seen in public. 





This is known as the “spectator stance.” Both are giving at least one foot 
a rest as they peer between the bars of a cage in,Central Park Zoo. The 
photographer failed to note what the animal inside the cage was doing 


with his feet at the same time. 


VEN in public, people in this country do the darnd- 

est things with their feet. especially when, in the 

frantic desire to rest them, they allow their self- 
consciousness to go into total eclipse. 

The pictures on these two pages were all snapped one 
sultry day in New York City’s mid-town Manhattan, in 
Central Park, on Fifth Avenue and in Rockefeller 
Center. They could be duplicated, except for environ- 
ment, in any city of the country and probably any city 
in the world. None of the subjects was aware of the 
presence of a photographer. 

Considered separately, they picture every degree of 
pedal relaxation—all the way from the brief “let’s sit 
down for a minute” to the complete removal of foot- 
wear which can no longer be tolerated by tired, aching 
feet. 

Taken compositely, the too-serious minded academi- 
cian might even consider them an indictment of an in- 
dustry which, although given ready access to scores of 


All tired out after a hard day at the type- 

writer keyboard? Nothing of the sort. 

These feet belong to a news writer who 
likes to be comfortable at 9 A. M. 








Barefoot in Manhattan? Why not? 

There's Central Park, isn't there? And 

the water in the lake is just as cooling 
as at Jones Beach on a hot dav. 


good-fitting lasts and an adequate size run, nevertheless 
persists in sending men and women customers into the 
street wearing shoes too short, too narrow or made 
over lasts in no way suitable for the feet they cover. 

A philosophical sculptor might see in these photo- 
graphs significant individual studies it, complacence, 


boredom, frustration and, perhaps, resefitiment. 


The family physician would probably commend the 
of the who 


shoes, since the medical profession for years has advo- 


actions two women have removed their 
cated a few barefoot hours per day for all and sundry. 
“Makes for healthy feet,” they say. 

Heaven only knows what interpretation might be ex- 
pected from a Freudian psychologist. 

We of Boor anp SHoe Recorper staff frankly admit, 
however, that there is nothing here other than an inter- 
esting study of feet at rest, either two at a time or one 
at a time. 


It’s too hot to attempt any other interpretation. 


We dislike to comment too positively on this one, although it looks very 

much as though the girl in the middle 

side-swiping the man at the right firmly in the shin, Whatever goes on, 
the third member of the party (left) seems blissfully oblivious. 


had been caught in the act of 
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New Oakland Store Combines 


Luxury with Functionalism 


Photo at top of page: The 

main sales salon of the neu 

store has curved walls and 

ceiling. A huge floor-to-eil- 

ing mirror forms the end 
wall of the salon. 


Lejt: The accessory foyer, 
where evening slippers, 
handbags and hosiery are 
shown in display cases. The 
stairway at the left leads to 
a powder room; the main 
sales salon is straight ahead. 
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Blue tile is used for the 
front of the new Frank 
Werner store. A green privet 
hedge grows attractively 
above picture-frame  win- 
dows, while small sectional 
windows line the recessed 





Three Generations of Shoe Retailing Reach Their Peak in the 


Attractive New Frank Werner Store in Oakland, California. 


culminated in the opening of a beautiful new Frank 
Werner women’s shoe salon in the heart of the fashion- 
able shopping center of Oakland, California. 

Back in 1839 Hartman Werner came from Hamburg, 
Germany. to settle in Zanesville, Ohio. He became 
known as a master craftsman through the fine boots 
he made for army officers during the Civil War. Even 
General Grant was numbered among his patrons. As 
his reputation grew, the elder Werner found it neces- 
sary to employ eleven assistants to take care of the 
demand for his finely made’ shoes. Eventually he was 
obliged to retail ready-made shoes to satisfy his grow- 
ing list of customers. 

His son, Frank Werner. followed the father’s pro- 
fession, and later left Zanesville to operate stores in 
Baltimore and Cleveland. In 1910 he opened the first 
store bearing his name in San Francisco. and his ag- 
gressive merchandising methods have resulted in the 
company’s steady growth and the operation of stores 
at 974 Market Street and 255 Geary Street, San Fran- 
cisco, and 1960 Broadway, Oakland. The original Oak- 
land store has now been replaced by the opening of 
their beautiful new salon at 2020 Broadway. 

From the attractive and colorful front entrance 








entrance. 


Comfort Is Stressed Above All, Yet Eye-Appeal Is Important. 


by VERN GODKIN 


ma. generations of successful shoe retailing have 


straight through to the huge floor-to-ceiling mirror wall 


al the rear, the establishment represents the latest ideas 
in artistic store designing. The striking decorative 
scheme is the work of the well-known interior decorator, 
Elizabeth Banning. while the gorgeous hand-loomed 
draperies are designed and made by the world-famous 
artist. Dorothy Wright Liebes. 

Following the California trend toward color in indus- 
trial design. the front of the store building is of rich, 
dark blue tile. accentuated with deep pink in the win- 
dow frames and overhead entrance covering. and a live 
dark green clipped hedge of privet above the left half 
of the front. 

The sidewalk show windows are of a unique picture- 
frame design. while those along the recessed entrance 
are a continuous series of five small sectional windows 
for the showing of individual colors or types of shoes. 
The specially designed terazzo sidewalk in front of 
the shop has been treated to prevent slipping. The 
privet hedge is kept green and flourishing by means 
of a complete sprinkling system. 

Entrance doors of clear-vision Herculite open into 
an attractively inviting accessory foyer where decora- 
tive shoe cases display smart bags and hosiery designed 

[TURN TO PAGE 89, PLEASE] 





















ditorial outlook 


Fall Challenge to Merchants 


SEPTEMBER IST. The Fall selling season opens, and 
the critical third quarter of 1947 approaches its end. 
Current conditions and the future outlook continue to 
present a confusing picture. Cost of living soars to a 
new high and the purchasing power of the American 
dollar in terms of food, clothing and shoes drops to 
the lowest level in the nation’s history. Advance re- 
ports of higher prices have not served to stimulate sales 
at retail; on the contrary, declines, not only in units 
but likewise in dollar volume, have begun to appear. 
Meanwhile, the Federal Reserve production index con- 
tinues to drop simultaneously with rising prices, an 
unusual economic phenomenon. 

Government reports of declining production received 
direct confirmation within the fortnight, when the 
writer visited a number of industrial centers of north- 
ern, central and western New York State. Most of 
these areas reported some layoffs and temporary re- 
ductions in production schedules. Industrialists in some 
lines that were exceedingly active in the first half of 
the year, such as copper wire and other materials used 
in the electrical industry, attributed curtailed buying 
to the fact that supplies have, for the time being at 
least, caught up with current requirements. Retailers 
have experienced some reaction from these conditions, 
but look for a brisk business for Fall and early Winter. 


THE British economic crisis, paralleled by the equally 
serious but less widely advertised situations that exist 


_n France, Holland and Italy, has caused considerable 
concern in this country and is doubtless one of the 
psychological factors contributing to the current decline 
in production and sales. During this year to date vast 
quantities of products of American farms, mines and 
factories have been shipped abroad. This foreign mar- 
ket accounted for a considerable part of the extraordi- 
nary industrial activity of the first half of the year and 
doubtless accelerated the steep ascent of food prices and 
commodities in general. 

Mr. Hoover declared in a recent statement that he 
thought a depression impossible in this country “when 
you have a foreign demand for all of the surplus of 
American production.” He should know about depres- 
sions and he has also had an exceptional opportunity 
to observe European as well as American aspects of 
the present world situation. He adds the weight of his 
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opinion to the widely held view that foreign demand 
for America’s products has been a powerful factor in 
maintaining full employment in this country, thereby 
creating a condition of high prosperity in peacetime. 

How long foreign demand will continue to absorb 
our surplus no one can tell, Mr. Hoover observes, and 
the prevailing uncertainty on that score is predicated 
mainly on the current precarious economic situation in 
western Europe. Developments during the next few 
weeks may prove to be determining factors in shaping 
the answer to this problem, so vitally important both 
to our own economy and to world recovery. 


CORN prices dropped sharply in mid-August from 
their earlier high points on news of rain in the corn 
belt, and then as quickly recovered when the crop situa- 
tion was more carefully analyzed. Corn outsold wheat 
for the first time in many years and prices shot up to 
uew highs, a bushel bringing as much as $2.50 in Chi- 
cago and $2.25 in Iowa for the first time since World 
War I, according to a New York Times correspondent. 
Hog and cattle prices also moved up to new highs and 
Porterhouse steaks at a dollar and a half were forecast 
for New York. 

With food prices soaring to such levels, the problem 
of the family shoe store in attempting to obtain higher 
shoe prices from the customer will not be rendered 
any easier, and in such a situation one hesitates to 
offer the old advice to merchants that they pin their 
faith on more intensive promotion, brighter window 
displays and snappier salesmanship. All of these things 
can and will help, but above and beyond them the indi- 
vidual retailer faces a merchandising problem of the 
first magnitude. It will call for the utmost resource- 
iulness in management and selling. Some retailers told 
your reporter they will absorb some portion of the in- 
crease in wholesale costs. Others say they will refuse 
to pay higher prices. 

The fact that employment is general and most people 
have money in their pockets will doubtless prove the 
saving element in a situation that, for many a store, 
would otherwise look pretty desolate. Farmer and fac- 
tory worker alike are receiving good incomes, and more 
people are gainfully employed than ever before in 
America’s history. They will all need shoes, and re- 
sourceful retailers will sell them. 


Boot and Shoe Recorder 

















/ 


CHERISHED FOR STYLE 
TREASURED FOR VALUE 


Designed ft 
Modo Selling 


Today's women demand full value in the shoes 

they buy. In Queen Quality Shoes they know they 
will find the smart styling, smooth fit, perfect 
comfort and superior quality that sO 95 
assures longer wear. 


Kuecen Q whe 


INTERNATIONAL SHOE COMPANY + SAINT LOUIS 


QUEEN QUALITY SHOE CO. - DIV: 








JAPANESE KEEN 


FOR WESTERN 
STYLE SHOES 


As told to 
Eugene J. Hardy, BOOT AND SHOE 
RECORDER Washington Editor, by J. GC. 
Schnitzer, Chief, Textile and Leather Divi- 
sion, U. S. Department of Commerce, who 
recently returned to this country from an 
official mission to Japan. 


DURING my stay in Japan, | was visibly impressed 
with the ever-growing tendency of the Japanese to adopt 
Western style footwear and other articles of clothing. 
While this trend has been moving along for sometime, 
it became greatly accentuated with the advent of Amer- 
ican occupation troops. Democratization of the Jap 
government and greater freedom now permitted women 
have also helped to emphasize Western ideas. 

This trend has always been somewhat evident in the 
larger cities, but even in the smaller communities it is 
not unusual to see a few men and many women dressed 
in Western style apparel, not including shoes. The main 
reason for the limited quantity of Western style shoes 
is the scarcity of local supplics, due primarily to a 
severe shortage of raw materials for shoe making— 
many of which have to be imported. 

In Tokyo and other cities Western style footwear is 
very much in evidence. However, the scarcity of new 
shoes has resulted in present supplies being repaired so 
often that they have about outlived their usefulness. 

It was interesting to note that when leather supplies 
gave out during the war the people turned to light 
woods, such as balsa, for repairing shoe soles. 

Production of Western style footwear is negligible at 
this time, due to the material shortages. In fact, most 
of the available leather is set aside for the production of 
export goods. 

The only leather shoes being produced at the present 
time are small quantities of children’s shoes which the 
Japanese hope to export to such markets as China, 
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india, and the Netherlands East Indies. Although these 
are low-priced varieties they are of good appearance 
and might interest the markets mentioned. Japanese 
tanners also told me that they are now in a position to 
offer 3.000 tons of shark leather monthly if satisfactory 
export outlets can be found. 

Most Japanese leather is now being used to make 
sample items to interest foreign buyers. I saw more 
than 500 different leather items, ranging from belts. 
dog leashes, and small novelties to all styles of luggage. 
from the lightest to the heaviest types. It is hoped that 
the production of these items will help the Japanese 
regain some of their prewar export trade. These items 
have been copied from Western styles to some extent. 
but much original work was also in evidence. 

As to footwear, the Japanese advised me that they 
have capacity sufficient to turn out more than 5,000,000 
pairs of Western style shoes annually. This could be 
increased two-fold without too much additional equip- 
ment because of the ample supply of low-priced labor 
available. The Japanese domestic supply of cattlehides 
and sheepskins is far from sufficient to meet all local 
needs and most other raw materials must be imported. 

I am of the opinion that when leather is available in 
larger quantities for domestic consumption, leather 
footwear will take as large a proportion of the supply 
as is used for the same purpose in the United States. 

I found the Japanese very interested in improving the 
quality and appearance of their footwear and other 

[TURN TO PAGE 82, PLEASE] 
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Confidence in PHYSICAL CULTURE shoes works 
two ways. To the dealer, these shoes 


have dependability behind them—70 vears of it. 










To the wearer, good merchandise and 
convincing national advertising have built 

PHY SICAL CULTURE preference to the tune of 
faithful repeat sales. Put volume into your 
sales and traffic with the brand in demand— 


PHYSICAL CULTURE shoes. 








ARCH PRESERVER + ACTIVE MODERNS 
TRU-POISE + STYL-EEZ + EASY GOERS 
TOWN WALKER + PHYSICAL CULTURE 
GROUND GRIPPER + CANTILEVER 


3120 EMPIRE STATE BUILDING (Arch Preserver + Styl-EEZ - Tru-Poise 
Easy Goers) 
926 MARBRIDGE BUILDING (Physical Culture - Town Walker 
Ground Gripper - Cantilever) 
816 HAAS BUILDING (Arch Preserver - Styl-EEZ - Tru-Poise - Easy Goers) 
LANKERSHIM HOTEL (Physical Culture shoes) 


63 











Our Regular Clinic Oxford (( "sxo’Serine ween” 


REG. U. S. PAT. OFF. & CANADA 


For NURSES’ AIDES and NURSES in Training 


UNLINED OUTSIDE COUNTER POCKET 
Style 411— White Retails $6.95 


Dude Ranch Model 
THE CLINIC SHOE ng Foc THE CLINIC SHOR 
. aw) 


3 Unlined Outside Counter Pocket rf 
2% Moccasin Blucher Oxford ye q 
Sy White Duflex Nap Sole and Spring Heel > 


eX White Welting “Zs 
De 4/10 AAA-AA ®@ 316/10 A-BC pgs 


a IN STOCK meen 
Order in 36 — 72 — or 108 pair units 


‘THE JUVENILE SHOE CORPORATION 
OF AMERICA , 


SHELL BULLDING e¢ 1221 LOCUST STREET @ SAINT LOUIS (3), MISSOURI 
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“Half the fun of having feet” for Young America since 1907 









First in Favor Since Dad Rode a Bike 


Like cycling, Red Goose Shoes have been out-in- 
front in favor with the youthful for years. Millions 
of American parents and even grandparents wore 
Red Goose Shoes when they were young. 


Styles in bicycles . . . shoes . . . most things . . . have 
changed. But the qualities that have always made 
the Red Goose brand first choice haven't changed. 
Use of top quality materials, reinforced construction 
at points of greatest strain, proper attention to 
styling, these are qualities that have always been 
identified with Red Goose Shoes. They are the points 
that have made the line an outstanding success. 


Consider the future sales possibilities of Red Goose 
Shoes in your store. We'll gladly discuss them with 
you. Just write us. 








BEST 
KNOWN 


JUVENILE 
SHOE 
TRADE 
MARK 

IN 
AMERICA 















THIS 1S 
RED GOOSE 
STYLE No 
3570-3 


THIS IS 
ED GOOSE 
STYLE No 
3310-1 


RED GOOSE DIVISION ¢ INTERNATIONAL SHOE COMPANY * SAINT LOUIS 





September |, 1947 65 














Yes, Sir! The best buy in any man’s comparison 
of quality and price! Happy Go Luckies must 
be good—sales are running far abead of 

last year. Every pair guaranteed. 

No paper sock liners, no sheep or lambskin 
used in uppers, no machine embroidery. 
Only best quality washable kidskin and 

washable elk used. Try a few pairs... 
no order too small for our large “in 
stock” departments. Immediate ship- 
ment. All orders shipped complete. 






No. 100 and 100p. An old friend re- 
designed to feature our new “‘uplift™ 
counter. Washable white glazed kid. 
Sizes 0 to 3. Plain or perforated. 


All during the 

war our “in stock” department 
was (and still is) fed 

some 3600 pairs of shoes each 
working day. Many use 

it as their own warebouse! 


No. 400 and 400p. Another revised 
“yplift’’ counter model. Washable 
white elk. Sizes 1 to 4. Plain or 
perforated. 


Now... more and 

more Happy Go Luckies are in 
the offing. Just look at 

some of our new models—all in 
stock for immediate delivery. 


No. 900. Hand embroidered 100% 
wool felt, pinked sole. Sizes 0 to 3. 
No. 900 is white, 901 is blue and 
902 is pink. 


What's more, we 

have many other styles made 

to fit every need and 

meet every type of competition. 
Write or wire us 

describing your needs. 


No. 401 and 401p. Chubby last, moc- 
casin vamp intermediate with scalloped 
tongue. White elk. Sizes 1 to 4. A must 
in every infant's department. Plain or 
perforated. 


OUR PRICES HAVE NOT ADVANCED 
ONE CENT SINCE JUNE 11, 1946 


America’s Largest Exclusive Infant's Shoe Manufacturer 


ED WHITE JUNIOR SHOE CO. 


3203-07 CHIPPEWA ST. LOUIS 18, MO. 
NEW FACTORY READY SOON e¢ SIZES UP TO 12 © ALL WIDTHS 

















Best Sellers Indicate, 
Coming Trends 


[CONTINUED FROM PAGE 51] 


love will continue to be the more open 
shoe. 

One problem that retailers are fac- 
ing is the question of fitting closed 
shoes. During the past few years 
women have become accustomed to the 
freedom of the very open shoe. And 
the men and women who fit the shoes 
have grown used to the ease with which 
they can fit and sell them. With the 
return of closed shoes to high fashion, 
manufacturers as well as _ retailers 
have learned that new lasts are needed 
if women are to be comfortably fitted 
in closed toe and closed back shoes. The 
scarcity of new wood for lasts may 
partly account, in the coming months, 
for the continued preponderance of 
open shoes in manufacturers’ lines. 
Judged by this Summer’s business, how- 
ever, the demand for closed shoes is 
increasing and should certainly be in- 
cluded in your buying plans for next 
Spring and Summer. They may well 
represent an extra sale and, if comfort- 
able in fit, increase consumer good will 
for your store. 

There is no question of the continued 
acceptability of opened-up shoes, espe- 
cially for warm weather wear. They 
have proved too comfortable and too 
flattering to be abandoned. They have 
become staple items. They are the per- 
fect complement to longer skirts, offer- 
ing a lighter, more feminine look to 
many costumes. Although the com- 
pletely closed shoe is newer, new varia- 
tions on the open toe, open heel shoe 
give a more closed look that achieves a 
happy compromise for warm weather 
wear. A sling pump, illustrated here, 
shows this influence in the slightly 
opened vamp. This type of open-and- 
closed shoe is something to keep in 
mind when placing Spring orders. 

“To be or not to be” without the 
platform shoe. Because of the addi- 
tional comfort that this shoe gives, it 
is fast becoming a staple. Most women 
find that the three-eighths to five- 
eighths inch platform is the most prac- 
tical. This moderate platform with 
open toe and open heel continues to be 
a best seller. The one-inch and higher 
platforms are finding their place in 
clog types and are popular among short 
women. Shown in an open version, 
with either a single or double ankle 
strap, this model complements the new 
silhouette. 

The smart look of the ankle strap or 
the tie strap has made this treatment a 
favorite of many women on either a 
wedge or a high heel. 

Cast your fears to the winds! The 
fabric shoe for casual wear outdid it- 
self as a best seller. Our fears that 
the wartime fabric shoe would make 
the customer rebel against wearing it 
this past season proved to be unfound- 
ed. The fabric shoe with ankle or tie 

[TURN TO PAGE 89, PLEASE] 
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Fashion Coordination Guide 
for Women’s Shoes 


Following the announcement of the 1948 Spring 
Colors for women’s shoes adopted by the joint commit- 
tee of tanners, shoe manufacturers and retailers in co- 
operation with The Textile Color Card Association, 
Margaret Hayden Rorke, managing director of that or- 
ganization. has issued advance leather samples of the 
new colors, with fashion notes, to the association's 
members in the shoe and leather industry. The selec- 


tion comprises: 
TOWN COLORS 


Brown Almond — Highly distinctive light brown 
leather tone, blending beautifully with fashionable 
cocoa and caramel browns in Spring costumes, as well 
as with light neutrals. 

Green Pepper—This refreshing new green adds zest 
and flavor to Spring shoe fashions. Very dashing with 
town costumes in rich mocha‘and taffy browns and 
warm sunbaked beiges and cool verdant tones. 

Burnt Mocha—Important new version of spirited red- 
dish brown, especially adapted to the walking type shoe. 
Also acts as a strong fashion stimulant to aqua and 
other deepsea blues, citron and lemon shades. 

Gypsy Brown—Continues to gain favor as a lively 
medium brown for complementing town costumes. A 
very effective accent to the smart off-white family. 

Turftan—Retains its wide acceptance as a successful 
russet tone for wear with tailored street clothes. Used 
as a trim on white or cream leathers for spectator sports 
or casual shoes. 

Town Brown—The accepted dark brown for basic re- 
quirements. This classic shade is appropriate with cos- 
tumes in neutral browns and beiges, grays, the rose 
gamme and medium or darker greens. 

Cherry Red—The increasing style appeal of this di- 
lectable medium red again signals it as a preferred lively 
accent to casual or tailored town clothes. 

Admiral Blue-—The leading navy tone for Spring and 
Summer wear. Harmonizes with clear true navy shades 
in Spring costumes and with medium and lighter blues. 

Black—Black shoes retain their basic importance for 
Spring and Summer wear. 

Note: Misty Gray in the group of Casual Colors is 
also recommended for town wear. 


RESORT COLORS 


Gaygreen, Redflame, Sunblu, and White. 

The three sparkling shades in this group, Gaygreen. 
Redflame and Sunblu, give new emphasis to the colorful 
resort theme in fashions for southern and Summer 
wear. Used alone or in combination, they are not only 
smartly adaptable for sports and play shoes, but also 
lend themselves most attractively to dressier types for 
cocktail, dinner and informal year. The allover white 

[TURN TO PAGE 70, PLEASE] 
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12'/,-3. 
Regulor half sizes. 


GERD 


158 DUANE STREET, NEW YORK 





SIZE-UP 


WEEKLY OR DAILY 


FILL INS AT YOUR CONVENIENCE 
WITH 














dakans 
by GERDA & 
NEW YORK 


'?a08 ane 


Sizes: 5-8, 8'/,-12, 
12'f,-3. 
Regular half sizes. 


$1.50 







on Request 


Variety and colors plus all leather construc- 
tion . . . just the combination to make your 
slipper de go over in a big way. 
A wonderful sales asset and a grand value. 
Order only your present needs NOW. 


Packed in our New Gerdakins Boxes 


FOOTWEAR 
COMPANY, INC. 


GERDAGRAM FOR EXPORT 


Samples and Mots 


Delivery at once F.O.B. N.Y. 


13, N. Y. 
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and Whittemore is 
ready with the 


wanted dressings 


our fashion-leading footwear in milady’s ward- 
robe is running heavily to black and brown. . . in suedes 
and smooth leathers. And the summer swing to colors 
is carrying over lightly, with some small preference 
for reds and greens. So be ready with quality shoe 
dressings to fit the demand... famous Whittemore 
dressings ... suede, cream and, of course, ever-popu- 
lar Bon Ton, all in timely colors. Order from your 


BON TON 


Fost selling, deluxe 
paste polish. Six 


BOSTONIAN 
CREAM 


Bostonian (33g oz.) and 
Cadet (1% oz) in all 
populor colors. 


BOSTONIAN SUEDE 


Bostonion ond Codet sizes in 
block, brown and colors. 


Fashion Coordination Guide 


[CONTINUED FROM PAGE 67] 


shoe, or white in combination with color, has an im- 
portant place in resort and Summer fashions, in both 
sports and dressy styles. 


CASUAL COLORS 


Summer Cream, Rancho Tan, Misty Gray. 

Because casual and spectator sports shoes enjoy 
greater favor than ever, the three smart neutrals, Sum- 
mer Cream, Rancho Tan and Misty Gray, are assured a 
highly successful fashion career. Summer Cream effects 
a subtle harmony with costumes in the muted “shade- 
less shades.” 

Rancho Tan blends perfectiy with honey, chamois, 
cream and other off-whites and is pleasing, too, with 
pastels and brilliant hues. Misty Gray lends a swagger 
air to casual clothes. 

Note—White and the three brilliant Resort Colors, 
Gaygreen, Redflame and Sunblu, are also recommended 
for casual shoes. 


Merchandising Notes for Men’s 
Shoe Colors 


ADVANCE leather swatches of the new colors for men’s 
shoes for Spring, 1948, with their names and merchan- 
dising notes, have been issued to The Textile Color 
Card Association’s members in the shoe and leather 
industry, it was announced by Margaret Hayden 
Rorke, managing director. Spring colors comprise the 


following: 
STREET AND GENERAL WEAR 


Urban Brown—A dark ruddy brown for conservative 
town shoes. 

Boulevard Brown—Top-ranking basic color for town 
shoes. 

Brandy Tan—Lighter shade for town wear. 

Spring Vintage—A full-bodied tone with richness and 
depth for street and general wear. 

Indian Tan—Again wins wide popularity as a ruddy 
medium tan for town shoes. 

Tawny Tan—Spirited lighter tan for street wear. 

Golden Harvest—This warm rich tan takes on new 
significance this season as a town color. 

Black—Black shoes retain their volume acceptance. 


COLORS FOR RESORT AND SUMMER WEAR 
In Smooth Leathers 


Cocoa Tan, Putty Sand, Burnished Tan, Country 
Smoke, Heathermist. 

Increasing emphasis is placed this season on casual 
and sport shoes for wear with tropicals, slacks and 
leisure clothes. In this important classification, there is 
considerable stress on smooth leathers in the natural 

[TURN TO PAGE 88, PLEASE] 
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— designed footwear and the 


lovely ankle theme—a smart combination 


that appeals to millions of fashion-wise 
women ... that adds up to a grand total of 


increased sales for you. 
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Style-arch shoes are made by Roth, Rauh & Heckel, Inc., Ripley, Ohio. They are 


ey nationally advertised in Life, Vogue, Ladies’ Home Journal and Good Housekeeping. 
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Right 


This advertisement — another of the Trimfoot 


series that is attracting more readers than any 
other shoe advertisement in Parent’s Magazine 
—tells your customers that Trimfoot Shoes 
NOW are available in sizes and styles from 
birth to teens. 





NOW 


TRIMFOOT SHOES 


from Birth to Teens 





Trimfoot has added a complete 
line of research designed School 
Shoes to the already popular, 
profit-making lines of Pre-School 
Shoes and Baby Deer Shoes. 


Now you can keep your Trimfoot 
customers through the grammar 
school years. You can continue to 
offer them good shoes at prices 
more mothers can afford to pay. 
If you haven’t seen this complete 
line, write or wire today for Photo- 
log and salesman’s call. You’ll 
find that Trimfoot’s unusual val- 
ues build profitable business in 
today’s market, 
No. 7752 
814 to 12, A to D 
1214 to 3, AA to D 
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LOS ANGELES SALES 
REPORTED OFF 


THE temperature continued to hover 
at the 90-degree mark, and Los Ange- 
les retailers were selling women’s play 
shoes and men’s sport shoes like hot 
cakes. Otherwise business was re- 
ported off considerably in the down- 
town area, while some stores in out- 
lying districts, notably Hollywood. 
were doing a nice volume. 

A statement that shoe prices would 
advance, made by Carl Winneguth. 
president of the West Coast Shoe 
Travelers Associates, in the Los Ange- 
les Examiner and Herald Express. 
causd a mild flurry of business in a 
few shoe departments. Two men’s 
shoe stores, both featuring medium 
and upper-price lines, reported that 
sales had climbed perceptibly follow- 
ing Mr. Winneguth’s announcement. 

Unit sales were off from 12 to 2‘) 
per cent over the same period last 
year. Many retailers, particularly in 
women’s shoes, were still trying to 
balance inventories through clear- 
ances. Reaction was divided as to 


success in disposing of merchandise at 
markdowns, ranging from 20 to 50 per 
cent off. One Seventh Street shoe 
buyer stated, “People just don’t seem 


to be interested in bargains. Prac- 
tically every merchant has had a sale 
of some kind since Christmas, and cus- 
tomers have been ‘saled’ to death. We 
have been running a clearance in popu- 
lar-priced shoes for a month. Getting 
rid of unwanted merchandise has been 
a slow grind, even though we have 
virtually given shoes away.” 

A leading Broadway retailer said 
that he felt that it would take some- 
thing far more intriguing in the way 
of promotions, not markdowns, to get 
rid of excessive inventories. “My pa- 
trons do not want sale shoes. Most 
of them think that they are wartime 
leftovers or substitutes that I want to 
get rid of, and they just are not inter- 
ested.” 

However, several other merchants 
stated that they had unusual success 
in selling marked-down merchandise. 
especially play shoes, sport welts, and 
dressy patents—all in high demand be- 
cause of the continued hot weather. 

Retailers noted that customers were 
still willing to pay the price for better 
shoes, even if it meant buying fewer 
pairs. Price resistance was not evi- 
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Pumps with or without throat orna- 
mentation cre in the shoe news made 
by Chas. A. Stevens & Co. in Chicago. 





dent in most cases, but as one store 
owner said, “They just don’t come in 
until they're hungry, and then if you 
have what they like, they'll pay with- 
cut kicking about the price. During 
the war a lot of people who never had 
them before got used to the fit, feel. 
and beauty of better shoes, and I think 
that they may buy fewer pairs now. 
but they'll never go back to the kind 
of footwear they bought before the 
war.” 

Los Angeles women always rush 
seasons, and this, the hottest in many 
a decade, is proving no exception, for 
they are clamoring for dressy Fall 
footwear. Black suedes and calfskin- 
—‘“the dressier, the better”—are said 
to be extremely popular. Ankle straps, 
high heels (23/8), high platform- 
iacy sandals, and open-toe sling pump- 
head the list of Fall’s best sellers. 
Retailers are anticipating the biggest 
dress shoe business in history. Closed- 
up shoes are not selling. There i: 
still plenty of interest in smart medium 
heel walking shoes—‘“and not the 
mamma type,” as one buyer put it. 
“We could do a landoffice business ii 
we could just get some good looking. 
youthful medium heel suedes and cali- 
skins,” he said. 

In the men’s field, young-lookinz 
sports shoes were said to be selling 
briskly, with novelty types favored. 
“What our patrons want is typical 
young men’s shoes—pluggy types— 
moccasins with double and triple soles 
—smart, colorful, casuals.” a Holly- 
wood retailer declared. 


Levee heledl Iradle 


NEW YORK AUGUST 
NOT TOO SLOW 


Even ninety degree temperatures and 
better could not bring business in this 
city’s shoe departments to a standstill 
during the past few weeks. Although 
it was admittedly slow, sampling of 
Fall styles and some back to school 
and college selling brought a “normal” 
activity in what is traditionally a quiet 
month. 

In women’s departments the con- 
sumer interest in higher heels to wear 
with longer skirts was leading news. 
The buyer of one department, located 
next to the dresses, reported that high 
heel shoes were being constantly “bor- 
rowed” for women to try with the new 
hemline. All stores are reporting this 
demand for higher heels ranging from 
21/8 up to four inches. “Skyscraper” 
heels are what the college girls are 
looking for, according to one buyer. 
One style department noted also the 
demand for medium heels, 16/8, 17/8 
and 18/8. A very popular style with 
college girls, we are told, is the closed 
untrimmed pump on a flat wedge heel. 
It has been selling well in prices rang- 
ing from $5 to $15. For dressy wear, 
these girls are buying a closed toe, 
closed back baby toe pump on a 21/8 
heel. 

In patterns, college girls prefer the 
moccasin toe stepin with buckle and 
strap to the traditional Norwegian 
moccasin, according to one buyer. This 
preference is partly accounted for, he 
thinks, by the fact that this strap sho 
hias leatner soles and is hand-sewn. A 
moccasin oxford on crepe rubber sole 
has also been selling well with this 
customer. 

In general, women are still buying 
plenty of open toes and heels although 
a definite consumer trend toward 
closed patterns is being felt. Straps 
are continuing to sell well, instep 
straps as well as ankle straps. The 
iatter, according to one or two buyers, 
has passed its peak and the double 
ankle strap is wanted only by the 
women who want to be very conspicu- 
ous. The ankle strap on flats was 
reported to be especially popular by 
one store. The demand for platform 
shoes continues with the 5 height 
asked for by young style-conscious cus- 
tomers. As to colors, black continue: 
to occupy number one position. After 
that greens, browns and some wines 
and grays are being bought. 
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BLACK SUEDES POPULAR 
IN CHICAGO STORES 


ALTHOUGH continued temperature 
in the high 90’s make it Summer, ad- 
vertising of shoes brings Fall closely 
into focus. For everywhere the new 
Autumn suedes are featured. Black 
suedes hold the spotlight in most store= 
and shops, shown in all varieties o! 
types from platformed ankle straps 
to college-bound flats. If the ail- 
closed shoe is really the thing for the 
coming season, one would never know 
it from the bulk of illustrated adver- 
tising. Everywhere the slingback is 
shown, or the open-toed pump, or the 
cut-out ankle strap. Even a closed flat 
at Joseph’s makes a concession in its 
styling, for on one of their newest 
models, beamed to the college trade. 
the heel and toe are closed, but elor- 
gated oval perforations appear on bot) 


sides of the quarter. Stevens pro- 
motes a platformed sling with perky 
butterfly bow, the entire shoe dotted 
with large perforations. With the 
post-war return of elasticized fabrics. 
many new elasticized models are seen. 

Platforms are highlighted in many 
smart department. In a full page ad 
Field’s proclaims the importance of 
this type of footwear in all their vari- 
ous shoe sections. Offered in brown. 
black or navy suede, and a few model. 
in kidskin, the majority show a half. 
inch platform, and all are in sling. 
back styling, most of them with open 
toes or other cutout designs. O-G’s. 
too, believes in the importance of plat- 
forms as they continuously show them 
in a wide variety. JI. Miller’s Salon 
features platforms developed in two 
tone ideas, combining cobra and suede 
in two contrasting or blending colors. 
In these high fashion items, matching 
handbags are always available. 

Colorful alligators and lizards are 
also to the fore. Bright greens and 
reds vie with classic brown and rust 
for popular favor. Staple oxfords and 
pumps are shown in most specialty 
saops, together with novelty types, 
with here again, fashion importance 
given to platform soles. 

That the shoe industry anticipates 


7% 


Wm. H. Block Co., Indianapolis, goes 
after the back-to-school trade with 
these low-heel footwear types. 





a dressy season is to be seen in the 
many new shoes featuring gilded trims. 
Many a pump has a bow or chou or 
pouf with edges or linings highlighted 
with gold kid. Field’s show gold kid 
fvotwear in all types from flat-heeled 
scuffs and other dormitory types to 
spike-heeled evening slippers. Joseph's 
show street shoes with gilt stitching 
to outline a raised, or quilted, design 
on black suede. All are smart and al! 
proclaim elegance as an important 
theme in the new footwear. 
** # 


BLACK AND GREEN 
FAVORED IN MIAMI 


BLACK and green are in high favor 
throughout this area for early Fall. 
Green is highlighted in all Fall ap- 
parel, from millinery to shoes. Black 


is still the number one favorite and 
where only one pair of shoes is pur- 
chased, then the preference goes tu 
black. In colors, it is the plain high 
heel pump that is selling. In black. 
the sandalized models are in favor. 

Platforms continue to be good and 
shoemen here predict that there will 
be no let-up in the demand for them, 
largely because of the comfort thev 
ufford the wearer. 

Black suede is the best all round 
number at the present time, with black 
patent a close second. For wear with 
any of the Fall colors, the black suede 
or patent is wanted. . 

The new longer hem line is being 
felt here. Heels are high, graceful 
and feminine; everything is being done 
to flatter the ankle. And newspaper 
copy is playing up the idea that with 
longer skirt fashions “all eyes turn to- 
ward your pretty feet and ankles.” 





The strictly plain toe is giving way 
to more feminine effects in trimmed 
models. Toes have definitely taken on 
a new interest. Bows are stylized with 
gilt or silver edging or stitched detail. 
Or the bows may be butterfly in effect. 
Burdine’s has a clever padded bow 
that is smart on a calf pump. Cut- 
work is appearing on some of the best 
selling items. 

So far merchants are not complain- 
ing about price resistance, although 
prices have advanced. Women want 
good looking shoes and are reconciled 
to paying more for them, just the same 
as they have to pay higher prices for 
everything else. 

The closed toe is gaining in favor 
throughout this area but the sandal 
heel effect continues to be among the 
best sellers. 

Black satin is growing more popular 
for dressy sandals, both for afternoon 
and for evening wear. Ankle straps 
are selling well. 

For early Fall selling high heels 
are in demand, but for the most part, 
buyers are not building a big ward- 
robe of this type. One or two pairs at 
most are sufficient to satisfy the aver- 
age woman who is looking for high 
style on occasion, but comfort the 
rest of the time. 
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BOSTONIAN SETS THE 
PROMOTIONAL PACE WITH ~ 
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Sleek, modern shoe! ‘% 


First appearance in color — 
Collier’s, October 11, 1947 








A Bostonian shoe with a new look! 


Unadorned and trim, it’s a dressy 






moc-front that men want. Tie-onto the 






assured benefits of a Collier’s debut 






(10,900,000 readers). Order your tie-in 





window display pieces, props, direct mail 






pieces and newspaper mats that have 
been adapted from the striking Collier's 









ad. Do it now! Here’s a Bostonian 








promotion that assures interest 


and added sales in YOUR community. 


that coddles busy feet! 






BOSTONIANS 
$12.95 AND HIGHER 








COMMONWEALTH SHOE & LEATHER CO. 
WHITMAN, MASS. 





Aostontarns 


FIT RIGHT- FEES RIGHT-THEY RE W ALK-FITTED 
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VOLUME HOLDING UP 
IN DETROIT 


GENERAL level of trade has been 
very satisfactory for the Summer sea- 
son here, with volume holding up well. 
This has been true in most lines— 
except in men’s shoes, where the con- 
tinuing shortage of stock handicaps 
trade. The children’s shoe business, 
which was depressed a couple of 
months ago, has picked up to the point 
where, comparatively speaking, it tem- 
porarily outranks the women’s trade in 
some stores. 


The more nearly balanced shoe in- 
ventories achieved by local stores the 
past month or two have been a big 
factor in helping to maintain volume. 
However, there is still an annoying 
imbalance of sizes. Many stores re- 
port a considerable number of cus- 
tomers going on to other retailers be- 
cause of inability to secure the right 
fit in wanted styles. 





The empty shelf condition of a few 
months ago has generally disappeared ; 
in fact, many stores are stocking more 
shoes today than in a typical prewar 
period—especially those trying tv 
build up a good selection of sizes and 
styles. 

Public buying of shoes is now build- 
ing up as a result of a general antici- 
pation of a further price rise. While 
many stores have not jumped their 
price levels recently, but have absorbed 
small increases in manufacturers’ 
costs, the move toward higher prices 
is one that all are resigned to, though 
with reluctance. This is countered by 
increasing consumer resistance, which 
makes buyers more canny about spend- 
ing. However, multiple pair sales are 
reported once more common in the 
same women’s and children’s depart- 
ments. 

Plans for a number of new retail 
stores continue to be developed, sev- 
eral of them by smaller independent 
chains or owners of ene or two stores. 
a few by the larger nationally-affiliated 
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groups. Outstanding move of the Fyie 
store in entering the upstate market 
has caused much interest here, with 
speculation over the possibility of fur- 
ther expansion by this big organiza- 
tion. Retailers here feel that the move 
is only one symptom of a strong local 
trend toward retail decentralization, 
with the suburban stores becoming 
more and more prominent as factors 
in the over-all marketing picture. 
8 « 


NEW HAVEN STORES STILL 
HOLD CLEARANCES 


MID-AUGUST brought little change 
in the disappointing picture of Sum- 
mer shoes sales in New Haven’s retail 
shoe stores where stocks of Summer 
shoes for both men and women re- 
mained fairly heavy. 

While most shoe merchants. admit- 
ting that the season was a poor one, 
still maintained that Summer clear- 
ances had emptied their shelves, at 
least one dealer was willing to admit 
that he could start right in with next 
Summer’s sales ‘without adding much 
if anything to his stock. 

Store-wide clearances have been 10 

effect in the New Haven stores since 
immediaté]y after the Fourth of July, 
and with Fall’sales slow at the start, 
the Summer sales of whites, spectator-. 
men’s Summer shoes and women’s 
play shoes have been continued. 
” Plans for Fall promotions are mov- 
ing ahead “despite the poor Summe: 
returns, however, and the merchant: 
in the Connecticut city are hoping that 
the promised good Fall season wil! 
make up for any falling off of unit; 
and of volume sales that they experi- 
enced throughout June, July and 
August. 

Suedes promise to be the most popu- 
lar shoes throughout the Fall an! 
Winter, the New Haven shoe men say. 
and they expect to have good supplies 
on hand. Colors that will come in for 
the strongest and earliest promotions 
are black, brown and very dark green. 

Shoes in“ New Haven will be les« 
expensive this Fall because there isn’t 
more than one dealer or so who plans 
to carry’shoes in the $20 and up 





bracket. At the majority of stores the 
price range will be from $7.95 to 
$14.95, the range that proved most 
popular throughout the past year. The 
dealers feel that the days when work- 
ing girls would pay $18.95, $20 and 
up for a pair of shoes, have passed, 
and they are expecting volume busi- 
ness to be in high style shoes in a 
more moderate price range. 

With regard to closed shoes for Fail 
and Winter, the New Haven dealers 
are maintaining a skeptical view. So 
far all demand for Fall suedes has cen- 
tered in sling backs or open toe and 
heel models. Few if any requests for 
closed shoes have been noted 





PROVIDENCE STORES SELL 
EARLY FALL SHOES 


RETAILERS in Providence, R. L, re 
port one of the earliest Fall buying 
seasons in a long time, with black 
suede the big seller in all stores. 
Suedes in brown, wine, dark green and 
gray are in some demand. Demand 
for closed heels is much in evidence 
although open toes are still selling 
well. Lower heels are much more 
popular than the extremely high heels 
of previous seasons. 

The best number at one well known 
store is a sling pump in a black suede 
platform model. Second best at this store 
is a completely closed pattern in black 
suede. One store recently advertised 
three popular numbers, a ring-tucked 
pump with draped design and side- 
swept silhouette, a high fitting V-throat 
elasticized bow pump and an oxford. 
All were offered in either black or 
brown suede and all had low heels. 
One store on the main street adver- 
tised a high heeled tie with decorated 
vamp in black suede. 

One store advertised a selection o/ 
snakeskin shoes in platform sandai 
styles with high or medium heels. 
Casual types continue in good demand. 
Whites and other Summer shoes are 


undergoing clearance in all stores. — 


While some stores report a slower 
white season than was anticipated, 
[TURN TO PAGE 116, PLEASE] 
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Best Sellers at Bargain Prices 
IN-STOCK IMMEDIATE DELIVERY 
PRICES: = 


Net 30 D 
F. oi. B. Sofaaion “Zz 
4s 4 A 5 Ua he 

















* Gov't Surplus 
° Al Rubber 
* Gov't Surplus ° 
« First Quality « Heavy Dety 


Sizes: 
1/6 1/7 3/8 4 7/10 
3/11 2/12 


$425 


¢ Netural Spi 


Sizes: 
6/9 6/10 7/11 E wide 


Seme in Boys 


$375 


Sizes: 1/6 3/6 





LOT #£E312 






* Outside Counter LOT #€311 


* Goodyear Welt 
* Neolite Sole 
Sizes: 6/11 ° Made By 
Jos. Cercoran Shoe Co. 


$4.00 





LoT #8308 Sizes: 6/10 7/11 
LOT #707 
B. LEVY & SON 
305 PENN AVENUE SCRANTON, PA. 
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RECORD SURVEY OF CURRENT CONDITIONS IN SHOEMAKING CENTERS 


Maapclariing na Markets 


St. Louis 


PRODUCTION here continued during the last days of 
August at near peak levels, possibly exceeding any August 
production figures in history for some manufacturers. 
though buying of leathers remains on a “hand-to-mouth™ 
basis. Excessive heat in the area has, from time to time. 
slowed down production for short periods. but producers 
say these temporary setbacks probably will not have any 
appreciable effect on total production when returns are 
tabulated for the month just closed. 

One large producer said his firm was trying to reach a 
level of 80,000 pairs a day, while a specialty manufacturer 
described August production as “stronger than ever,” with 
prospects for the remainder of the year also exceptionally 
good. “We are finding it easier to obtain much-needed 
leathers now, than during the earlier part of the Summer,” 
he added, “and patterns also have been coming in at a 
taster pace.” 

Though wanted leathers have been easier to obtain, the 
fact that manufacturers have been buying on a short term 
basis has made it impossible to guarantee prices. Latest 
of the manufacturers here to announce increases on second 
Fall lines are Hamilton, Scheu and Walsh Shoe Co., Wolf- 
Tober Shoe Manufacturing Co., Carmo Shoe Manufacturing 
Co., Paramount Shoe Manufacturing Co., Milius Shoe Co.. 
and Samuels Shoe Co. 

Besides these and those who previously announced in- 
creases there are others who are expected to follow the pat- 
tern. About the only doubtful note entering the shoe pro- 
duction figure, however, as this is written, is the persistent 
heat that has engulfed the Midwest and other sectors of the 
country, bringing about a slow-down of consumer demand. 


Chicago 


Witu the approach of a new selling season, retailers find 
themselves confident that the coming season will be an 
active one. As earlier reported, the Summer selling was 
rather disappointing, and recently released statistics of the 
Federal Reserve Bank show that in this area sales figures 
for July were off about 5 per cent as compared with the 
same period a year ago. Units, on the other hand, were 
about 20 per cent off. 

The earlier uncertainty on the part of the retailer as 
regards prices, and their anxiety over possible consumer 
resistance resulted in delayed placing of orders with the 
manufacturer. Commitments which normally would have 
been placed in Spring were delayed until June and even 
July. The result has been a high peak of productivity at 
the factories and executives now believe a decided slump 
will follow later. This then will bring a return of the 
very condition which, during the war years, all factors in 
the shoe business spoke bravely of eliminating. High peaks 
of production and low valleys of inactivity on the shoe- 
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makers’ charts have proved very undersirable in the trade's 
And yet, manufacturers claim actions of the 


economy. 
However, actual 


retailers are making them inevitable. 
proof of this is still to come. 

Leather prices continue at all-time highs, Sale of beef 
cattle reached record figures in Chicago in mid-August when 
$33.85 per 100 pounds was paid, 35 cents higher than the 
former high price of the week previous and $3.60 higher 
than a year ago. Thus tanners can see no immediate pros 
pect of lowering costs as the packers from whom they buy 
their hides continue to profit in a seller’s market. Now that 
the federal government talks of an official investigation to 
inquire into the high costs of practically everything, per- 
haps the picture may change. At least there is that hope. 


Boston 


DESPITE the Summer lull in both manufacturing and buy- 
ing, some segments of the New England shoe industry have 
been reasonably busy. This applies with particular force 
to the manufacturers of medium grade dress shoes for 
women, many of whom are in the state of New Hampshire- 
I: is reported by the New Hampshire Employment Service. 
in this connection, that there is a shortage of shoe workers 
and that, while more than 150 were placed during July. 
mid-August found at least some factories minus the help 
they needed at that time. 

Similar conditions, with factories at or near peak produc- 
tion are reported from Maine and the cities of Lowell. 
Lawrence, Haverhill and Worcester in Massachusetts. 
Employes laid off during the early Summer lull have been 
called back to work and late deliveries of orders placed 
too late are a distinct possibility. 

Tanneries also are busy, as was to have been expected, 
since none of them has been in position to build up an 
inventory of finished leather. One is reliably reported, 
figuring over-time worked by its employes, to be on the 
equivalent of a nine-day week. Brown and black are the 
favorite colors, according to most tanneries in Lowell. 
Woburn and Peabody, though quite a lot of blue also is 
being manufactured. 

Wholesale business also has picked up a bit in Boston, 
though the demand here is for specialty footwear of various 
kinds. For the most part, however, buying continues to be 
cautious despite the fact that deliveries are slowing up due 
to materials shortages. 

An analysis by the New England Shoe and Leather Asso- 
ciation of United States Bureau of the Census figures shows 
that May production (belatedly reported), indicates a de- 
crease from May, 1946, of 38 per cent in pair production. 
Total number of pairs produced in New England during 
that month was 10,688,000 with a dollar value of $40,213.- 
000, or $3.76 per pair. During the first five months of this 
year New England produced nearly 62,000,000 pairs, a de- 
crease of 25 per cent from the same period in 1946. Ship- 
ments during that period were valued at $228,879,000. 
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EDWARDS WAY SHOES 


North, East, Wesr, SoutH 
EVERY DAY 


START THE 


EDWARDS WAY! 


WHITE or BROWN 
ELK BOOT 
52/8, 82/12 


. and when they do, children, parents 
and retailers all take a big step in the right 
direction. For more sales and more satis- 
factory selling, investigate the EDWARDS 
WAY today. 


¢ GENUINE GOODYEAR WELTS 


e INFANTS, CHILD'S, MISSES, GROWING 
GIRLS AND BOYS 


¢ DISPLAY MATERIAL AVAILABLE 
¢ ALSO CORRECTIVE SHOES 


BROWN ELK 
GHILLIE 
82/12, 12?/3 


IN-STOCK 


B, C, D wmwrns 
To retail about 


$4 50 and $5 50 


BROWN 
MOCCASIN 
82/12, 122/3 


PAYES SHOE COMPANY. 


29-27.N0. 4th STREET -. PHILARDELS A gal? 
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New Trends Broaden 
Comfort Shoe Field 


[CONTINUED FROM PAGE 55] 


with comfort? Are the “old ladies’ run- 
ning shoes” discarded with last weck’s 
lasting tacks? Our “old ladies” are not 
extinct, and they still need good arch- 
supporting footwear of the gypsy, 
nurse, corrective varieties. Many of 
them, however, have been vitaminized 
into not only thinking younger but 
wishing to appear so as much as pos- 
sible. There are also the younger ladies 
with tired, troublesome or afflicted feet 
that a modernized comfort shoe retailer 
may service by rubbing his magic lamp 
of comfort-support styling to the joyful 
relief of these gals in distress. Although 
there will always be demand and repeat 
sales for the old-fashioned comfort shoe, 
at this writing transition holds the 
hour glass and is biding time which 
alone can tell us the form and base of 
the future comfort shoe. 

We may, of course, speculate that 
the purchasers of the “mama shoe” are 
dwindling in number — or are perma- 
nently divorced from plain-looking foot- 
gear! We can maintain the opposite 
opinion by insisting that style trends 
are truly fads; and that when the frolic 
is over the freedom-loving tootsies will 
flee home to the good old tried and true 
easy-shoe of unquestionably orthopedic 
ancestry. And, in review, price is a 
most disturbing deterrent from the 
potential purchase of well-built arch 
support welts. A large proportion of 
women would buy the patent leather 
tip and fox, six-eyelet, kid blucher if 
they could afford to pay the prevailing 
retail price of a finely made pair. 

Countless cohorts may be gathered 
to attest endless claims for or against 
the direction and causes of trend. There 
is one assurance in the shoe business 
that will never be gainsaid, withal. 
Comfort, eternal comfort is the unwav- 
ering foundation of continued success- 
ful shoe sales, and is ten-foldedly true 
of a retail comfort shoe specialist. For 
increased sales, make it easier for a 
comfort shoe wearer to be fitted in style 
as well as staple, and trend will never 
become a bugaboo. Instead, the enter- 
prising merchandiser will find he is 
creating trend. 


New Store Plans To Add 
Men’s and Children’s Lines 


WINTER PARK, FLA.—Brown’s Shoe 
Store has been opened at 160 South 
Park avenue and is carrying a full 
line of women’s shoes. About Sep- 
tember it is hoped to add a line of 
children’s footwear, and later a men’s 
department will be opened. 

The business is owned by Mr. and 
Mrs. Willard Brown. The color scheme 
of jet black and eggshell which has 
been employed throughout makes a 
charming background for the merchan- 
dise. 
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William Geuting 


Now Heads Firm 


PHILADELPHIA—William A. Geuting, 
one of the founding brothers and for- 
mer vice-president, has been made 
president of the A. H. Geuting Com- 
pany, Philadelphia, one of the nation’s 
largest retail shoe concerns. Election 
cf Frederick A. Van Denbergh, Jr.. a 


WILLIAM A. GEUTING 


member of the board of directors, as 


vice-president, was also announced. 
William Geuting, has been operating 
head of the company for over a year 


during the illness of his _ brother, 
Anthony H. Geuting, former president, 
whose death occurred recently. Mr. 
Geuting came to Philadelphia from 
Milwaukee in 1907 and joined with his 
brothers, Anthony H. and George N.., 
in organizing the A. H. Geuting Com- 
pany. At that time he was manager 
of the Shoemaker Brothers store in 
Milwaukee, having started in the retail 
shoe business with Gimbel Brothers 
there. 

In charge of all women’s departments 
since the founding of the company, 
William A. Geuting has an acknowl- 
edged position of leadership as a cre- 
ator and originator of women’s shoes 
and styles. Well-known throughout the 
industry, he served many terms on 
style and show committees and is pres- 
ently a director of the National Shoe 
Retailers Association. Also, active in 
Philadelphia merchant circles, Mr. 
Geuting is a director of the Philadelphia 
Merchants Association, Philadelphia 
Credit Bureau, and is a member of the 
Union League, Penn Athletic Club, 
Kiwanis Club and the Malta Boat Club. 

Mr. Van Denbergh, the newly elected 
vice-president, is a member of the 
Board of Directors, who has recently 
been acting as special assistant to the 
president and is a partner in the promi- 
nent Philadelnhia law firm of Saul, 


Ewing, Remick and Saul, general coun- 
sel for the company for a number of 
years. He is a graduate of Haverford 
College and the University of Pennsyl- 
vania Law School. A lieutenant-col- 
onel in the Army Air Corps during the 
war, Mr. Van Denbergh served as ex- 
ecutive officer to General George E. 
Stratemeyer in the China Theatre. 

Other appointments include Emanuel 
J. Wachstein, who has been with the 
company for 20 years, as merchandise 
manager and Howard W. Hoffman, sec- 
retary-treasurer. 


Japanese Keen for 
Western Style Shoes 


[CONTINUED FROM PAGE 62] 


leather products. For this reason, they 
were extremely anxious to learn about 
all new developments in the American 
tanning, shoe, and leather goods indus- 
tries since 1940. 

Despite the widespread Japanese in- 
terest in Western style shoes, the land 
of Nippon is not likely to become a 
good export market for U. S. footwear, 
due to the large price differential be- 
tween local products and those made in 
this country. 

I talked with numerous Japanese 
men and women regarding their shoe 
desires and was amazed at the number 
interested in “American type foot- 
wear.” If these were available now 
substantial quantities could be sold in 
cities such as Tokyo, Osaka, Kobe, 
Yokohama, and Kyoto despite severely 
inflated prices. 

They have tried our type footwear 
and found it more comfortable as well 
as considerably dressier than their 
standard foot coverings. In Tokyo, I 
found more women dressed in Western 
style clothing than in the traditional 
kimonos. The younger generation of 
men has also readily adopted our style 
of dress, and outside of some laborers 
and ricksha boys they are all wearing 
the same type of clothing found in the 
United States. 

Japanese baseball teams, which have 
again become popular, are using Amer- 
ican style baseball shoes. The players 
who cannot obtain standard type shoes 
are using the ever familiar sneaker. 

They are copying our ways from the 
GIs on occupation duty and U. S. 
civilian personnel. Their style work is 
copied largely from American movies, 
since style magazines have not yet 
begun to comc through. High on the 
list of the various business journals 
and other magazines which Japanese 
business men wanted to receive was the 
Boot AND SHOE RECORDER. 

Japan is a primary example of the 
terrific influence American movies have 
on the rest of the world. They are 
ardent movie fans and mimic much 
that is seen at the local movie houses. 
Two pictures that were drawing big . 
crowds and were held over from week 
to week during my visit were “Random 
Harvest” and “The Jolson Story.” 


, Boot and Shoe Recorder 



















NS ELGC en COMBCI GET Tricor lilertatts 
of quality that won national 
fame for this brand . . . by the 
originators of Crepe, Soles in 


ailkmmeel tele 
* * * — _ * 


Rajah Crepe means attach- 
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RECORDER REVIEW OF CURRENT HAPPENINGS IN THE SHOE TRADE 


Record Showing Forecast for Shoe Fair 





Greatest Number of Lines in National Shoe Fair History to be Shown 
in Chicago. Flood of Reservations Make Necessary Consideration 
of Increased Facilities. Opening Meeting October 27. 


Cuicaco, ILL.—The National Shoe 
Fair, jointly sponsored by the National 
Shoe Manufacturers Association and 
the National Shoe Retailers Association, 
to be held here on Oct. 27, 28, 29, 30, 
1947, will offer for inspection the 
greatest number of lines ever displayed 
in the history of the twelve Fairs, it 
has been revealed. 

With more display rooms released by 
the Palmer House and the Morrison 
Hotel than in many years, and The 
Stevens added as an exhibiting hotel 
for the first time since before the war, 
leading shoe manufacturers and whole- 
salers will introduce their 1947 Spring 
shoes in over 1080 display rooms. 

Practically all of the well-known 
firms of previous years have already re- 
served space in the 1947 Fair. Newly 
organized firms in increasing numbers, 
and other firms that have not partici- 
pated in many years, have made appli- 
cation for space, causing the Joint Com- 
mittee of the National Shoe Fair seri- 
ous concern in providing sufficient dis- 
play space. 

Proposals are currently being studied 
with the view of acquiring increased 
display facilities to provide accommo- 
dations for such firms having their ap- 
plications now on file. 

It was necessary, a spokesman for the 
Fair said, to call a halt on further ac- 
ceptance of applications. 

The Exhibition Hall of the Palmer 
House will again be used by firms of 


the allied industry other than manufac- 
turers and wholesalers of footwear. 
Firms having exhibited in this area at 
the 1946 National Shoe Fair have al- 
ready filed their reservations. Little un- 
sold space will be available in this 
center of interest to all exhibitors and 
visiting retail shoemen who will view 
the resources from which manufacturers 
purchase materials ard other services 
that enter into shoemaking. Many ex- 
hibits are of special] interest to retail 
shoemen, with displays featuring sales 
promotional material, window displays 
and accessories. 

Retail attendance is expected to set a 
new high record, since every shoe re- 
tailer is sensitive to the vital price 
situation existing today. During the 
National Shoe Fair, retailers will have 
an opportunity to review the nation’s 
lines representative of all grades in 
every possible price range. With hun- 
dreds of lines being displayed where 
comparative prices may be checked, re- 
tailers may gain a full knowledge of 
market conditions which will enable 
them to plan with confidence their sales 
and promotional policies for Spring 
selling. 

Educational features similar to those 
conducted prior to the war by the Na- 
tional Shoe Fair as part of the activity 
of the National Shoe Retailers Associ- 
ation will again be resumed. Business 
clinies specializing on Expense Control, 

[TURN TO PAGE 104, PLEASE] 





Geller Opens Second Salon 


New YorK—The second Andrew 
Geller shoe store will open here at 18 
West 57th Street the first week of 
September, it was announced recently. 
The women’s shoe salon will occupy 
the entire building at the 57th Street 
location, which was purchased by 
Geller several months ago. It was re- 
vealed that $100,000 had been spent 
on the new operation to make it one 
of the most elaborate and complete 
shops of its kind in this city. An in- 
tensive promotion campaign in the 
consumer press is planned. 
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New High Style Department 


New York—Hal Hertz and Ben 
Ross, partners operating two high style 
women’s shoe salons in Miami, Fla., 
will open the first of a planned group 
of leased women’s high style shoe de- 
partments in Wilma’s Gowns, 4 W. 
52nd Street, early in September, it has 
been announced. 

To be located at the rear of the 
mezzanine in Wilma’s, the salon will 
employ a color scheme of blue and 
beige and seating will be provided by 
informally arranged settees and chairs. 

Benn Crouch, for 16 years assistant 
women’s shoe buyer at Saks-Fifth 
Avenue, will be manager. 


Wage-Production Relation 
Big Factor in Price Increases 


Boston — Wage costs per pair of 
shoes produced during the first half of 
19/7 were about 72 per cent above the 
1939 base level, while shoe production 
per manhour worked is only nine per 
cent higher, according to an analysis 
prepared by the Research Bureau of the 
New England Shoe and Leather Asso- 
ciation. 

Production per hour worked in the 
shoe industry increased steadily, ex- 
cept for the year 1942, until 1946. Dur- 
ing the war period, 1942-1946, wage 
costs per unit of production also in- 
creased steadily, but more rapidly than 
production per manhour. However, dur- 
ing the first half of this year, produc- 
tion per manhour dropped precipitously 
from a peak of 126 per cent to 109 
per cent of the base period. Whereas 
the index numbers for wage costs per 
unit of production jumped from 144 per 
cent in 1946 to 172 per cent by June, 
1947. 

These high wage costs in the shoe in- 
dustry are important factors in lifting 
the prices at which shoes are sold. 

The wholesale prices of shoes in June 
1947 were 71 per cent higher than they 
were in January 1939, according to the 
U. S. Department of Labor. This rise 
corresponds closely to the 72 per cent 
increase in shoe wage costs. The only 
way to lower shoe prices, it was as- 
serted (outside of lower leather and 
other material costs), will be to in- 
crease shoe production without a cor- 
responding increase in hourly pay to 
shoe workers. 


Repents Stolen Shoes, But Asks 
For Receipt On Late Payment 


Staunton, Va.—The wonders of repent- 
ance were illumined recently in an inci- 
dent in which a local shoe store received 
$5 from a Nelson county woman for a 
pair of shoes she asserted that she had 
stolen from the store six years ago. 

A note from the woman, received by 
S. W. Fleming, assistant manager of the 
store, declared thet she had at last seen 
the light and was hastening in remorse 
to settle all her unmoral debts. She 
praised the shoe highly and added that 
she would forward the 35 cents still due 
at a later date. The letter requested a 
receipt. 











WANTED 
SHOE SALESMEN 


15 of America’s best shoe salesmen capable of 
earning $5,000.00 to $10,000.00 per year with the 
outstanding side line proposition in America. 
Must now be selling non-conflicting shoe lines. 


WE are one of the largest manufacturers in the 
country making infants, misses and children’s 
high grade compo shoes, also misses, children’s, 
men’s and boy's good quality stitchdown shoes 
and oxfords. 


THE men we want for our side line men must 
now be employed by the best jobbers or manu- 
facturers who carry a product that goes into the 
best department stores and chain stores, also 
best retail accounts who can buy our stitchdown 
shoes in case lots of a run. These men must 
travel by car covering the accounts in the ter- 
ritories listed below, and must apply themselves 
diligently so as to get the utmost sales volume 
possible out of their territory. 


TO these men we offer a tremendous line and 
an outstanding earning possibility with settle- 
ment every month on commission basis and 
guarantee 100% delivery. 


WRITE us at once in detail as to your sales back- 
ground and by whom you are now employed. 
All correspondence strictly confidential. 


THE FOLLOWING TERRITORIES ARE OPEN: 


MAINE. NEW HAMPSHIRE. VERMONT. MAS- 
SACHUSETTS, RHODE ISLAND @ NEW YORK 
STATE, CONNECTICUT, NEW JERSEY @ PENN- 
SYLVANIA. MARYLAND. DELAWARE. DIS- 
TRICT OF COLUMBIA @ VIRGINIA. WEST 
VIRGINIA @ NORTH CAROLINA, SOUTH 
CAROLINA, GEORGIA, FLORIDA e@ OHIO. 
MICHIGAN. INDIANA @ KENTUCKY, TENNES- 
SEE, ALABAMA @ MISSISSIPPL LOUISIANA, 
ARKANSAS. 


THE entire state of Texas from Laredo in the 
south to the Panhandle on the north. To this 
man we will also give the 
STATE OF OKLAHOMA e 
ILLINOIS AND WISCONSIN « MINNESOTA. 
IOWA, NEBRASKA « MISSOURL KANSAS « 
CALIFORNIA. OREGON, WASHINGTON « 


COLORADO, NEW MEXICO, ARIZONA, WYO- 
MING ¢ IDAHO, MONTANA. UTAH, NEVADA. 


ALL SALESMEN MUST COVER TERRITORY 
THOROUGHLY BY CAR 


Answer to Box Number 35 


BOOT AND SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 




















baby doll black suedes 


ready for immediate delivery by 


Open Back 
Closed Toe Pump 
10/8 Wedge Heel 












K1279 IN BLACK SUEDE. $2.90 
KX1279 IN BLACK ELK $3.00 
RX1279 IN RED ELK. $3.00 
LX1279 IN DARK BROWN ELK. $3.09 


Open Back 
Step -In 
6/8 Wedge Heel 


DUTCHY 


K1278 IN BLACK SUEDE. . $2.90 
KX1278 IN BLACK ELK... .. $3.00 
1X1278 IN DARK BROWN ELK. $3.00 
RX1278 IN RED ELK........ $3.00 






Closed Pump 
6/8 Wedge Heel 


K1280 IN BLACK SUEDE $2.90 
KX1280 IN BLACK ELK $3.00 
LX1280 IN DARK BROWN EX $3.00 
RX1280 IN RED ELK........ $3.00 


All of the above shoes are stocked in 
two widths—S 5 to 9, M4409 


THE NEVELK COMPANY 


a division of the Hallowell Shoe Company, Hallowell, Maine 
Beston Office 210 Lincoln Street 
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MOCCASINS 


ARE MADE FOR OUTDOOR WEAR 














featured in 


IHOSI 


hie 


SOLE IS MADE 
FOR MOCCASINS 


Non-slip Multi-angle Cord construction, 
especially adapted for use on camp moc- 





casins for men, women, boys and girls, 
makes this an ideal outdoor, non-slip 
sole. Sole and heel are one piece, with 
molded support for instep. Every size 
from small 2. to large 12 .- Rugged 
enough to withstand toughest wear. 
Double channeled for stitching. 


GRO-CORD RUBBER COMPANY — LIMA, OGQHIO 
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MORE RESILIENT 


OZITE is pliable . 
handle. A lightweight, oil 1 hole 
cushion that never packs down. 





MORE POROUS 


OZITE weors longer . . . holds its 
shape. Millions of tiny air spaces 
keep OZITE fresh and clean. 





BETTER INSULATOR 


OZITE platform felt will moke 
friends with your customers . 

it keeps the weather on the out 
side of the shoes. 





CUTS EASILY 


OZITE cuts without fuzzing . . . 
no frayed edges. Can be die cut 
on the clicker or dinker, or round- 
ed on the planet sole rounder. 





CEMENTS AND SEWS 


EASILY 
OZITE platform felt saves valu- 
able production time . . . it’s 


made to fabricate readily. 





COSTS LESS 
OZITE gives you a three-way 
profit . . . costs less per unit, 


saves production costs, brings you 
more satisfied customers. 





2 
“WRITE FOR BULLETIN NO. 900 


AMERICAN HAIR 





& FELT COMPANY 


DEPT. F-79 «© MERCHANDISE MART * CHICAGO 54, ILL. 
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Fashion Co-ordination Guide 


[CONTINUED FROM PAGE 70] 


and lighter tan range, as interpreted in the new ver- 
sions, Putty Sand and Burnished Tan, and in the me- 
dium Cooca Tan, which repeats its success of the past 
Spring. 

Also introduced as smart neutrals in smooth leathers 
for resort and Summertime wear are a darker grey, 
Country Smoke, and a lighter tone, Heathermist. pro- 
viding a new note for combination purposes. 


In Reversed Leathers 


Cocoa Tan, Timber Brown, Vagabond Gray, Sportblu. 

The growing popularity of shoes of the outdoor or 
casual type for wear with Summer clothes is further 
expressed in four distinctive colors for reversed leathers. 
These comprise the repeated tone, Cocoa Tan, and the 
three new shades, Timber Brown, a rugged woodland 
version, Vagabond Grey, a steel type, and Sportblu, a 
true swagger navy. 

White—All types of white leathers, alone or in com- 
bination, continue important for resort and Summer 





wear. 
Color Promotion Expected 


QNE of the most exciting thoughts in the minds of 
Raltimore retail shoe merchants for Fall promotion, is 
color in footwear . . . especially as it ties in with the 
new long-skirted silhouette. Instead of vivid contrast, 
there will be light and dark tone upon tone in color 
combinations. Talks with shoe men reveal that green, 
wine, purple, red, navy and gunmetal patent will lead 
for cold weather activities. 

O’Neill’s department store has gone all out in this 
concentration on silhouettes. To quote a spokesman: 

“O’Neill’s own promotion for shoes will tie in with 
the store-wide policy to call colors after museum shades 
—artist’s brown, portrait green, tapestry red, vista 
purple, antique gold, Renaissance red, landscape green, 
charcoal gray, mat beige, black and navy. These colors 
also will be incorporated in dresses, coats and hose. 
This year navy will sell despite the fact that it is pri- 
marily a Spring color. It will have a following for Fall.” 


“A Spot of Scotch” 

[CONTINUED FROM PAGE 53] 
trates how Stacy-Adams applies a short kiltie tongue to 
a wing tip version of the strap-casual shoe. Florsheim. 
to the right, applies a full tongue to a wing tip strap 
monk. In the photograph below, Daly Bros. brings a 
kiltie tongue well forward from a sabot strap to give 
new interest to the Norwegian moccasin. The other 
model from Walk-Over shows how the kiltie tongue can 
be adapted to the moccasin-front raglan blucher. Note 
the interesting thong lace. The shoe on page 53 is a 
real Scotch original in a Glen Allan moccasin-front, 
with a beautifully cut classic kiltie strap. It is from 


Allan Bros, of Edinburgh. 
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price, 35c. 


Doz. $2.10 Gross 


Doz. $4.20 14 Gross $24.50 





Brush Season is 


Be Ready with the popular SCOTT Brushes | 





Quality purse-size suede brush very popular with lady 
customers. Cleans quickly and easily. Sell a brush with 
each pair of shoes—just show it—sells itself. 3 Doz. in 
attractive display carton. Handsome profit! Suggest retail 





Superior handle brush with patented rubber bristles | 
cleans and removes all trace of dust and dirt without harm | 
to the finest shoe. Just a few strokes does it. New durable 
plastic handle in assorted colors. Packed in individual 
cartons. Excellent Profit! Suggested retail price, 69c. 


SCOTT FOOT APPLIANCE CO., 1701 Webster St., Omaha, Nebr. 


Here! | 








THE “INVISIBLE” SHOE FORM! 
CLEAR PLASTIC! 


FITS EITHER SHOE. 


$23.95 MAIL THIS CONVENIENT ORDER BLANK TODAY! 


2 
y 


$ 1.25 ea. Smoll 


SIZes 
4V2-5 Shoes 
. 5¥2-4 Shoes 


Trade Mark Registered” 


15.00 doz. Lorge 


1 doz. small @ 15.00 [-} 3 doz. small @ 13.50 [7] 4 doz. small @ 12.00 
1 doz. large @ 15.00 
PAIR @ $1.25 PER PAIR. 


[[) LARGE () SMALL 
. your catalog “Modern Design on Displey 





(] Please send, without obligati 
containing 60 illustrations of modern fixtures. 





Gross $48 














Best Sellers Indicate 
Coming Trends 


[CONTINUED FROM PAGE 66] 


strap, on a wedge or a regular heel is 
exceptionally style-right. Incidentally, 
the wedge, as well as the flat heel, is a 
good college promotion for Fall and for 
early vacationers next Spring. In pro- 
moting fabric shoes, it is good to have 
a ready supply of matching handbags, 
as they are natural accompaniments. 


While white shoes sold throughout 
the volume and high-grade markets, 
this Summer, a feeling that the volume 
consumer is becoming more style-con- 
scious was noted in her early demand 
for dark shoes to wear with Summer 
clothes. This trend will, no doubt, 
carry through to next Summer. The 
reason may be that the dress industry 
realized the need for more suitable cool 
cotton clothes for town wear. With 
these town and country clothes, the 
spectator is irreplaceable. 

This analysis of best sellers of the 
past season has been based on a survey 
of shoe departments in New York City 
and doubtless will not cover the individ- 
ual problems peculiar to your specific 
store. Although no mention has been 
made of the white sandal, its suitabil- 
ity for certain types of Sunday dresses 
and more formal Summer wear must 
not be overlooked. White oxfords for 
the more conservative woman also cre- 
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ate a demand in many departments. 
These, plus the individual problems of 
your own store should be carefully 
considered before placing Spring or 
Summer orders. 


After-Five Styles 


[CONTINUED FROM PAGE 49] 


occasions. He should know that there 
are two distinct kinds of clothes for 
this time of day, those for very formal 
evening wear and those designed for 
cocktails and dining. For these latter 
occasions he can show his customer 
black suedes, bronze kids and black 
satins; classic opera pumps and slings; 
ankle straps and other sandals. They 
will look right and be right with dinner 
suits and dresses of broadcloth and 
crepe, satin, taffeta and faille. 

There has been much talk about high- 
riding shoes to wear with the longer 
skirts this Fall. And it is true that the 
shoe that wraps the ankle looks well 
with the longer skirt. But it is equally 
true that the long unbroken line of the 
ankle seen in a pump is also graceful 
with the longer skirts. So, in your en- 
thusiasm for ankle straps, don’t forget 
that women love pumps, too. It is the 
smooth, sleek look of both pumps and 
sandals that makes them both right to 
wear with these longer skirts. 





Luxury With Functionalism 


[CONTINUED FROM PAGE 59] 


to harmonize with fine shoes. Evening 
slippers and bags are framed in acces- 
sory show cases on both sides. A stair- 
way leads to a luxuriously appointed 
powder room above. 

Hand woven draperies in brilliant 
Parisienne pink and ballet blue with 
metallic threads reach from floor to 
ceiling at the entrance to the main sales 
salon. Here, the interior design is a 
symphony of muted color matching the 
entrance draperies and harmonized to 
form an exquisite background for fur- 
nishings of “drawing room” elegance. 
The interior decorating touch of Eliza- 
beth Banning is shown in her use of 
the old Russian ballet decor of curved 
walls, ceilings and mirror frames. 
Around the attractive sales room the 
furnishings are arranged in smal] so- 
cial clusters. 

The newest fluorescent lighting gives 
a polka-dot and star-studded effect to 
the soft hued ceiling and daylight il- 
lumination to the salesroom. 

Another feature is a modern air-con- 
ditioning system that gives an even 
temperature Summer and Winter. 

Frank Werner is president of the 
firm. His son, W. Russell Werner, rep- 
resenting the third generation of mas- 
ter shoe men, is vice-president and 
general manager of the Werner organi- 
zation. 
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Eyelets That Measure Up with Micrometer Precision 


United eyelets are produced with “engineered” accuracy. This means that each 
dimension is duplicated in each successive eyelet. This uniformity and reliability 
of product permits a steady rate of production at the eyeleting operation. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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Brown Made Manager of United 
Last Branch; Puerling Retires 


Boston, Mass.—Joseph W. Holmes, 
president of the United Last Company, 
140 Federal Street, here, has an- 
nounced the appointment of Lloyd W. 
Brown as manager of the Stewart 
& Potter branch of the company, in 





LLOYD W. BROWN 


Brooklyn, N. Y., to replace F. J. Puer- 
ling, who has announced his retire- 
ment from the last industry. 

Mr. Brown has for 24 years been 
associated with the United Last Com- 
pany, previous to which he was em- 
ployed by the P. W. Minor Company, 
Batavia, N. Y., and the Rochester 
Shank Works, Rochester, N. Y. 

Beginning his last making career as 
a factory worker in 19238, he was ad- 
vanced through all departments, finally 





F. J. PUERLING 


entering the model-making end of 
the business and then to sales work. 
He is well known in the industry, hav- 
ing traveled New York State, Ohio 
and Pennsylvania for many years. 
For the past four years he has been 
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Committees to See Spring Style Show 





Langston Announces Innovation for Sessions Here Sept. 3, 
When Costumes and Colors Will Be Displayed 


New YorkK—L. E. Langston, execu- 
tive vice-president of National Shoe 
Retailers Association, has announced 
an interesting innovation in connection 
with the meetings of the association’s 
style committees, which are to be held 
at the Waldorf-Astoria here September 
3, the day before the opening of the 
Spring Leather Show to be held under 
the auspices of the Tanners’ Council 
at the same hotel. The leather show 
is to be held September 4 and 5. 

The style committee meetings will be 
restricted to actual committee mem- 
bers, following the procedure of recent 
years. The new feature at the meet- 
ing of the Women’s Style Committee 
will be “an exhibition of Spring cos- 
tumes, fabrics and colors arranged by 
Mr. Langston and Ruth Rusling, the 
association’s fashion co-ordinator, with 
the co-operation of well known fabric 
houses and nine famous designers, 
seven of whom have made up special 
costumes for this showing. The nine 
designers are Jane Derby, Monte Sano, 
Jo Copeland, Deitsch Wersba, Trigere, 
Vera Maxwell, Herbert Sondheim, 
Bruno and Clare Potter. 

Because this is a shoe meeting, each 
costume will be shown with three dif- 
ferent shoe designs. Shoes have been 
made for the showing by I. Miller, New- 
ton Elkin and Schwartz & Benjamin, 
and have been developed in leathers 
and colors to harmonize with the Spring 


costumes. They have been selected from 
current lines for designs that will carry 
forward into Spring. 

This exhibition of Spring costumes 
and footwear will be the opening fea- 
ture of the program for the Women’s 
Style Committee meeting, which is 
called for 10 A. M., September 3, in 
the Basildon Room, third floor of the 
Waldorf. Marcus Rice, chairman, will 
be in charge of the regular program 
and discussions. 

The Men’s Style Committee of N.S.- 
R.A. will also meet at 10 A. M. the 
same day in Le Perroquet Suite on the 
Fourth floor of the Waldorf. Arrange 
ments have been made to show, prior 
to the regular program and discus- 
sions, predominating men’s suitings 
and fabrics that will be in demand for 
the Spring and Summer seasons of 
1948. Through the co-operation of 
Herbert R. Leeds, Inc., a selection of 
fabrics will be presented by Leonard 
A. Rothgerber, Jr. The regular agenda 
will then be taken up under the direc- 
tion of John Gavin, chairman. 

At the Children’s Style Committee 
meeting, also to be held at 10 A. M. in 
Room M-N-P, fourth floor of the Wal- 
dorf, Betty Green, fashion editor of 
Parents’ Magazine, will present a show- 
ing of children’s and teen-age clothes. 
Morgan Starke, chairman, will be in 
charge of the regular program. 





connected with the company’s last re- 
search and development program, 
where his practical knowledge has 
been an invaluable asset. 

Mr. Puerling, during his term as 
manager of the Stewart & Potter 
branch of the United Last Company, 
has made many friends throughout the 
industry, and the best wishes of his old 
associates are extended for a pleasant 
future. 





Children’s Department Uses 
Stage to Pacify Customers 


Newark, N. J.—To dispel the anxie- 
ties of young customers, the children’s 
shoe department of the Robert H. 
Wuensch store in East Orange has been 
rigged out with a “stage” for fitting 
and decorated in shades of raspberry 
and blond wood. 

William J. Casey, director of the de- 
partment, who has specialized for 25 
years in fitting young customers, as- 
serts that the playroom atmosphere is 
indispensable. “When they see my 
white coat, some of them think they are 
due for another “needle” and begin 
yelling—but not if they see the rest of 
the place first.” 


Toddlers are fitted in light plastic 
chairs on the stage, which can be as- 
cended by those that are old enough by 
a small staircase. In addition to regu- 
lar shoes, the department has semi- 
corrective shoes and fills doctor’s pre- 
scriptions for corrective shoes. 





Opens Family Shoe Salon 


Derrorr, MicH.—New east side shoe 
store has been established by Louis 
Hagg, under the name of Hagg’s Boot 
Shop at 15911 East Warren Avenue. 

Catering to a general family trade, 
the store is of the salon type, with light 
pastel pink walls, made unusual by the 
square layout of the display room 
proper. Rear wall is in contrasting 
gray, with an inconspicuous overall red 
floral pattern, divided by a central door- 
way leading to the concealed stockroom. 

Two shadow places are placed in the 
rear wall, highly emphasized by the 
plain treatment of the rest of the store. 
There is a full length mirror to break 
the severity of each sidewall. 

Display windows, on each side of a 
center vestibule, are backed by white- 
framed colonial-type windows, with 6 
large lights each. 


9! 








St. Louis “47 Output Will Hit New High 





Studies By St. Louis Shoe Manufacturers Association and U. S. Depart- 
ment of Commerce Indicate Shoe Production in St. Louis Area 
Will Set Record in 1947. Orman Says Output Figures 


Already Above ’46 and 


Production Difficulties 


Now Overcome. 


St. Lours—Studies made by Oscar C. 
Orman, secretary of the St. Louis Shoe 
Manufacturers’ Association, and the re- 
gional office of the United States De- 
partment of Commerce here, indicate 
that shoe production in the St. Louis 
area probably will break all previous 
records when totals for 1947 are tabu- 
lated. The Commerce Department 
study points to the shift in the shoe in- 
dustry from New England and New 
York state to the Missouri-Illinois area 
as being the underlying factor. 

“The rapid growth of the industry in 
the St. Louis area,” the Commerce De- 
partment study states, “is shown by the 
Census figures. Less than thirty years 
ago, in 1918, Missouri had barely eight 
per cent of the total wage earners en- 
gaged in the manufacture of shoes. A 
steady growth, both numerically and 
percentage-wise, brought the state to 
more than twelve per cent at the last 
Census in 1939. 

“In terms of value added by manu- 
facture, Missouri’s percentage grew 
from seven per cent in 1919 to almost 
fifteen per cent in 1939. Over the same 
period, Illinois more than doubled its 
percentage share of the nation’s shoe 
workers, from 3.6 per cent in 1919 to 
8.0 per cent in 1939. This percentage 
growth was due both to the increase in 
the St. Louis area and to a sharp de- 
cline in the number of wage earners in 
Massachusetts, the leading shoe pro- 
ducing state, and a less pronounced de- 
cline in New York, the second largest 





Department Store Shoe Sales 
Up Nine Per Cent in St. Louis 


St. Louis—Dollar volume from retail 
shoe sales in reporting department 
stores of the Eighth Federal Reserve 
District for the first six months of 
1947 exceeded the corresponding period 
of 1946 by a plus nine per cent, accord- 
ing to figures recently released by the 
Eighth Federal Reserve Bank here. 

The most marked increase was from 
St. Louis department stores with 
plus 16 per cent. Little Rock stores, 
however, showed a minus 6 per cent for 
the period, while Memphis stores’ sales 
revealed only a nominal increase of plus 
one per cent. Louisville was unreported. 

In the breakdowns of the shoe classi- 
fication for the district by type, 
children’s shoes had the greatest gain 
with a plus four per cent, while wom- 
en’s shoes fell below the first six months 
of 1946 by a minus two per cent and 
men’s and boys’ shoes and slippers drop- 
ped by a minus six per cent. 
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producer. 

“The most recent available figures 
on shoe production are for the first 
four months of 1947, covering physical 
volume and. value of shipments. These 
figures indicate that Missouri now has 
approximately fourteen per cent of the 
production, accounting for almost fif- 
teen of the value of shipments. Mis- 
souri and Illinois combined have 
twenty-one per cent of the production 
for the first four months of 1947, and 
twenty-three per cent of the value of 
shipments.” 

In Mr. Orman’s study it is em- 
phasized that 43,094,543 pairs of shoes 
were produced by the members of the 
St. Louis Shoe Manufacturers’ Associa- 
tion during the first six months of 1947, 
more than half the 83,085,956 pairs pro- 
duced by the 33 member firms during 
the entire year, 1946. (In the totals 
for last year’s production, the St. Louis 
area produced more than 90,000,000 
pairs, the difference between 83,085,956 
and the former figure being made up by 
non-member manufacturers.) 

“Twenty companies indicate substan- 
tial increases,” Orman said, “while the 
remainder are close on the heels of last 
year’s output. Labor problems, engi- 
neering difficulties, and styling changes 
account for the decreased production to- 
tals reported by these 13 firms. In all 
instances these problems have now been 
eared for and 1947 will undoubtedly 
break all records for shoe production in 
this area.” 


Danger in Over-Selling Noted 


New YorK—While the shoe retailer 
today has often heard warnings to buy 
merchandise on a policy of caution, it 
is not always fully realized that the 
shoe manufacturer must at times exer- 
cise caution in selling. 

Noting the current heavy demand for 
“desirable types of shoes” which can be 
delivered for early Fall sales, a Na- 
tional Shoe Manufacturers Bulletin re- 
cently pointed out the inherent dangers 
of over-selling. Present optimism and 
conditions for early Fall sales may not 
exist in November and December, the 
bulletin said, and “late deliveries . . . 
(in those months) - could result 
disastrously for many manufacturers.” 

Factors stimulating buyers at pres- 
ent were noted as follows: 1) The plac- 
ing of Fall orders was delayed for sev- 
eral weeks due to caution; 2) Gen- 
eral business sentiment has improved 
considerably during the past two 
months; 3) Most shoe retailers appear 
to expect a seasonal upswing. 





Dates to Remember 


Official Opening of Spring Leathers, 
Tanners Council of America, Waldorf- 
Astoria Hotel, New York. 

September 4, 5, 

Monthly Shoe Show, Michigan Shoe 
Travelers Club, Hotel Statler, Detroit, 
Mich. September 7, 8, 9, 

Advance Spring Opening of Guild of 
Better Shoe Manufacturers, in Mem- 
bers Showrooms New York City. 

Week of September 8, 

Monthly Shoe Show, Chicago Shoe 
Travelers Association, Morrison Hotel, 
Chicago. 

September 29, 30, October |, 

Shoe Manufacturers Spring Opening, 
Hotel New Yorker, New York City, 

October 5, 6, 7, 8, 9, 

National Shoe Fair, Palmer House and 
Morrison and Stevens Hotels, Chi- 
cago. October 27, 28, 29, 30, 

Apparel Show, Ak-Sar-Ben Men's Ap- 
parel Club, Inc., Paxton Hotel, 
Omaha, Nebraska. 

November |, 2, 3, 4, 

Shee Show, Northwestern National Shoe 
Travelers Association, St. Paul Hotel, 
St. Paul, Minnesota. 

November |, 2, 3, 4, 

Spring Shoe Show, Central States Shoe 
Travelers, Muehlbach and Phillips 
Hotels, Kansas City, Mo. 

November 2, 3, 4 

Spring Shoe Show Mid-Continent Shoe 
Travelers Association, Biltmore Hotel, 
Oklahoma City, Okla. 

November 2, 3, 4, 

Advance Spring Shoe and Accessory 
Show, Southeastern Shoe Travelers, 
Inc., Sheraton Bon Air Hotel, Au- 
gusta, Ga. November 2, 3, 4, 5, 

Spring Shoe Show, Pennsylvania Shoe 
Travelers’ Association, William Penn 
Hotel, Pittsburgh, Pa. 

November 8, 9, 10, II, 

Spring Shoe Show, Indiana Shoe Trav- 
elers' Association, Severin Hotel, In- 
dianapolis, Ind. November 9, 10, II, 

Spring Shoe Show, lowa Shoe Travelers’ 
Association, Hotel Fort Des Moines, 
Des Moines, la. November 9, 10, !!, 

Annual Convention and Show, Texas- 
Southwest Shoe Retailers Association, 
Fort Worth, Texas. 

November 10, !!, 12, 

Spring Style Shoe Show, Southwestern 
Shoe Travelers Association, Adolphus 
and Baker Hotels, Dallas, Texas. 

November 10, 11, 12, 13, 

New England Shoe Market Week, Hotels 

Statler and Copley-Plaza, Boston. 
November 12-20, 

Ohio Shoe Travelers Annual Spring 
Showing, Hotel Gibson, Cincinnati, 
Ohio. November 16, 17, 18, 19, 

Shoe Show, Tri-State Travelers, Hotel 
Statler, Buffalo, N. Y. 

November 16, 17, 

New England Shoe Market Week, New 
England Shoe and Leather Associa- 
tion, Hotels Statler and Copley- 
Plaza, Boston, 

November 17, 18, 19, 20, 

Parker House Shoe Show, Boston Shoe 
Travelers Association, Boston. 

November 17, 18, 19, 20, 21, 

Shoe Show, West Coast Shoe Travelers 
Associates, Haas Building, Hotels 
Biltmore and Lankershim, Los An- 
geles, Cal. November 23, 24, 25, 26, 
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Smart shoe dealers who put Rough Rider to work for 
them pull in plenty of children's shoe sales. Kids like 
Rough Riders’ smart, grown-up styles. Parents like 


Rough Riders’ long wearing qualities. You'll like Kough 
Riders because they have what you want to sell. . . 
. leather insoles and 
. complete 


patterns and lasts that really fit. . 


sturdy leather outsoles . . . clever styling . . 






Fast seller . . . 
Smart, dressy plain toe 
oxford makes a hit with 
active boys and girls. Widths 
A to D, sizes 6 to 3. 





Smart and Sturdy Shoes for 


ROUGH RIDERS 





line of Goodyear welts and Compos in widths A to D 

. for infants, children and misses. 

Rough Riders back you up with hard-hitting national 
advertising and merchandising helps. For full informa, 
tion, write today to Rough Rider Division, Cannon Shoe 
Company, Lafayette Ave. & Dickson St., Baltimore 17, 
Maryland. 












Little girls’ delight . . . 
This perky buckle loafer with 
moccasin toc has everything 
Available in wine or 
brown, widths A to D, 
sizes 12% to 3 


Boys and Girls 





S> 


CANNON SHOE COMPANY, BALTIMORE 17, MARYLAND 
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Shoe Man for 30 Years 
Owns First Store 


DetroiT.—Robert M. Daniels, a shoe 
man in the Detroit territory for thirty 
years, has taken over the former Mac- 
Donald Shoe Store, pioneer store in the 
northwestern suburb of Brightmoor, as 
his first independent venture. The 
store, which carries a general family 
line, was opened in 1922 at 21111 
Fenkell Avenue by Edward MacDonald, 
who has now retired from business. 

Daniels has been with various De- 
troit stores as a salesman, including 
seven years with the former Economy 
Shoe Company stores here, and has also 
been assistant store manager for both 
the Hanover and Douglas chains. 








Grand Opening of Kansas 
Shoe Store Held 


WIcHITA, KAN.—The Town and Coun- 
try Shop, a brand new business which 
is featuring shoes, including several 
new lines of footwear, held its grand 
opening .recently. Johnny Long is 
owner and manager of this new, mod- 
ern store. 

Ultra-modern interior decorating in- 
cludes peach-tinted mirrors above a 
four-foot wainscoating, indirect light- 
ing, growing flowers inside the store, 
and a visual front. 
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Form Corporation to Run 
Leased Shoe Department 


TRENTON, N. J.—A corporation spe- 
cializing in the operation of leased wo- 
men’s shoe departments in New Jersey, 





HAROLD E. GREEN 


known as Phyllis Footnotes, Inc., was 
recently formed by Harold E. Green, 
_— R. Schulman and David J. Per- 

n. 

The new company has negotiated a 
long term lease with the new Rifkin & 
Grannick specialty store in Trenton 
which is in process of construction and 
will be opened about Sept. 15. 








Mr. Green was formerly associated 
with Hess Bros., of Allentown, Pa., and 
Kennard-Pyle of Wilmington, Del. For 
the past three years, he has been mer- 
chandise manager of the shoe depart- 
ment at Swern & Company, in Trenton. 
Mr. Schulman has for the past fourteen 
years operated Schulman’s Shoes and 
Bernard’s in Trenton. 





Michigan Shoe Men Will 
Hold Outing September 16 


Detroir—The first annual Jamboree 
and Outing will be held by the Mich- 
igan shoe industry on Tuesday, Septem- 
ber 16, at Hillsdale, Mich., according 
to plans just completed by the Mich- 
igan Retail Shoe Dealers. The event 
will draw an attendance of both retail- 
ers and travelers, and is being sched- 
uled and located to allow the maximum 
turnout of the industry. Hillsdale, 100 
miles southwest of Detroit, is much 
nearer the business center of the state 
outside the metropolitan area. 

Arrangements are being made by 
Richard J. Schmidt, vice president of 
the state association. Program will in- 
clude a golf tournament and stag lunch- 
eon at the Hillsdale Country Club. 
Wives and guests of shoemen will be 
entertained at a luncheon at the Hills- 
dale College, and taken on a tour of 
the territory, rejoining the men later 
in the day. 
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And Sock Lining Material 


Respro has done it again! We are now 
making for the shoe industry an out- 
standing, new heel pad and sock lining 
material that is the best we have 

ever turned out. 

Called Resproid #1000, this kid grained 
material wears better than any rubber or 
pyroxylin coated fabric sock lining we 
have ever produced. It is impossible for 
any fabric weave to show through the 
coating, as Resproid #1000 is made on an 
unwoven, non-fray cotton TUFSTA base. It 
cannot fray, and it is almost humanly 
impossible to tear it. The heavy Resproid 
viny! plastic coating resists wear, cracking, 
perspiration, acids, alkalies and oils. 

Resproid #1000 is a rugged combination 
that adds up to longer life, better wear. 
and greater dealer and consumer accept- 
ance. It means real high-price quality for 
medium and lower priced shoes. Send for 
samples of Resproid #1009, made by the 
manufacturers of such well-known 
products for the shoe industry as TUFSTA, 
TUFSTA DOUBLER, RESPROID, DURAKALF, 
DURAKALF NON-SLIP and RESKRAF, now! 


CRANSTON 10 RHODE ISLAND 








ACTIVE SALESMEN 


IN YOUR WINDOW 
FOR FALL— 


CARD AT RIGHT 
in WARM AUTUMN 
COLORS 
8” x 14" 

FIVE OTHER TEXTS 
TO CHOOSE FROM 
$1.00 ea. 3 for $2.25 


ALL SIX: $4.00 





FEATURING 
THE 





MATCHING 
PRICE TICKETS 
IN STOCK 
IN 102 PRICES 
30c doz. $3.00 12 doz. 


ALSO OTHER FALL 
TICKETS IN STOCK 
—ALL ONE PRICE— 








NATURAL BLONDE 
FINISHED WOOD 


CARD HOLDERS “<2. 
As Illustrated $2.10 ea. 5 for $10.00 


WRITE TODAY for circular 'F’ and Sample Tickets 
PUT ‘SELL’ IN YOUR WINDOW 


MERCHANTS SERVICE DEPT. 
































209 SO. STATE ST. CHICAGO 4, ILL. 
; 1 Goetz Leaves Russek’s a . 
Honored for Aid to Returning Gls Goet# heaves Russcks to 


Detroir — Constituting a major 
change in Detroit shoe personnel, 
Adolph M. Goetz, for many years trea- 
surer of the Detroit Retail Shoe Deal- 
ers Association until his retirement last 
year, has given up his position of presi- 
dent and general manager of Russek’s. 
Goetz will continue to own and operate 
the I. Miller salon in the Fisher 
Building. 

It was disclosed here this month that 
Goetz sold out his interest in Russek’s 
at the beginning of 1946, but agreed 
to remain with the store until Septem- 
ber 1, 1947. Purchaser was the S. M. 
Grier Company, of New York, who have 
had the ready-to-wear department in 
the store as well as other interests. 

Three other Russek’s executives will 
move with Mr. Goetz to the I. Miller 
operation. His brother, Richard Goetz, 
will supervise buying and merchandis- 
ing. Herbert Taylor, controller, will 
take the same post with the Miller store 
and Lloyd Anzel, assistant buyer, also 


New York.—Arthur Livers, president of the nationally known retail shoe firm of changes firms. 
Frank Brothers, was recently presented a plaque for his efforts to help and piace _ 
in jobs returning servicemen in the New York area, in an informal ceremony in the 
———— _ re = donated by aor he ag mma a veteran of Store in New Location 

er I and Ii, © became acqua w r. Livers’ work through 

the American Legion Post, the AVC and the WACS and through personal onttenh. SPRINGFIELD, It.—The Health Spot 

Left to right, in the photograph are: Mr. Hirschkorn, Mr. Livers (receiving the | 520e Shop, which has been located at 131 
plaque), Joel M. Silverman, who was a Captain in the AAF, now employed in Frank South Fourth Street, this city, recently 
Bros.; Mel Livers, son of Arthur Livers, who was a Liewtenant in the AAF and Dick moved to a new location at 127 North 
Keys (presenting plaque), News Editor of the BOOT AND SHOE RECORDER. Sixth Street. 
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Egypt Plans Free 
Shoes For Children 


Government Emissary in U. S., on 
Shoe Machinery Buying Tour, 
Tells of Plan to Raise 
Standard of Living 

New YorkK—The government of 
Egypt, which already owns and op- 
erates all the factories needed to supply 
its army with the necessary shoes, 
clothing and equipment, is about to em- 
bark on another shoe manufacturing 
enterprise—that of free shoes for chil- 
dren. 

Announcement of this new enterprise 
was made here recently by Mohammed 
Abd El-Raouf Esmat who came to the 
United States to buy the machinery 
with which to equip the new factory. 

Moh. Esmat, an industrial engineer 
by profession, as the Works Manager 
for the Egyptian Ministry of National 
Defense, is the executive head of what 
are known as the Workshops of the 
Egyptian Army, roughly the equivalent 
of the Quartermaster Corps and the 
Ordnance Department of the U. S. 
Army. 

The new children’s shoe factory, when 
ready to operate, he said, will be turned 
over to the Ministry of Social Affairs, 
a government agency created by King 
Farouk I and entrusted with the job 
of raising the standard of living of the 
great mass of hitherto underprivileged 
men, women and children in that coun- 
try. It is the king’s intention, Moh. 
Esmat said, eventually to open another 
factory, this one to supply children with 
clothing. 

The children’s shoe program contem- 
plates manufacture of about 1000 pairs 
of leather sandals per day. These will 
be of standardized design in one color, 
with heavier chrome-tanned soles for 
the boys’ shoes and lighter-weight bark- 
tanned soles for the girls’ shoes. Boys’ 
shoes will be made by a process closely 
resembling the standard screw process; 
girls’ by the McKay process. 

Leather will be purchased by the gov- 
ernment from Egyptian tanneries of 
which there are several. The country 
also has its privately-owned shoe fac- 
tories making dress and sport footwear 
closely following the English styles. 

Regional directors of the United 
States Department of Commerce aided 
Moh. Esmat in making the proper con- 
tacts while in this country. His tour in- 
cluded visits to Washington, Boston, 
Lynn, Salem, St. Louis, Atlanta and 
New York City. 


——___. 


Japan to Export 

100,000 Canvas Shoes 
WASHINGTON. — One hundred thou- 

sand canvas shoes are among 205 prod- 
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ALWAYS SOMETHING NU 
and REVOLUTIONARY '!! 


FASHION STEP “TRIPLE EEE” PLATFORM SHOES 


The King of Stylish Stouts offers you the most sensational 
advancement in foot comfort! Now you can give your cus- 
tomers a New Life of Walking pleasure. These 
Stylish platform shoes will slenderize — not 














845 Block Potent Leather 
Widths: D, E, EEE 
846 Biock Colf 
Widths: D. E EEE 


Suede 
Widths: D, E, EEE 


NU-FEETures: 


* All Styles 16/8" Cuban Heel 

* ¥" Leather Covered Platform 

* Fashioned of Fine Materials 

* Platform Construction 

* Like Walking on Air 

* Comfort and Style for Wide Feet 
* Designed to Fit 

* Made over exclusive New Lasts 


C and D Widths $4-75 Net 
E and EEE Widths $4-90 Net 


Prices Subject te Change Without Notice 


Order Now for 
IMMEDIATE DELIVERY 





penalize—the Stout Foot. 





SALES OFFICE AND SHOW ROOM 


142 DUANE STREET, NEW YORK 13, N. Y. 


Chicago: Julius Weiss—Tel. Capito! 9101 
Philadelphia: 32 No. Fourth St.—Al Lonker Detroit: 166-24 Woodingham Dr.—leo Chodes 
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840 Block Potent Leather 
E, EEE 








SIZES: 4 to 10 


(25¢ Extra for Sizes %/2-10) 
Minimem Order 
12 pairs of ONE WIDTH 











ucts listed as available for export from 
Japan to foreign markets, as trans- 
mitted by the Supreme Commander Al- 
lied Powers to the Department of Com- 
merce here, it was recently reported. 

Other products listed include 80,000 
pounds of frozen frog legs, 20,000 dozen 
hat bodies, 300,000 square feet of bam- 
boo blinds, 12,000 sanitary fixtures, 
26,000,000 linear yards of silk fabrics, 
5,000,000 needles and 32,500 squirrel 
fur skins. 

The announcement noted that a list 
of approved business firms has been is- 
sued by the Office of International 
Trade for entrance into Japan between 


Aug. 15 and 29 and that living arrange- 
ments had been made by the OIT to 
charge visiting business men a $10 per 
diem flat rate for room and board. 





78-Year-Old Shoe Firm 
Opens Suburban Store 


SHREVEPOoRT, La. — Phelps Shoeland, 
a branch of the Phelps Shoe Company, 
which has operated here for the past 
78 years, has just opened for business 
at 4010 Youree drive. 

The new suburban store was opened 
by Phelps to serve women and children 
in the residential section of Shreveport. 
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Fashioned of the finest... 
styled for the most critical..14 
years experience by “custom 
quality” craftsmen. Huber 


slippers are all leather and 
quality, through and through. 





HUBER SLIPPER CO., AVISTON, ILL. 





, Available in 
CELLULOID, FIBRE and BUCKRAM Mon 
“Ec / Dioree 
Send PIERCE’S | 
on the road as vee ood 
sient extra saiesmen \. ppt 


Prompt delivery on all models 





Send for 


Catalog 


we forms 
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Monroe, La.—The new women's shoe department in The Palace, one of the 
largest retail stores in this city, was recently completed. A salon type section of 
the first floor of the establishment, the department is made a separate unit {as 
shown in photograph) by use of a distinctive carpeting and linear seating arrange- 
ment: an inexpensive yet effective method of departmentclization. 

High style decor at = Be includes walls of green leatherette, blond woodwork, 
wine rug with matched chair color. The concealed stock—space will hold 7,500 
pairs of shoes—is easily accessible through two conveniently situated draped 
entrances. 


New Store Opened in 
Glendale, California 


GLENDALE, CALIF.—-After 25 years of 
retail shoe experience, Paul Kirsh has 
opened a Gold Cross store here. He is 
featuring women’s shoes only. Besides 
Gold Cross he is carrying playshoes, 
three types of high style women’s slip- 
pers and also rubber footwear. 


The striking new store, which is lo- 
cated on Brand Boulevard, in the heart 
of the shopping district, was designed 
by Jules Messé, chief designer for 
Grand Rapids Furniture Co. Utilizing 
1750 square feet, the store has a main 
salon measuring 25 by 70 feet. The 
color scheme is predominantly a new 
shade called black orchid, which is on 
the taupe side. Walls are highlighted 
by nine turquoise shadow boxes outlined 
in prima-vera. The smart modern fur- 
niture is upholstered in gray, contrasted 
by black shiny wood. 

At the entrance to the store is a 


complete accessory department, which 
offers costume jewelry, hosiery, scarfs, 
handbags, handkerchiefs, and millinery. 


Kirsh, who began his career in Grand 
Island, Neb., 25 years ago, was former- 
ly buyer for Gude’s and the May Co., 
Los Angeles, and was at one time in 
charge of the entire shoe division for 
J. W. Robinson Co. 
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Sales Trend Mixed in Mid-West 


CoLumBus, O.—Business in indepen- 
dent retail shoe stores in Wisconsin, 
Illinois, Indiana, Michigan, and Ohio, 
for the first six months of 1947, as com- 
pared with the same period of 1946, 
showed either small gains or small 
losses in dollar volume, according to a 
report of the U. S. Bureau of the 
Census. 

Gains in sales volume and their per- 


centage for the first half of 1947 were | 


reported as follows: Chicago, 4 per 
cent; Cincinnati, 4 per cent; Fond du 
Lac and Sheboygan counties, Wis., 4 
per cent. 

Losses in sales volume (compared 
with the first half of 1946) were re- 
ported as follows: Detroit, 7 per cent; 
Milwaukee, 2 per cent; Youngstown, 3 
per cent; Wayne County, Mich., 7 per 
cent. 

In the country as a whole, indepen- 
dent retailers of all classifications 
gained 13 per cent in sales for June, 
1947, over June, 1946. Throughout the 
East North Central area, sales for all 


independent stores averaged gains for | 


the first half of 1947 over the first 
half of 1946, ranging from 1 per cent in 
Dayton, O., to 53 percent in Lakewood, 
O. Saginaw, Mich., was next with a 41 
per cent gain. 





Pittsburgh Show Expected to 
Draw Large Attendance 


PITTSBURGH, PA.—Joseph Harris, sec- 
retary-treasurer of the Pennsylvania 
Shoe Travelers’ Association, in which 
capacity he is also in charge of all ar- 
rangements for the Spring shoe show- 
ing to be held at The William Penn 
Hotel here November 8-11, reports that 
reservations for rooms are coming in 
satisfactorily and that available space 
will be booked 100 per cent not much 
later than Sept. 15. He points out, 
however, that available space this year 
is only about one-half that of previous 
years because of crowded conditions in 
Pittsburgh hotels. 

Reviving a pre-war custom, there will 
be a banquet at the hotel on the last 
night of the show, Nov. 11, a note- 
worthy feature of which will be a floor 
show and dancing to Maurice Spitalny’s 
orchestra. An attendance of 900 is ex- 
pected. 





Heavy Registration for 
Michigan Annual Shoe Fair 


Detrotr.—Plans for the Michigan An- 
nual Shoe Fair, to be held here Nov. 2, 
3, 4 and 5, have drawn such a large 
turnout of reservations that two addi- 
tional floors of sample rooms are being 
reserved at the Hotel] Tuller, across the 
street from the Hotel Statler, where 
convention headquarters will be lo- 
cated, according to Richard J. Schmidt 
of Hillsdale, chairman of convention 
arrangements. 

Opening of the Fair will be signalized 
for the first time by a 9:00 a.m. lun- 
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cheon, sponsored by the Detroit News, 
with Governor Kim Sigler of Michigan 
addressing the body. 





Appeals for Pair of 
14C Moccasins 


A gentleman in desperate need of a 
pair of size 14C moccasins to take along 
on his vacation, which begins Septem- 
ber 21, has appealed to the Re- 
corDER as follows: “I’m sure that 
somewhere there are firms who spe- 
cialize in hand-made moccasins, but 
where, oh where, are they?” Touched, 











You've heard it said, “A stitch in 
time saves nine.” The warning message 
has a bearing on shoe retailing. If 
heeded, trade and profits could be had 
which otherwise might be in doubt. 
Take that stitch. In other words, be- 
come concerned regarding sole leather, 
the part of shoes that means the most 
to your customers. 


KISTLER SOLE LEATHER 

The Balanced Bark Tonnage 
For Men's, Women's and Children's Shoes 
“Makes any shoe a better shoe”, be- 
cause it is slo-tanned, also fully tanned, 
to assure greatest comfort and utmost 
satisfaction. We repeat, “Take that 
stitch in time.” 
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LEATHER COMPA 


we pass this on to our readers, with 
the further but less urgent appeal from 
the same afflicted correspondent for a 
pair of size 14C bowling shoes. 
Anyone possessed of information 
leading to the acquisition of either or 
both of the desired types of shoes in 


14C should in kindness contact this 
magazine. 
New Store Opened 

Youncstown, O. — Parisian Shoe 


Salon, 262 W. Federal Street, Youngs- 
town, a new downtown ladies’ shoe 
store, opened Friday, Aug. 15. 
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TOPS IN TAPS 


All over black potent or white 
leather Tap Tie, toe taps included. 
Medium width. 
Child Sizes 8% to 12, $2.35 
Misses’ Sizes 1214 to 3, $2.50 
Girls’ Sizes 342 to 9, $2.75 
(Girls’ sizes run 3/2 to 7, 34% 
to 8, or SY to 9.) 
There Is ac “service charge” of 
1c per pair on all orders for less 
then 12 pairs of a style. Stondard 
size assortments to case. Delivery 
3 to 4 weeks or sooner. 


Terms—Net 30 Days 
Write for illustrated catalog. 
166 North 3rd Street, Columbus 15, Ohio 

















Not an 
ordinary 
Shoe Polish 


WITH THE USE OF 
CINCH, 
scuffs, scratches 
hard-wear signs 
disappear 
immediately 
* 

Safe to use 
Non-Inflammable 
6 


Light Brown, Medium Brown. 
Dark Brown, Army Tan, Black 
and White. 

* 

SWANK SHOE DRESSINGS, INC. 
NEW YORK, WN. Y. 








James Orr, well-known vice-presi- 
dent of the Potter Shoe Company, 
was guest speaker Aug. 18 at the lun- 
cheon meeting of the Cincinnati Execu- 
tives Association at the Hotel Gibson. 
Orr’s theme was “Facts Generally Un- 
known About the Retail Shoe Business.” 
Maynard Conklin, president of the asso- 
ciation was chairman of the meeting. 

7 s “ 


P. E. Dorsey has replaced R. C. Steele 
as manager of the shoe department at 
Burdine’s, Miami, Fla. Dorsey comes 
to Miami from Baltimore where he was 
buyer for Stewarts Company. 

* . . 


J. T. Griffin, formerly of Mobile, Ala., 
and a shoe store operator of many 
years experience, has been named gen- 
eral manager of the Quality Shoe stores 
in Pensacola and Brownsville. Latham 
Robertson will manage the Brownsville 
store. 

7 > . 

Gustave Speckel, formerly in charge 
of stock, has been promoted to assistant 
buyer in the men’s shoe department at 
the J. L. Hudson Company, Detroit. 


. 2&2 


George W. Fennell, Jr., of the chil- 
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About Shoe People 


dren’s shoe department at the J. L. 
Hudson store, Detroit, was married last 
month to Ada Amellia Jones, formerly 
of the same department. They left on 
a wedding trip to New York City. 


Clayton Whisler, veteran of 20 years 
experience in the merchandising and 
fitting of shoes has been appointed man- 
ager of the shoe department and buyer 
of luggage for Boynton’s Inc., Meriden, 
Conn., according to an announcement 
by C. E. Carr, general manager. A 
Veteran of World War II having served 
with the 7th Army in the European 
theater, Whisler is a native of Hanover, 
Pa., and a resident of Meriden for the 


past two years. 
. > 7 


Albert Albertson, who has operated a 
shoe repair business in Nickerson, Kan., 
for 25 years, retired recently at 77 years 
of age. He sold his business to Ralph 
Moorman who took it over immediately. 

.’ ¢ + 


Leo Budke, who has been the man- 
ager of the Lynch Shoe Store in Frank- 
fort, Kan., for the past several months, 
recently purchased a half interest in the 
business and will continue as manager. 





Experienced man in the shoe business, 
Mr. Budke formerly was associated with 
the Lynch Shoe Store at Beloit, Kan. 


. . > 


Among the passengers on the Aug. 
27 sailing of the liner Queen Mary to 
Southampton were J. B. Rinehart, Sr., 
chairman of the board of the Trimfoot 
Shoe Co., St. Louis, and H. S. Gardner, 
head of the Gardner Advertising Co., 
St. Louis and New York. Their destina- 
tion: the Wizard Lightfoot Co., Wal- 
hall, England, of which both are board 
members of the English firm’s parent 
company, Wizard Foot Appliance Co. 
Their visit to the Walhall plant, which 
was undamaged during the war, is their 
first in 10 years. 

7 > * 


Former Gov. Francis P. Murphy, vice- 
president of the J. F. McElwain Co.. 
shoe manufacturers of Manchester and 
Nashua, was honored at a four-day pro- 
gram, Aug. 13-16, at the Ellen Lambert 
Murphy Building in Winchester, N. H., 
in commemoration of his birthday. The 
shoe manufacturer was the principal 
speaker at a banquet held in connection 
with the event. He gave the building 
to the town nine years ago in memory 
of his mother and it is a popular gather- 


4 


Boot and Shoe Recorder 





Ss AN 


,, 


a fame 14 2 
JUDGED Dest of Chass 
> , at every showing 


When the Winner is picked, it is always 
sponsored by the J. M. Connell Shoe Co. 
whether it’s English Riding Boots — strap- 
ped or side-gored jodhpurs—or “Sea 
Boots"—Connell Shoe products take the 
Blue Ribbon and medal for all honors. 


ALL styles available in brown and black. 




















ing place for various events in the com- 
munity. 
> e > 

Previous to their taking off on a four- 
week European Air Liner Tour, Mr. and 
Mrs. A. L. Roeder, of Fresno, Cal., were 
tendered a farewell dinner party re- 
cently. With France as its destination, 
the luxurious air liner will make stops 
in Los Angeles and New York. Roder 
is president of the Mademoiselle and 
Roder shoe stores in Fresno. 


> > = 


Clarence Paquette, floor manager of 
the J. L. Hudson’s women’s shoe depart- 
ment, and his salesmen, Ruben Gold- 
stein and Fred Heilig, have finally dis- 
closed what actually happened on their 
hunting trip last Fall—somebody snap- 
ped a picture of the trio gathered 
around a dead horse—their claim is that 
they didn’t shoot—the horse saw them 
first and just keeled over. 


Salvatore Rinaldi has opened a new 
shoe store at 104 Park Avenue, Me- 
chanicsville, N. Y. The store is of an 
ultra modern type and will specialize in 
shoes for men and women. 


> > . 

Samuel Blumenthal, who former!y 
operated a shoe store in Jamestown, 
N. Y., is opening an exclusive women’s 
shoe shop in Olean, N. Y. 
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May 5 article 


Joyce, Inc., Pasadena, Cal., has an- 
nounced that Paul Johnson has been 
transferred from Columbus, O., to Cali- 
fornia, where he will do special sales 
work from the Pasadena office. He has 





MARVIN McKENZIE 


been replaced in Ohio by Marvin Mc- 
Kenzie, who will work under Frank 
Baker, vice-president in charge of 
eastern operations, and will be re- 
sponsible for the territory out of the 
Ohio office. 

Mr. McKenzie, well known in the 
southern California shoe industry, has 
worked at Innes Shoe Co. and in the 
shee department of J. W. Robinson Co. 
of Los Angeles. 








Capitalize on LIFE MAGAZINE « ” 
. Riding Chthes 
FEATURE J. M. CONNELL'S e Medalist Boots—for YOUR sales. 


J. Mf. Connell Shoe Co., South Braintree, Mass. 
Pacific Coast Distributors — Martin Lee Shoe Company, Los Angeles 


Ira Knapp, superintendent of Endi- 
cott Johnson Corp.’s Women’s Fine Mc- 
Kay Factory in Johnson City, N. Y., was 
recently honored with a testimonial din- 
ner at the American Legion Clubhouse 
here. He has been with the company 
since 1920 and superintendent for six 
years. Mr. Knapp is also vice-president 
of the Keystone State Shoe Co. of Tunk- 
hannock, a subsidiary. 

7 > > 

Benjamin C. Stein is opening Stein's 
Foot Comfort Shop at 9619 Joseph 
Campau Avenue in the Detroit suburb 
of Hamtramck. 

> > > 

Clarence J. Armbruster, well known 
midwestern shoe traveler, formerly with 
the La Salle Footwear, has taken over 
the Plymouth Shoe Company line for 
Michigan. 

. > > 

P. D. Campbell, E. B. Bowman and 
Charles Carey, owners of two stores in 
Charlesvoix and Harbor Springs, Mich., 
have recently opened the Sheboygan 
Boot Shop, at Sheboygan, Mich., with a 
complete stock for the family. 

oa > > 

Ferdinand B. Levison is the new owner 
of the Swartz and Levison shoe store, 
108 South Pearl Street, Albany, N. Y., 
by the will of his father, Ira N. Levison, 
who died recently. The late Mr. Levison, 
while retaining the old partnership 
name, was sole owner of the store. 
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Will Open Salon in 
Miami Beach October 1 


New York — George Black, for the 
past five years manager of the Saks 
5th Avenue shoe department in Miami 
Beach, recently revealed here that he 
has taken a four-year lease on space 
at 1524 Washington Avenue, in Miami 
3each, where he will open a high style 
women’s shoe salon on or about Octo- 
ber 1. Mr. Black made the announce- 
ment while in New York City conclud- 
ing manufacturing arrangements. 

The new store, to be known as the 
George Black Shoe Salon, will feature 
women’s shoes, playshoes and slippers 
designed by, and under the imprint of, 
Mr. Black. The women’s shoes will be 
priced from $14.95-29.95. 

The design and decor of the store, ac- 
cording to Mr. Black, will be modernis- 
tic and original. A Japanese garden 
will serve as an exotic background in 
the window display, he said, to shoe 
models placed on hanging pallette- 
shaped displayers and interior display 





The Heywood Shoe 


To men who know and want the best, will be confined to three or four 
Heywood has meant the ultimate in qual- shadow boxes. 
ity for 84 years. Among leading stores who 
feature Heywood are A woe & Fitch 


of New York, Boyd’s of St. Louis, and 
Hamilton’s of Los Angeles. Heywood treas- 
ures its reputation with these fine American 


Shoe Sections Placed Near 
Clothing Departments 


New YorK—A visit to the shoe sec- 


retailers, and will continue to maintain its 





high standards, 


Made by the 
House of Heywood in 
Worcester, Mass. Since 1864 


MAKERS OF THE FAMOUS MATRIX SHOES FOR MEN 





Shoe Men Open 
Department Store 


Los ANGELES.—Specializing in popu- 
lar-priced merchandise, Frank Foster 
and Larry Balch opened a department 





DOROTHY COX 


store here on Aug. 28. Foster, formerly 
a partner in David Frank’s of Cali- 
fornia, retains the presidency of Capi- 
tal Shoe Company. Balch is owner of 
Leon’s, a chain of shoe and apparel 
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stores in Washington and Oregon. 

“We intend to build a business on 
regular low-priced lines, but in addition 
will use off-price distress merchandise 
for leaders and promotional material,” 
Foster stated. 

Dorothy Cox, formerly associated 
with Sbicca of California, is executive 
secretary of the organization. 

The new enterprise, which is known 
as Frank’s Department Store, is a com- 
plete department store, featuring mer- 
chandise for men, women, and children. 
Among the outstanding departments 
are those carrying shoes, apparel, mil- 
linery, jewelry, home furnishings and 
appliances, drugs and cosmetics, furs, 
and yardage. An Army and Navy war 
surplus section, a concession of the 
Cascade Mercantile Co., Salem, Ore., is 
under the direction of D. J. Janicek. 
Total floor space occupied by the firm, 
which is located at 626 South Main St., 
is 35,000 square feet, including a base- 
ment, main floor, and mezzanine. 





Add Shoe Departments 


BRADENTON, FiLa.— Addition of a 
ladies’ and children’s shoe department 
will highlight Fremac’s nearly-com- 
pleted remodeling program, here. 


tions directed by I. Schacter, buyer of 
children’s, high school and boys’ shoes 
at Abraham & Straus, Brooklyn, is in- 
teresting and- rewarding on several 
merchandising counts. This division, 
which was modernized in February, is 
improved as to lay-out and fixtures, 
making for the convenience of the cus- 
tomer. Although certain features, es- 
pecially in the girls’ section on the sec- 
ond mezzanine, are still in the making, 
new display stands and other equipment 
will be ready for the Fall rush. 

Mr. Schacter has planned his de- 
partment with an eye to co-ordination. 
High school shoes for girls, for in- 
stance, are near girls’ and misses’ 
frocks and other apparel. Boys’ shoes 
on the rext floor are adjacent to 
clothes for masculine young fry. 

The children’s section, as reorganized, 
calls for special comment as to quality 
of shoes carried, variety of sizes and 
a sharpened emphasis on fitting. Here 
there is a fitting platform with X-ray 
machine and each clerk must weigh 
such points as width, length, heel fit, 
and tread. To further insure correct 
fitting, a final check is made by a fit- 
ting supervisor. If anything abnormal 
is noted, it is suggested that the mother 
see a doctor. 

It is a department rule that no 
mother be allowed to leave with her 
child wearing A & S shoes which do 
not fit. Even if a dozen pairs have to be 
tried, the correct last and fit must be 
achieved. In the event that the right 
shoe is not found, the clerk says, “I am 
sorry, but .. .”; or he may suggest an- 
other color. 
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No. 3750—FIELD BOOT 
Heovy Elk Uppers 

Custom Built 

Lecther Lined 

Goodyear Welt 

Leocther Soles and Heels 
Brown Only 


$11.60 


No. 3835—FIELD BOOT 
Brown Only Brown Elk Uppers 
Stitchdown Construction 
Lecther Insoles 

Sizes: 4-9 


$5.00 





Sizes: 62-12—C and D Widths 


IN STOCK FOR IMMEDIATE SHIPMENT 


No. 800 
ENGLISH TYPE RIDING BOOT 
Calfskin Kip Uppers 






No. 8275 Black 
No. 824 Brown 
JODHPUR BOOTS 
Block and Brown 
from $3.45 up 


Terms: 2/10 N/30 
Send for Samples 


Lecther 
Lecther Soles and Heels 










Goodyear Welt 
Sizes: 4-9 


$1].40 
$8.95 


MEN'S ENGINEER BOOTS 
17" Brown Top Grade Elkskin 
Goodyear Welt 
Oil Treated Heavy Lecther Soles 

and Heels 
Stee! Shank Support 
Sizes: 7-12 








Four Discs Brought to Rest 
In New Shoe Display Unit 





Chicago.—Admittedly inspired by the 
intense bet short-lived circulation of 
flying disc remors, the shoe d enlt 
in the photograph, designed by the Ad- 
ler-Jones Company here, demonstrates 
that a false idea can produce some ex- 
cellent results. 

The four circular planes allow maxi- 
mam spoce for shoe models with total 
visib'ity from all sides. Of solid wood 
construction with heavy wire shoe rests, 
the displayer stands 5 feet 1/2 Inches 
high with the bottom disc 34 inches in 
diameter. 


Opera Pump Instep 

Protector Returns to Market 
Returning after discontinuation dur- 

ing the war, an instep protector which 
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What’s New 





alleviates the discomfort caused by 
tight-fitting vamps on opera pumps was 
again put on the market recently by the 
Vamp-Eez Company in New York. 

Of a special celluloid composition 
which is purported to allow maximum 
flexibility and conformation to the foot, 
the protecting device is slipped over the 
edge of the binding on the side of the 
pumps and drawn forward to the vamp 
for permanent or temporary wear. It is 
made in such colors as black, brown, 
white, neutral and patent leather. 





Boot Firm Issues 
New Catalogue 


A new catalogue was issued recently 
by H. J. Justin & Sons, Inc., Fort Worth. 
Texas, which shows photographs of 50 
of the firm’s highly finished and tooled 
cowboy boots and shoes. Included with 
the catalogue is a customer’s confiden- 
tial wholesale price list from which 
orders must be made. 

H. J. Justin & Sons was begun in 
1879 and is now run by Earl, John and 
Sam Justin. 


— ae 


Releases New Catalogue and 
Brochure on Shoe Displayers 


A new catalogue, “Modern Design on 
Display,” has been issued by the Roger 
Kent Company, manufacturers of plas- 
tie display fixtures in St. Louis, Mo. 
The booklet, containing sixty illustra- 
tions of lucite and plexiglas display fix- 
tures for shoes and accessories, is 
available upon written request. 

At the same time, the firm has re- 





leased a brochure on a new complete 
window ensemble of modern shoe dis- 
play fixtures. The complete set consists 
of 25 pieces, including the glass units. 
Among the pieces are plastic display 
tables and shoe display stands for la- 
dies’ shoes. The brochure is also avail- 
able upon request. 


Features Photographic Finishes 
With Display Fixtures 





The Lee Plastics Company, in Phile- 
delphia, Pa., has marketed recently its 
display features in a new combination 
of thick shatterproof glass laminated or 
bonded with full-color photographic re- 
productions of an extensive variety of 
neteral woodgrains, rare marbies, rich 
leathers and other pastel and full-tone 
colors and patterns. The photograph 
shows one of the fixtures which embodies 
the additional feature, named by the firm 
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FOLLOW THE BEHN LINE 
To More Sales and Profits 
in Juvenile Footweer 





A. G. BEHN Sfoc 


ARLINGTON 





NEW JERSEY 





Record Showing Forecast 
For Shoe Fair 
[CONTINUED FROM PAGE 85] 


Inventory and Store Operations will be 
established for the benefit of visiting 
retail shoemen. 

Members of the Faculty, School of 
Commerce, Northwestern University, 
will be available with a staff headed by 
James R. Hawkinson, Professor of Mar- 
keting and Assistant Dean of the School 
of Commerce. Retail shoemen expecting 
to utilize these services should bring 
with them their operating -figures. The 
conferences will be conducted confiden- 
tially and without cost to the retail 
shoemen. 

Consideration is being given to an 
additional clinic on store modernization. 
With modernization and building im- 
provements halted during the war, 
many owners are now preparing for 
changes and modernization of their 
stores. 

The opening meeting of the National 
Shoe Fair will be Monday noon, Octo- 
ber 27, in the Grand Ballroom of the 
Palmer House. A nationally known 
speaker will be announced shortly. 
Tuesday night, October 28, a revival of 
the annual banquet will be inaugurated 
in the Grand Ballroom of the Palmer 
House. This is the first affair to be held 
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since before the war, when this event 
was recognized as. the get-together 
night of the Fair. 

The National Shoe Fair is under the 
supervision of the Joint Committee, 
consisting of five members from each 
of the two national associations. Those 
representing the manufacturers are: 
L. B. Sheppard, Guy E. Manley, L. V. 
Hershey, Roger A. Selby and W. W. 
Stephenson. Those representing the re- 
tailers are: Edward C. Orr, Harold F. 
Volk, Harry E. Fontius, M. A. Mittel- 
man and L. E. Langston. 





Six St. Louis Manufacturers 


Raise Shoe Prices 


St. Louts—Latest of the shoe manu- 
facturers here to announce up-grading 
of prices on thgir second Fall lines in- 
clude Hamilton, Scheu and Walsh Shoe 
Co., Wolf-Tober Shoe Manufacturing 
Co., Carmo Shoe Manufacturing Co., 
Paramount Shoe Manufacturing Co., 
Milius Shoe Co. and Samuels Shoe Co. 

Wholesale prices of the Penaljo 
casual line of Hamilton, Scheu and 
Walsh have been advanced from 15 
cents to 50 cents a pair, depending on 
the intricacy of the style, with an addi- 
tional 25 cents added to calfskin shoes. 
In announcing the increases, however, 
C. D. P. Hamilton ITI, president, stated 


that due to the lowering of wholesale 
prices last February io $5.20 a pair, 
wholesale, from the established price of 
$5.50 wholesale, which had carried over 
as the ceiling price under OPA, more 
than 70 per cent of the Penaljo play 
arch line would be priced at $5.35, still 
15 cents under the former ca@iling price. 

Other patterns in the Penaljo play 
arch line, however, requiring greater 
amounts of leather, will be priced at 
$5.80 a pair wholesale, or 30 cents above 
the former ceiling price. These higher 
priced shoes would represent less than 
one-third of the line, he stated. 

Increased costs of the Wolf-Tober, 
Carmo and Paramount lines will result 
in a $1 higher retail price, while new 
wholesale prices announced by the 
Milius Shoe Co. on their Life Stride 
line will range up to 50 cents a pair. 

Second Fall line of the Samuels Shoe 
Co. will be priced to sell retail from 
$12.95 to $17.95 rather than the former 
range of $12.95 to $15.95, though the 
bulk of the line, according to a com- 
pany spokesman, will range from $12.95 
to $16.95 retail. 


Family Shoe Store Opens 

LUZERNE, PA.—Kessler’s Shoes has 
opened at 181 Main Street, here. The 
store features popular priced lines of 
men’s, boys’, growing girls’, children’s 
and infants’ footwear. 


Builds Display to 
Inspire Retailers 





New York.—This display is the current 
seasonal model adorning the sales offices 
of the Gerberich-Payne Shoe Company 
in the Marbridge Building, here. George 
Ecclesine, sales representative of the 
firm in this area, impressed by the need 
of retailers for promotional inspiration, 
originated the idea of having a sales 
room display—with changes five times 
annsally—to suggest possibilities to 
business visitors. Mr. Ecclesine, who de- 
signs the displays, reports an enthusias- 
tic response. 
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Closed Toe Sling in Black 
Suede Is Best Seller 


CHEYENNE, Wyo.—A best seller for 
fall wear in Cheyenne is a low-heel, 
sling pump of soft suede in black with 
closed toe, it was reported by Richard 
L. Chaney, proprietor of the Cheyenne 
Shoe Store, 202 West 17th Street. The 
popular number has a sophisticated ex- 
tension sole, stitched in white, and is 
especially in demand with fashionable 
young matrons and the collegiate set 
for early fall use, Mr. Chaney said. 


Ranch Background Plays Up 
Boots in New Western Store 


OMAHA, NeB.—The Western section | 


on the first floor of the newly opened 
Wolf Bros. store, 1514 Farnam Street, 
featuring boots from $8.95 to $16.50, 
provides an authentic ranch atmos- 
phere, even to a complete corral built 
for showing riding equipment including 
boots. The department is colorfully 
finished in knotty pine and the Western 





motif is heightened by the use of wagon | 


wheels as a prop. 

The store front is in Kasota stone, 
while a curved glass window is said to 
be the largest west of Chicago. Part of 
this window carries on into the store, 
while the other window is of picture- 
frame style outlined 
Italian marble. 


“Slipper” Shop Plans 
Building New Store 


JACKSON, Miss. — Plans have been 
completed by the Princess Slipper Shop, 
now located at 224 East Capitol Street, 
for construction of a modernistic store 
building at 416 East Capitol, which will 


in burnt-orange | 


provide 1,700 additional square feet of | 
floor space as compared with the pres- 


ent quarters. 
The Princess hopes to occupy its new 


quarters early next spring. Manager | 


Roy E. Champion says he will add a 
children’s and teen-age department %<o 
the ladies’ shoes. 

Although fronting only 17 feet on 
Capitol, the new Princess Slipper Shop 
will run 160 feet deep with a 60’ by 60’ 
space in the rear, it was stated. 





Serves as Shoe Salesman 
In Indiana Town for 52 Years 


BOONVILLE, IND. — Edward Shafer, 
who resides at 408 South Second street, 
Boonville, Indiana, has been a familiar 
figure to the shoe shoppers of this area 
for the last half century. He began 
work in the shoe department of the 
George J. Roth department store in 
Boonville 52 years ago. During that 
time he has sold shoes to at least one- 
half of the residents of this (Warrick) 
county. 

It is a common occurrence for some- 
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one to tell Mr. Shafer that his father, 
his grandfather or even his great- 
grandfather bought shoes from him. He 
is by far the oldest shoe salesman, in 
point of years at the work, in Warrick 
county. 

Mr. Shafer was born in the 400 block 
on South Second street in Boonville and 
has had his home on the same block 
during his entire life. 





Adds Shoe Department 


St. Pererssurc, Fta. — Webb's City 
Stores has added a footwear depart- 
ment and will carry shoes for men, wom- 


a ee ve 
hse Filling 
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en and children. C. L. McCarroll 
manager. 
McCarroll comes to St. Petersburg 


from Flint, Mich., where he has been 
engaged in the shoe business for the 
past ten y*ars. 


Opens Store in Cleveland 


CLEVELAND, O.—Meyer Miller, who 
formerly operated a shoe store on East 
105th Street and closed it during the 
war, has gone back into business. Mr. 
Miller has opened a store at 1794 Cov- 
entry Rd., Cleveland Heights, handling 
women’s and children’s shoes. 
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MORE VALUE 
‘MORE VERSATILITY 


Means More Profit 
Faster Turnover 


Make arch type sales contribute 
worthwhile, consistent profit with 
Adelia. Stocks turn over foster, 
replacements arrive on time; 
Result: More satisfied customers 
and omple sizes to fit them 
properly; and no lost soles. 
Write or wire requirements 
today. 















Style 850 
Black Kid—Soft Toe 


HI-TOP BOOT 
Sizes 4-9 
EEE WIDTH ONLY 


CATALOG ON REQUEST 


STRONG ALL KID LINE 


LONG BUN OF SIZES AND WIDTHS 


$5.00 TO $6.00 neraicens ALL IN-STOCK 


MONROE BROTHERS & COMPANY 


835 NORTH 19TH STREET 
PHILADELPHIA 30, PA. 
ESTABLISHED 1817 








Interior of the new B. Nelson store on 34th street in the heart of New York's 
busiest shopping district. Note the clear, even illumination. 
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VAMP -EEZ 
INVISIBLE INSTEP PROTECTION 





WIN the confidence of Opera Pump wearers who 
suffer from high or fleshy insteps by suggesting 
VAMP-EEZ Instep Protectors. 

VAMP-EEZ has saved thousands of sales for retai 
merchants and has made wearing Opera Pumps 
a pleasure. 

SIMPLY applied and can be worn temporarily or 
permanently as desired. 

VAMP-EEZ is o patented article with the name and 
Patent No. stamped on every one. 


MADE IN THE POPULAR SHOE COLORS 
BLACK-PATENT-BROWN-NEUTRAL 
AT YOUR FINDINGS JOBBER 


WOOLMAN AND ROBLES 


61 EAST 11th STREET NEW YORK 3, N. Y. 














laxed but efficient arrangement of mer- 
chandise and furnishings. The unusual 
display at right, accented by the back- 
ground mirror which runs the length 
of the wall, releases wall space for stock 
and at the same time achieves a cen- 
tralizing, attention-getting effect. A 
spotlight throws the display into relief 
at night. 

The color scheme keynotes restful 
pastels and unobstrusive tones. Grey 
ceiling, bordered in pale green, blends 
softly into the bleached oak of the 
shelving. Chairs are also of bleached 
oak, upholstered in deep wine-red. The 
carpeting is in a simple pattern of soft 
grey and green. 

In the rear of the photograph can be 
seen the electrical heating devices for 
softening the plastic inner-sole of the 
Conformal shoe. 


Shoe Store Owner Elected 
Chairman of Retail Board 


MASSILLON, O.—F red Blatz, owner of 
the Blatz Shoe Store, here, was recently 
elected chairman of the Merchants Re- 
tail Board of the Massillon Chamber of 
Commerce. 





New YorK.—The recent opening of 
the seventh in the Conformal! Shoe Store 
chain of B. Nelson Company on 34th 
Street here (see Boor AND SHOE Re- 
CORDER, July 15, page 142), revealed to 
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the public a design combining urbane 
comfort and taste with functional mer- 
chandising efficiency. 

The photograph showing the women’s 
section of the store illustrates the re- 


Mr. Blatz is well-known locally for 
his activity in social and civic affairs 
in Massillon. He has been engaged in 
the shoe business for the past 20 years. 
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MODERN ORTHOPEDIC 
APPLIANCE CO. 


109 W. 26 Street 


New Yorx 1 





kidskin. 


fawn or block . 


N.Y 
| 





166 North 3rd Street, Columbes 15, Ohio 


BEST IN BALLET 


Deluxe pleated soft toe ballet in black or white 
Style 10, $2.00 

Full Sole student ballet, 
Style No. tI, $1.90 

Style No. |, Acrobatic sandal, 
. . 65 cents 


Delivery 3 to 4 weeks or sooner 
Terms: Net 30 doys 





Write for Illustrated Catalog 





Financial Statements 


I. Miller Reports 
Year End Profit 


New YorK—A recently released re- 
port to the stockholders of I. Miller & 
Sons, Inc., indicated a net profit of 
$1,741,704.51 from net sales of $24,231,- 
147.66, for the year ended April 30, 
1947. Net profit after special credits and 
charges and contingent reserve 
amounted to $925,331.25. 

Consolidated balance sheet as of 
April 30 set assets and liabilities at 
$8,421,820.64. 

It was noted in the financial state- 
ment that I. Miller Sons Company was 
merged with the firm effective April 28, 
1947 and that the wholly-owned sub- 
sidiaries, the Fox Chase Knitting Mills, 
Inc., Quality Wood Heel Corp., and 
Anthony Shoes, Inc., were merged into 
the company on March 17, 1947. 


Melville’s July Sales 
Up 24 Per Cent 


New York—Melville Shoe Corpora- 
tion has reported retail sales for the 
four weeks to July 26, less one day 
(June 30), of $4,377,045, compared with 
sales of $3,530,377 for the comparable 
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period last year, an increase of 24 per 
cent. 

Sales for the year up to July 26 were 
$38,109,821, as compared with $33,527,- 
794 for the similar period last year, an 
increase of 13.7 per cent. 





Schiff Declares Dividend 


CoLumBus, O.—Directors of the Schiff 
Co., chain shoe stores, declared the 


regularly quarterly dividend of 25 
cents a share on the common shares, 
payable Sept. 15 to holders of record 
Aug. 30, 1947. 


Lytton’s Sales Rise in June 
Cuicaco—Sales of Lytton’s, Henry 
C. Lytton & Company and subsidiaries, 
amounted to $2,032,768 as compared with 
$1,994,809 for the month of June 1946. 





Five Chains Show 5.3 Profit Ratio 


Boston.—A ratio of 5.3 per cent of 
profit to sales was shown by the first 
five shoe chains reporting operations 
for the first half of 1947, according to 
a tabulation made by the New England 
Shoe and Leather Association. The 


chains indicated a combined profit of 
$5,630,815 and total net sales of $105,- 
866,146. 

A comparative breakdown of the fig- 
ures released by the five companies fol- 
lows: 





January-June 1947 Per CentChanges Ratio 
Net Sales Net ProfitsJan.June ‘°47-’46 Profits 
1947 1947 Sales Profits To Sales 

Melville Shoe Corp. ...... $36,564,340 $2,714,584 15.5 18.9 7.4 
Edison Bros. Stores, Inc. .. 33,549,444 1,452,397 65.7 —22.0 4.3 
ET a inde cae bA-0 14,490,190 881,487 18.9 25.2 6.1 
G. R. Kinney & Co., Inc... 15,455,588 523,997 2.5 —14.2 3.4 
Spencer Shoe Corp. ...... 5,806,584 58,350 14.7 —57.8 1.0 
aR Pee $105,866,146 $5,630,815 10.6 0.6 5.3 
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SHOE SALES APPEAL 


30 ITEMS 





No. 100 SHOE STAND 


Eyecatching basic shoe display unit. 
Adjustable 7 inch top, 3% inch 
round stem, needle-type heel grip- 


pers. Heights 9, 12, 15 and 18 
inches. 
PRICE [all heights)... $5.50 


Gillman Plastic Fixtures 


made mm our own factory 
503 N. 12th St., Dept. B, St. Louis 1, Mo. 


Juvenile Shoe Shop Opened 


PORTLAND, Me.—Harold Nectow, pro- 
prietor of Harold’s Shoe Store, this 
city, has recently opened a new store 
in Biddeford, Me. This store caters to 
children and teenagers. Mr. Nectow 
was formerly manager of the children’s 
shoe department in Alexander’s, a large 
store in the Bronx section of New York 
City. 


Explains Small Business 
Priorities on U. S. Surplus 


New YorK.—Steps by which small 
business men may once again buy gov- 
ernment surplus goods on a priority 
basis as the result of a new law rein- 
stating that privilege were outlined re- 
cently by Carl P. Malmstrom, regional 
director, here, of the War Assets Ad- 
ministration. 

“Many small businessmen may not 
be aware that new legislation passed in 
the closing days of the last Congress 
has restored their ability to buy sur- 
plus goods on a fourth priority position 
through the RFC,” Malmstrom noted. 
“The law extended the life of the RFC 
and restored its priority privilege 
through which small business may buy 
immediately following the Federal 
Works Agency.” Only federal agencies 
and World War II veterans precede 
them. 


108 


The necessary steps for the small 
business men, he said, were as follows: 

First, he must fill out, in duplicate, 
an application for certification by the 
RFC. The completed form is then 
mailed to the RFC office from which 
point, if approved, it will be forwarded 
to the small business section of the 
WAA regional office. 

The small business man could be more 
quickly served, it was pointed out, by 
applying directly to the priority claim- 
ants representative at any WAA Cus- 
tomer Service Center who can offer spe- 
cial assistance. 

Under the Congressional amendment 
to the Surplus Property Act the defini- 
tion of small business requires that less 
than 500 people be employed by the 
applicant; that the applicant is not 
dominant in its particular field or af- 
filiated with any organization that is 
dominant in its particular field. 


Five Credit Plans to 
Be Offered Customers 


SPOKANE, WASH. — The new Bon 
Marche department store, to be opened 
here September 5 by the Allied Stores, 
has announced that Clinton R. Bailie, 
Jr., will be credit manager. Mr. Bailie 
has been in the credit field in Spokane 
for 17 years. The management has also 
announced that under its credit plan 
customers will be allowed to choose five 
payment plans. 

There will be a 30-day charge or open 
account; a three-month budget plan re- 
quiring three equal payments; a budget 
club in which members will purchase 
coupon books in amounts of $10, $15 
and $25, or multiples of these, which 
may be purchased on special terms; and 
in addition the store will offer the lay- 
away plan and conditional sales con- 
tracts. 


Employees Take Over 
Ownership of Women’s Shoe 


New YorK—Five former employees 
of Penet Shoes, Inc., 40 West 57th 
Street, here, have taken over the owner- 
ship of the store, which was opened a 
year ago, it has been announced. 

The new owners of the store and of- 
ficers of the corporation, also con- 
tinuing in their management capacities, 
are: Peter Ridulfo, president; Sigmund 
Posner, vice-president; Samuel Beck- 
man, secretary; Herbert Popper, trea- 
surer; and Emil Warner, assistant trea- 
surer. Former owners of the store were 
Ben Goldstein, Leo Truehaft, Joseph 
Deutsch and Edward Ragley. 

The Penet women’s shoe store concen- 
trates its lines within a popular $12.95- 
$18.95 bracket in a shopping area of 
the metropolitan district that is essen- 
tially high fashion, and the new owners 
have asserted their intention of con- 
tinuing this policy with increased em- 
phasis on value and style. 
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SKI BOOTS 


Production is rising — but so is the 
demand for Bass footwear...Sorry 
but present accounts still come first. 
New York Office: 658 Marbridge Building 
BAS OuTDOOR 
FOOTWEAR 
WILTON, MAINE 
Moccasins, Quail Hunters, Weejuns 





James T. Pedigo 


St. Louis, Mo. — Funeral services 
were held here recently for James T. 
Pedigo, founder and president of the 
old Pedigo-Faucett Shoe Co., a manu- 
facturing firm which has been out of 
existence for about 10 years. Mr. Pedigo, 
78 years old, was credited with father- 
ing the idea of making St. Louis a cen- 
ter for the manufacture of novelty foot- 
wear. 

He founded the Pedigo-Faucett Com- 
pany here in 1912 for the manufacture 
of women’s novelty shoes, an organiza- 
tion credited with being the forerunner 
of present day specialty houses. The 
firm later changed its name to the Pedi- 
go-Weber Shoe Co. and a few years be- 
fore it was dissolved, at the time of Mr. 
Weber’s retirement, became known as 
the Pedigo-Lake Shoe Co. 

Mr. Pedigo chose St. Louis as the site 
for his manufacturing firm as the 
result of a survey he was making at 
the time concerning the relative merits 
of St. Louis and Kansas City for the 
W. H. McElwain Shoe Co. and became 
so enthused over the possibilities of St. 
Louis as a location for a specialty man- 
ufacturer that he went into business for 
himself. 

He is survived by Mrs. Maggie Lyles 
Pedigo, his widow; a daughter, Mrs. 
Walter B. Muckerman; a sister, Mrs. 
Rosa Spivey; and a brdéther, S. G. 
Pedigo. 
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an important feature of the 
new and better 
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finest shoe fitter. 


Your new primex 
SHOE FITTER requires 
the minimum of valu- 
able floor space... yet its 
smart, modern styling 
adds much in appearance. 
Actually, PRIMEX cabinets 
occupy but the space of two 
fitting chairs back to back. 
Just one more reason why re- 
tailers everywhere are sing- 
ling out PRIMEX as America’s 


For full particulars write 
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‘Orthopedic Shop Opens in Niagara Falls 





Shown on opening day, the interior of the Niagara Kcamore Boot Shop, recently 
opened in Niagara Falls, N. Y., boasts a simple, clear cut design that harmonizes 
with a pleasantly antiseptic decor. 


NIAGARA FALLs, N. Y.—The adage 
that one success leads to another may 
be responsible for the recent opening 
of the Niagara Kenmore Boot Shop 
here. Arthur C. Friendly, owner of 
the Kenmore Boot Shop, Kenmore, 
N. Y., which has proved such a sound 
success, has launched the new venture 
with Leo J. Neupert, present manager 
of the Kenmore shop. Mr. Friendly re- 
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ports that the “response since the open- 
ing at the Falls has been very satisfac- 
tory and better than expected—with 
Frank Armer, who has been a shoe 
salesman in Niagara Falls for 15 years, 
in charge of the store.” 

The Niagara Kenmore Boot Shop, 
Inc., of which Mr. Friendly is president 
and Mr. Neupert is vice-president, is 
located in a remodeled three-story build- 


Chicage 3, ii. 
Dept. C 
ing, complete with black and white 


modernistic facade. The rather austere 
interior of the shop generates an atmos- 
phere conducive to the sale of ortho- 
pedic shoes—bare walls of light rose 
conceal the stock, chairs are trimmed 
in light blue and the floer is covered 
with light blue linoleum, fluorescent 
lighting running the length of the store 
provides abundant illumination. 


Opens Fossi’s Family 


Shoe Store 


RIDGEFIELD, CONN.—Fossi’s Footwear 
opened in Ridgefield, Conn., recently, 
under Dominic Fossi, owner of the new 
store. Occupying the former site of 
the Ridgefield Cleaners the retail shoe 
store will handle shoes for the family. 

Fossi in announcing the opening said 
other footwear including rubbers and 
socks will also be carried and that his 
daughter Norma Fossi will manage the 
store. 


Becomes Manager of Women’s 
Shoe Department 


SAVANNAH, Ga.—Frank N. Mander- 
son is the new manager of the ladies’ 
shoe department at Alan Barry’s, here. 

Mr. Manderson is well known to the 
trade here; having been associated with 
leading stores on Broughton Street over 
a period of years. 
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6 co. & time is com- 

retailers 
pT wod rd nation are 
stocking up for those long 
winter months plus the 
Christmas season with fine 
slippers. Featured here are 
two new additions to the 
Gerda line that ore quar- 
antees for bigger profits, 
faster turnover and more 
satisfied customers for the 
store that seils them. 
Stock up now and be 
ready. 


Uppers. 
rling Lined. 


Flexible Leather 
je. Full Sizes, a © 


ERD 


PORTERS © EXPORTE 





YOUR BEST BET 
FOR GREATER 


SLIPPER prorits 


ling Bootee. Hard Flexible 

Leather Soles. 

Lined. 

9886 Men's Full Sizes, 6-12 
$3.00 


9885 Women's Full Sizes, 
49 $2.75 


FOOTWEAR 
COMPANY INC. 


158 DUANE § STREET, NEW YORK 13, N.Y. 


















Men's or Wo- 
men's Natural 
Genuine Shear- 


Shearling 











JODHPUR BOOTS 


Colt-Cromwell now has in stock a popular 
priced jodhpur boot so much in demand. 
Black and brown Elk, leather sole—stitch- 


down construction. 
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Otto H. Hassel 


CuHicaco, ILL.—Otto H. Hassel, for 
many years a leader in Chicago retail 
business and one of the founders of the 
National Shoe Retailers Association, 
died August 14 at his home in Evans- 
ton, at the age of 79. He had been ill 
for a year and had retired from active 
participation in the shoe business for 
three years. 

Mr. Hassel was born in Chicago, the 
son of Henry Hassel, a custom boot- 
maker, who opened the original Hassel 
shoe store in 1876. The Hassel shoe 
store is one of the foremost stores of 
its kind in this region today. 

Mr. Hassel was one of the first mem- 
bers of the Chicago Rotary Club and, 
as a founder of the National Shoe Re- 
tailers Association, served as honorary 
director of the N.S.R.A. until his death. 

A charter member of the Chicago 
Athletic Club, he was, as a young man, 
famed in amateur circles as a heel-and- 
toe walker and at one time held the 
national championships for distances 
up to twenty-five miles. 

Two sons, Henry C. and Paul A. Has- 
sel, and a daughter, Mrs. J. E. Kearns, 
Jr., survive. 


Obituaries 





Alvin B. Rahn 


ALLENTOWN, Pa.—Alvin B. Rahn, 
manager of the Reading store of Farr 
Bros. Company for the past 24 years, 
died Wednesday, Aug. 6. Mr. Rahn had 
been associated with Farr’s for 29 
years, first coming with the organiza- 
tion in 1918 to manage the Bethlehem 
branch of the firm. He was 69 years 
of age. Mr. Rahn was a member of 
the Reading Chamber of Commerce. 
He is survived by his widow, Laura B., 
two daughters and a son, four grand- 
children and a sister. 





P. A. Ritter 


DALLAS, TEXAS—P. A. (Phil) Ritter 
died suddenly, Saturday, Aug. 16 at 
Dallas, Texas. 

Mr. Ritter, who was the first presi- 
dent of the Southwestern Shoe Travel- 
ers, was born in Olfemburg, Germany, 
Sept. 29, 1859, and came to this coun- 
try with his parents when five years of 
age. His career in the shoe business be- 
gan with the Drew-Selby Shoe Co., 
Portsmouth, Ohio, in 1882, and he con- 
tinued with the successors of this com- 
pany, Selby Shoe Co., until his death. 
He retired as a traveling salesman in 


1928, with retirement pay for life. For 
a number of years after retirement he 
served the company in an advisory ca- 
pacity. 

The monthly bulletin of the South- 
western Travelers Association said of 
him at his death: “His unique per- 
sonality reflected in his business meth- 
ods and his bluff, jovial and humorous 
manner caused him to be one of the 
most distinguished traveling salesmen 
in the Southwest. His career and per- 
sonality will always be a part of the 
tradition of the shoe business, and his 
memory will be cherished by hundreds 
of friends.” 

Representing the Selby Shoe Company 
at the funeral services in Dallas were 
Henry Brachman, Alex W. Head and 
Marshall H. Stevens. 


Max Guggenheimer 


MASSILION, O.—Max Guggenheimer, 
owner of the Economy Shoe Store, here, 
died recently after a short illness. Mr. 
Guggenheimer, who was a resident in 
the United States only since 1938, had 
formerly been president of a large shoe 
corporation in Germany. 
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Now, STICKY CELLOPHANE 
TAPE Printed-to-Order | 
| 


International Shoe labels shoes 
with this .. . bright red on ton. 






SEE 


Here's that amazing Mork ‘Andy Ready-to- 
IT Stick Cellophane Tape thot we pfht with any 


messoge or design you wont. Leek af thet 
FREE picture .. . it's ideal for point-of-sale ods, 
lebels, stickers, pricing, code-morking, efc. Can be 
printed | or 2 colors, any color background, any length, 
ony width. Sticks anywhere at co touch. Looks and feels 
like plastic. Easily dispensed. Now used by Swift & 
Co., internotiona! Shoe, Ralston-Purine, etc. See it new 
«++ te believe it. 


MARK 
‘ANDY 


Ready-to-Stick TAPE 


FREE samples, details, prices. Write Mark 
Andrews Co., Dept. B, St. Louis 22, Mo. 








George W. Hackenberg 


CoLuMBus, O.— George W. Hacken- 
berg, 81, retired Columbus, O., shoe 
merchant, died recently. He formerly 
operated the Boston Shoe Store at Mt. 
Vernon Avenue and 20th Street. He 
was the first person to be elected an 
honorary member of the Mt. Vernon 
Business Men’s Association. His widow, 
two sons, and a daughter survive. 
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| May” here are the details: 
| No. 100 Actua! size, 12°" long, contains 6 

pen holder and pencil as illustrated. Assorted 
| colors. Available with your advertisement imprinted. 
| Call or write for catalog 


W. K. Fleischmann 


SAN FRANCISCO, CALIF.—William K. 
Fleischmann, district supervisor of 
Chandler Shoe Stores in Northern Cali- 
fornia, died recently at his San Carlos 
home on Sunset Drive. He was 57 years 
old. 

For fourteen years he was manager 
of the Chandler shoe store at 153 Geary 
Street. A year ago he was promoted to 
district supervisor. He was a member 
of B.P.O.E. Lodge No. 3, and was well 
known in business and fraternal circles. 
Surviving are his widow, Mrs. Margaret 
Ann Fleischmann, and a sister, Miss 
Elizabeth Fleischmann, of Chicago. 


Edward E. Ritzenthaler 


DetroiT.—Edward E. Ritzenthaler, 
83, died July 27 at his home in Detroit. 
He was active in the shoe business here 
for over half a century. 

He was the son of Daniel Ritzen- 
thaler, who operated a shoe store in 
Wauseon, Ohio, where he started to 
work. He came to Detroit about 1885 
and went with the old Pingree Shoe 
Company, manufacturers, as bookkeeper 
for some ten years. He then went with 
Snedeker and Hathaway as a shoe 
traveler covering Michigan and Ohio. 
He later represented N. B. Thayer 
Company for about 30 years, and later 
Miller Shoe Company of St. Louis, re- 
tiring ten years ago. 

He is survived by three daughters. 

Interment was in Grand Lawn Ceme- 
tery. 


Frank O. Tilton 


Exeter, N. H.—Frank O. Tilton, 92, 
a former shoe dealer here and oldest 
male resident of the community, died 
recently at his home, 109 Front Street, 
after a short illness. He was born in 
Milford and came to Exeter 85 years 
ago. 

In addition to operating the shoe 
store and other business establishments, 
he was prominent at one time as a 
building contractor. 








> 
THE Lederer INDUSTRIES, Inc. 


39 West 19th St., N.Y. ff 


ruler 





Mr. Tilton was a former member of 
the Board of Selectmen and Board of 
Health and served 23 years as a deputy 
sheriff of Rockingham County. 

Survivors include a nephew, Frank B. 
Nay of Exeter, county register of 
probate, and a niece, Mrs. Lettie von 
Rahr of Haverhill, Mass. 





John C. Fedler, IV 


LovIsvILLe, Ky.—John C. Fedler IV, 
18 years of age, son of J. C. Fedler III, 
head of the Boston Shoe Co., Louisville, 
died Aug. 3, at his home, 2643 King’s 
Highway, Louisville. He was a mem- 
ber of the 1947 graduating class at 
St. Xavier High School. 

His great grandfather, John C. Fed- 
ler, who died several years ago, founded 
the Boston Shoe Company, considerably 
more than a half century ago, and the 
business has been continued by his 
grandfather, J. C. Fedler, Jr., and 
father, J. C. Fedler, III]. The com- 
pany handles shoes and women’s wear- 
ing apparel. 

Mr. Fedler is survived by his 
parents; a brother, Robert Burns Fed- 
ler, and grandmothers, Mrs. J. C. Fed- 
ler, Jr., and Mrs. James M. Burns. 


John J. Davis 


Hampton, N. H.—John J. Davis, su- 
perintendent of a shoe factory in Haver- 
hill, Mass., for many years, and for the 
past several years a resident of this 
town, died in Exeter Hospital in Exe- 
ter, Aug. 13, after a brief illness. 

He was a former resident of Dover 
and a member of the Fourth Degree, 
Knights of Columbus. 

Survivors include the widow, Mary E. 
Davis of Hampton; a son, John J. 
Davis, Jr., of Portsmouth; three daugh- 
ters, Mrs. John Printy of Rochester, 
Mrs. Thomas McLane of Medford, 
Mass., and Mrs. Ann L. Nudd of Ports- 
mouth; two brothers, Harry Davis of 
Dover and William Davis of Boston, 
and a sister, Mrs. Francis Cassily of 
Dover. 
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| tion trend started in April, 


June Footwear Output Hits Year's Low 


WASHINGTON — Footwear output in 
June, continuing the downward produc- 
totaled 34 
million pairs, 6 per cent under the pro- 


| duction in May, according to the Bureau 


of the Census, Department of Com- 
merce. 

All classes of shoes, sandals, and play- 
shoes showed decreased output in June, 
except those for youths and boys, and 
babies. In comparison with the May 
output, the June production of youths’ 
and boys’ shoes, sandals, and playshoes, 
totaling 1.5 million pairs, was up 9 per 
cent and the output of babies’ shoes, 


totaling 953 thousand pairs, was up 
4 per cent. Women’s shoes, sandals, 
and playshoes, approximating 48 per 
cent of the output in June, totaled 15 
million pairs, 8 per cent less than the 
production in May. Similar type foot- 
wear for men totaled 8 million pairs, 
9 per cent under the output in May. 

The production of slippers for house- 
wear was the same in June and May 
with an output of 2 million pairs in each 
month. 

Comparative production figures for 
June and May and the per cent of 
change are shown in the summary: 





| completely modernized. 


KIND OF FOOTWEAR 





SHOES AND SLIPPERS, TOTAL 
Shoes, sandals and playshoes 


Youth’ and boys’ 
Women's 











Production 
(thousand pairs) 
June y Percent 
1947 1947 of 
imi ) revised) Change 
34,104 36.404 —6.3 
| 
31,377 33,638 —6.8 
8,301 9,078 8.6 
1,495 1,373 8.9 
15,059 16,279 —7.5 
| 1,976 2,186 —9.6 
2,065 2,203 —6.3 
1,488 1,604 —7.2 
953 915 4.2 
2,252 2,257 
301 385 —17.5 
214 144 48.6 





Minus sign (— ) denotes decrease. 


The above figures were compiled from reports received from 1,188 factories. More detailed data on shoe and slipper 


preduction and shipments will appear in “Facts for industry” Seri 





Oklahoma Store Has 
New Type Front 


BLACKWELL, OKLA.—The Ritchie Shoe 
Store, catering to the entire family, is 
again open for business after being 
The formal 
opening coincided with Harvest Jubilee 
Day, a city-wide promotion which is an 
annual event. 

Open front windows and the arrange- 
ment of the store furniture permit a 
view of the entire interior from any 
point near the store entrance. An at- 
tractive color scheme, including walls 
and ceilings of turquoise blue, har- 
monizes with the blonde woodwork and 
the brown and blue leather with which 
chairs and fitting stools are uphol- 
stered. Lighting, even in the many 
shadow boxes and display cases, is 
fluorescent. 

The store is departmentalized with 
a separate and experienced sales staff 
for each department. 


Store Being Remodeled 


Fort WAYNE, IND. — Extensive re- 
modeling and expansion program of 
Hutner’s Paris Store, Fort Wayne, in- 
cludes the store’s new shoe department 
on the second floor of the new building, 
featuring nationally known brands of 


women’s shoes. Completely new equip- 
ment and interior decoration feature 
the department. The store is taking 
over the second and third floors of the 
adjoining Noll Building in an enlarge- 
ment plan. 


Will Air-Condition Store 


ToLepo, O.—Maling Bros. Shoe Store, 
509 Adams Street, this city, will soon 
have an air-conditioning system in- 
stalled. The firm has taken over the 
site formerly leased by Feltman & 
Curme Shoe Co., and has a five-year 
lease. An estimated $50,000 remodel- 
ing program is planned. A visual front 
will be installed. 


Chain Changes Location 
Of Main Offices 


CINCINNATI, O. — Main offices and 
warehouse of the Stacks Shoe Com- 
pany, operators of five model shoe 
stores in Greater Cincinnati, have been 
placed in a new location at 726 Main 
street. The organization occupies an 
entire building. 

William Stacks is president and Fred 
Stacks treasurer of the company. 

A new retail outlet for men’s and 
boys’ shoes and a complete shoe repair 
service has been located on the ground 
floor of the office building. 
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YOU remove all surface fungi—bacteria—odors and moistures of previous try-ons. 
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Boots Valued at $3.500 
Made for Display 


Santa Rosa, CALIF. The French 
Bootery has been showing a pair of 
$3,500 gold and silver decorated cow- 
boy boots as the central feature of a 
display of riding boots of all types dur- 
ing the annual Sonoma County—Red- 
woo? Empire Fair and Horse Show. 
Large crowds viewed the boots in the 
store show window, and they were later 
placed on display at the fair. 

The boots were made from the hide 
of a Hereford bull sold last year in 
Iowa for $44,375, the hide of which was 
purchased by the Acme Boot Company 
for $4,100. The boots are decorated with 
rich patterns of gold and silver en- 
crusted in the leather, and have never 
been worn. 


Family Store Opens with 
Gifts for Customers 


ANSONIA, CONN.—Abe Deutsch, of 
Waterbury, has opened the Marvin Shoe 
store here, following complete renova- 
tion of the store which includes a celo- 
tex ceiling and store enlargement. Na- 
tionally advertised shoes for the whole 
family will be carried by the Marvin 
store as well as hosiery, handbags and 
gloves for women. The men’s depart- 
ment will be separate. 

As opening day gifts all women cus- 
tomers received a pair of sheer nylon 
stockings with the purchase of a pair 
of shoes, children were given appropri- 
ate gifts and the men received two pairs 
of socks with each pair of men’s shoes 
bought. William Grant, Jr., of An- 
sonia, will serve as assistant manager. 





Will Open Branch Store 


ToLepo, O.—Lasalle & Koch Co., To- 
ledo department store, will open its 
new branch store in Tiffin, O., soon, 
though the exact date has not been an- 
nounced. In addition to Roy E. Digby, 
named store manager, the Tiffin execu- 
tive staff will include William L. Shelt, 
sales manager of women’s and chil- 
dren’s shoes. 
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Shoe Executives Transferred 


At Bamberger’s 

NEWARK, N. J.—Harry Zucker, execu- 
tive vice-president of ready-to-wear at 
L. Bamberger & Co., has announced the 





SOL GOLDBLATT 


transfer of three executives within the 
shoe departments of the firm. All are 
residents of Newark. 

Milton Schwartz, manager of women’s 
lower priced shoes, has exchanged con- 
trol of women’s and misses’ boudoir 





MILTON SCHWARTZ 


slippers and play shoes with Sol Gold- 
blatt for control of children’s shoes. 













Cu 
can greatly increase the 
sales appeal of your men's shoe displays 
with these low-cost Fairy Form reversi- 
ble Tre-ettes. Made of resilient Fairylite, 
Tre-ettes are snug-fitting, easy to use. 
Available in any combino- 
tion of maple, mahogany or solid black 
finish, with or without the knobs illus- 
trated. 
Write for Bulletin 1728 


SHOE FORM CO. INC. 





AUBURN, N. Y. 


In addition, Goldblatt has been named 
manager of women’s better and mod- 
erately priced shoes and the Cali- 
fornia shoe shop. Robert S. Landisi 
has been transferred from assistant 
manager of lower priced shoes to as- 
sistant to Goldblatt in his four de- 
partments. 

Goldblatt came to Bamberger’s in 
1930 as a salesman in a shoe department 
and was promoted in turn to technical 
assistant, assistant manager, and in 
1947 to manager. 

Schwartz started his career at Bem- 
berger’s as a stockboy in 1929. 
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Display Industries Plan 
Market Week in New York 


New York—The second market week 
of the National Association of Display 
Industries will be held in this city in 
December, it has been announced. The 
first event was held in June. Local mem- 
bers will exhibit in their own show- 
rooms and other manufacturers will 
show merchandise in sample rooms of 
the New Yorker Hotel. 

New officers of the N.A.D.I., who will 
preside for the first time at the De- 
cember market week, are Sylvan 
Freund, Decorative Plant Corporation, 
president; Trowbridge H. Stanley, 
L. A. Darling Company, first vice-presi- 
dent; Earl Gasthoff, Earl W. Gasthoff 
Manufacturing Company, second vice- 
president; Richard Adler, Adler-Jones 
Company, treasurer; Albert Bliss, Bliss 
Display Corporation, secretary. 


Tested Christmas Ads 


Gathered by Agency 


New York. — Meyer Both Company 
has screened several thousand Christ- 
mas advertisements to produce a care- 
fully classified 48-page presentation, by 
departments, of Christmas ads with 
adaptable ideas. It has been released 
to over 1000 retail store clients. 

Many of the advertisements produced 
goods to sell-out results as based on ac- 
tual shopping by Meyer Both Reports, 
it is said. Also included for idea pur- 
poses are reproductions of cover and 
page formats of 24 successful retail 
Christmas catalogues. 





Shoe Stores Join in 
City-Wide Promotion 


MANCHESTER, N. H.—A number of 
shoe dealers were among approximately 
75 local merchants who participated in 
“Red Tag Days,” a city-wide merchan- 
dising event held Aug. 7, 8 and 9, un- 
der the direction of Frederick H. 
Brown, chairman. 

A number of merchants and manu- 
facturers donated gifts with a total 
value of more than $1,000 which were 
given away during the mid-summer 
promotion. 


Department Store Opened 


In Cleveland 


CLEVELAND, O.—Henry W. Liff of the 
Boston Department Store, Berea, Ohio, 
and Louis Jacobs of tlie Boston Depart- 
ment Store, Medina, Ohio, have just 
opened the Hub Department Store at 
5166 Pearl Rd., Cleveland. A full line 
of shoes will be offered. 

The store is located in a new busi- 
ness district which includes 26 stores 
and a theater and space for parking 
2000 cars. 


Plan Reorganization of 
Recently Purchased Booterie 


WIcHITA FALLs, Texas.—Purchase of 
the A. C. Ludlam Company’s Booterie 
at 715 Eighth has been announced by 
officials of the Jones Shoe Store of 
Oklahoma. 

New owners are W. C. Jones, Elk 
City, Okla.; W. C. Jones, Jr., Altus, 
Okla.; J. T. Devanney, Sayre, Okla., 
and Noel Jones, Elk City, Okla. They 
also own the Jones Shoe Store at Altus, 
Devanney’s Dry Goods Company at 
Sayre and Jones Dry Goods Company 
at Elk City. 

Plans have been announced for com- 
plete reorganization of the local store. 
A complete line of men’s, women’s and 
children’s shoes will be added. W. C. 
Jones, Jr. will be in charge. 


Opens Store to Sell 
Popular Priced Shoes 


ALBANY, GA.— Adopting the name 
“Family Shoe Store,” Irving M. Cohen, 
a shoeman with many years of practi- 
cal retailing experience, has recently 
opened a new and modernly-equipped 
store at 129 Broad Avenue, this city. 

Convinced that buying power here is 
no longer as high as it was during the 
war years, Mr. Cohen carries popular- 
priced shoes for men, women and chil- 
dren in a store which is 25 feet wide 
and the selling floor of which is 60 feet 
deep. An additional 15 feet in the rear 
of the store is devoted to reserve stock. 

Store fixtures are of blonde maple 
with the exception of the 25 chairs 
which are metal upholstered in red 
leather. Shadow boxes, as well as the 
entire store interior, are equipped with 
fluorescent lights, as is the bag and 
hosiery section in which the merchan- 
dise is displayed on plate glass shelv- 
ing. 

Mr. Cohen has been in the retail shoe 
business for 20 years, his experience 
having included managing a women’s 
shoe department in Tallahassee, Fla., 
and a family shoe store in this city. 





Women’s Apparel Store Will 
Move and Add Shoe Salon 


Kansas City, Mo. — Chasnoff’s, on 
the Country Club Plaza only since 
April, when the company purchased 
Jay’s, is making an expansion move of 
its branch store which will more than 
double its present retail area. 

This women’s wear store, which will 
also add a new shoe department, has 
made a 10-year lease for the corner at 
Central street and Alameda road and 
the existing J. S. Lerner Vogue store 
adjoining on Alameda, and will spend 
some $50,000 in remodeling the space 
into a modern Plaza branch. 

The new Chasnoff’s store will be 
finished about October 1. 
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327 WEST 36TH STREET 





New Autumn Colors for the Shoe 


PLASTICSUEDE®* 


The Only Genuine PLASTICSUEDE* 
by PINE HILL PRODUCTS CO. 





*Reg. Trade Name by PINE HILL PRODUCTS CO., 264 Fifth Avenue, N.Y.C. 


Manufacturers of 


PLASTICSUEDE* Strippings, Tubu- 
lars, Bindings, Weltings and other 
shoe products by 


CASTLE TRIMMING CO., INC. 


NEW YORK, N. Y. 















RETAILS AT $2.95 
Jobber Inquiries invited 
1f your jobber cannot 
— | supply you, order direct ~ 


Heat Wave Slows 
Chicago Show 





Black Suede Comprises Some 95 
Per Cent Of Orders. Attendance 
Slight As Temperature Hovers 
At 100 Degrees. All-Closed 
Shoe Slow. 


CuicaGco, Itt. — The dates of the 
August showing of the Chicago Shoe 
Travelers Association—August 18, 19, 
20—fell in the very middle of the city’s 
worst heat wave. 

With the temperature around 98 all 
three of those days, there were but few 
buyers who had the temerity to brave 
hot display room at the Morrison Hotel. 
As a result, the out-of-town attendance 
was particularly meagre, even from 
cities as close as Racine, Wisconsin, 
Milwaukee, and Indianapolis. The retail 
men who are normally the show’s most 
faithful boosters apparently did not 
have the courage to travel in the face 
of all-time heat and humidity records. 

Of the orders placed, about 95 per 
cent were for black suede. Those who 
bought brown apparently only did so 
after some urging, according to one 
spokesman. All interest centered upon 
the former, with greater emphasis upon 
slingback than any other styling. Piat- 
forms got considerable play and among 
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¢, America’s Leading Sports Goods | 
Departments promote... 






‘THE PARCLEAT £0. DEPT. so 
3048 Rodman St.N. W, Washington 8, D.C 








Genuine Maine Made Handsewn Moccasin 


BIRD HUNTER BOOT 
No. 544 Men’s Ski Grain 
Sizes 6-11 













$6.50 





Men's 6' 





HANDSEWN CAMP 
MOCCASINS 
256 Black Waterproof Elk 
Boy's 1-4 $2.90 
4-12 $3.00 
Man Sized Men's 13, 14, 15 $3.50 ; 
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MIDDLE STREET 


Genuine Maine Made Moc’s Always in Stock 
ORDER DIRECT FROM 


SPIEGEL - STANLEY COMPANY 


PORTLAND, MAINE 











the newer Fall models, the high-riding 
front line was most frequently chosen 
by buyers whose shops do a fashion 
business. In novelty types, colured 
cobras came in for attention, with color 
emphasis given to red, green, and brown 
in the order named. In these, too, the 
platform sole was important. A shoe 
which is apparently getting strong con- 
sumer play is the baby-doll wedgie, 
closed all around and mounted upon 
a 6/8 wedge. Some show it with the 
vamp rising to a small point at the 
front centre. Others introduce variety 
by means of a tiny “dog’s ear” at the 
point of the heel. 

Association men comment that, gen- 
erally speaking, the all-closed shoe is 
slow to take hold. Slingbacks are still 
tops in demand with possibly more 
emphasis given to the closed-toe than 
to the open one. 

They also remark that in spite of 
much advance publicity the high ank- 
let strap is not moving fast. Even with 
large variety to choose from, the mid- 
dle-western buyer has not given many 
orders on this type of footwear. 

The next show of the Chicago Shoe 
Travelers Association is slated for Sep- 
tember 29, 30, Oct. 1. 





Feltman & Curme 
To Open New Units 


Cuicaco, Itt.—Slated for its formal 
opening on August 30 is a new Felt- 





man & Curme shoe store in Aurora, 
Illinois. It will occupy an L-shaped 
space on the corner of Broadway and 
Main St., one part of the store measur- 
ing 20 x 80, the L-shaped addition be- 
ing about 30 x 30. This is the first 
time that the firm has established a 
retail unit in Aurora. 

Planned for opening in early Decem- 
ber is another Chicago unit located at 
7179 W. Grand Avenue in what is 
known as the Franklin Park section of 
the city. This becomes the 19th unit 
in this metropolitan area. A lease has 
also been taken on space at 1259 Mil- 
waukee Avenue. 


Extends Business 
To Another City 


SeaTTLe, WasH. — Baxter’s Shoe 
Store of Fifth Avenue, this city, and 
of Tacoma, Wash., has reached out into 
Auburn, Wash., to establish a new 
shoe department in that community. 

Baxter’s has leased the shoe depart- 
ment in the Beierlein’s Men’s Shop, 
which will be operated as a Baxter 
footwear store. Robert (“Bob”) M. 
Schultz, an experienced shoeman with 
a wide background of experience in the 
shoe business of the Puget Sound re- 
gion, has been selected to manage the 
Auburn outlet, which will provide a 
full-fledged Baxter footwear service. 
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MISSES’ SHOES 
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Misses’ Goodyear Welt 
Favorite Lieutenant Bar Pattern 
Oak Bend Soles, Leather Heels 
Brown Elk or Black Suede 
Sizes 12-3 
widt 


— “$3.35 
No. 2506 


Also Patent Mary Jone Pattern 

Lightweight Cemented Soles 

9-12 © Width Spring Wedge Heel $3.15 
1244-3 C Width Outside Rubber Hee! $3.35 


In Stock + Immediate Delivery 
N/30 F.O.B. N. Y. 


POLONER SHOE COMPANY 


156 Dwane Street New York, N. Y. 
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CHILDREN'S SHOES 
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Genuine Goodyear Welt—Oak Bend Soles 
—Shark Print Tip—Spring Wedge Heel 


$3.25 


Sizes 9-12 
C & D Widths 





No. 2501 
As above in OXFORDS 

Sizes 9-12 D Width—Spring Wedge Heel $3.15 

Sizes 12'/2-3 D Width—Outside Rubber Heel $3.35 
Also infants’ Picin Toe Blucher Boot 

Sizes 5-8 D Width Spring Wedge Heel $2.75 
In Stock © Immediate Delivery 

N/30 F.0.B. N.Y. 
POLONER SHOE COMPANY 
156 Duane Street New York, N. Y. 














PRICE TICKETS 








PRICE TICKETS bring sales! 


Many Colors—109 prices to choose from 
WRITE FOR FREE SAMPLES 
MERCHANT'S SERVICE DEPT. C 
BOOT AND SHOE RECORDER 
20? Se. STATE ST. CHICAGO 4 
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Providence Stores Sell 
Early Fall Shoes 
[CONTINUED FROM PAGE 78] 


several stores report a large and prof- 
itable sale of these shoes. One large 
store reports the largest white season 
in its history, with a surprisingly 
small percentage of shoes left for 
clearance. The secret appears to lie 
in getting whites started early in the 
season, although some stores were un- 
able to do this because stock was not 
aV@ilable at an early date. 

Retailers anticipate a good Fall sea- 
son. While price resistance is defi- 
nitely felt in all stores in varying de- 
grees, there appears to be money 
enough to make it a good season. 

* ~ 7 


August Sales Off in St. Louis 


Aucust retail sales in St. Louis got 
away to an exceptionally poor start 
which at mid-month was estimated by 
the buyer of one of the largest down- 
town shoe stores to be short 40 per 
cent in dollar volume in comparison 
with August, 1946. Such a drop, how- 
ever, should not be taken as that large 
a percentage below the norm, he 
pointed out, as August, 1946, sales 
were exceptional. Compared with 
August, 1945, he said, the month would 
not be very far off. As this buyer and 
others predicted, the last two weeks of 
August would show a greater volume 
than the early part, if increased activ- 
ity at mid-month and the tendency of 
consumers to buy Fall shoes during 
late August were accurate indices. 

Since July sales volume was re- 
ported up by a number of buyers, the 
drop in August has led a number of 
shoe retailers to conclude that the peak 
and valley days have returned—just 
another example, one buyer said, of 
normal prewar competitive retailing. 
But another buyer expressed himself, 
“The glaring difference between the 
current period and prewar is that shoe 
prices are peaked at mountainous 
heights, with the consumer growing 
steadily more selective.” 

The results of this selectivity, plus 
the sad showing of August sales of 
Fall shoes for October and November 
delivery, have produced an even more 
cautious buying policy among buyers 
than existed during the buying period 
for August and September delivery. 





Cireus Motif Central Theme 
Of Children’s Shoe Store 


DALLAS, TExAS — The Circus Shoe 
Shop, designed especially for children, 
opened here recently at 2521 Fairmount 
street. 

Under the joint sponsorship of The 
Smart Set store and Volk Bros., it offers 
a unique merchandising device aimed at 
making children happy while being fit- 
ted for shoes. A merry-go-round with 
seats shaped like circus animals has 
been installed for children. 
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MEN'S GOLF SHOES 








$6.75 


© Moccasin Toe 
© Elkskin Upper 
© Brown Bootmaker 
© Removable Spikes 
© Leather Soles and 







No. 2177 —ard 
c “s Widths © Skeleton Lined 
2/10 N/30 Send for Samples 
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ARNOFF SHOE COMPANY 





CHILDREN’S SHOES 
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Special Offer for Limited Time! 


Smooth Brown or Black Elk Uppers. Brown 
Sport Non-Marking Soles and Heels 


In Stock 






$] 90 36 ors. 
case 

F.0.8., N.Y. ans 
Sizes: 
Net 30 82-12 
days 12'/2-2 


Available in Black or 
Brown Stitched Wing Tips 


POLONER SHOE CO. 
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156 Duane Street New York 13, N. Y. 











FOOTWEAR 


Su Stock’ Shoes 


FOR BET7EK.. 
FASTER SERVICE 
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Mens of the Salesmittt and Suypliers 


Will Cover Northwestern 
Area for Middletown 


MIDDLETOWN, N. Y.—Walter R. Hug- 
gett, of Seattle, Wash., has been ap- 
pointed sales representative for Middle- 





WALTER R. HUGGETT 


town Footwear, Inc., in the North- 
western territory which includes Wash- 
ington, Oregon, Idaho, Montana and 
Utah, it was announced recently. 

Mr. Huggett, who has traveled the 
Northwest for some 25 years, will carry 
the firm’s lines of evening and street 
sandals and boudoir slippers. 





“Hi? Gordon Joins 
Irving Drew Corporation 
Cotumsgus, O.—Hiram “Hi” Gordon 
has joined the Irving Drew Corp. of 
Lancaster, Ohio, as director and general 
factory manager, it has been announced. 
Well-known as a designer and manu- 
facturer of women’s fine welt shoes, Mr. 
Gordon owns many inventions on shoe 
machinery and shoe construction in the 
United States. At 52, Mr. Gordon holds 
32 patents and has others pending. He 
is a member of the Pioneer Inventors of 
the United States. One of his better 
known inventions is the “Universal” 
Wood Heel Seat Fitting Machine. 
Aside from his inventive genius, Mr. 
Gordon has a background of success in 
various managerial capacities in the 
shoe industry. His history in the shoe 
business dates back to 1910 and his first 
job at the Selby Shoe Company, Ports- 
mouth, Ohio. He was then 14 years old 
and his first day’s pay was 38c. In three 
years he rose to be an assistant fore- 
man. 
In 1922 he joined the Lape & Adler 
branch of the Julian & Kokenge Com- 
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pany as assistant superintendent and 
served there until 1930, at which time 
he became general factory manager and 
vice-president of the Walker T. Dicker- 
son Shoe Company, which position he 
held until 1940. 

Mr. Gordon joins the Drew Corpora- 
tion after two years as production man- 
ager and director of all shoe making for 
Joyce California, Inc., inclusive of those 
in foreign countries. 


Shoe Comptrollers Elected 
Directors of Institute 


New York.—R. O. Monnig, comp- 
troller of International Shoe Company, 
has been elected a director of the St. 
Louis Control of the Controllers Insti- 
tute of America, it was announced re- 
cently. 

Peter Kromann,. controller of Hol- 
land-Racine Shoes, Inc., Holland, Mich., 
has been elected a director of the 
Western Michigan Control] of the Con- 
trollers Institute of America, it was 
also revealed. 








Made Sales Representative 


New YorkK—George B. Cable was re- 
cently made a representative of Scacco 
Footwear, Hoboken, N. J., manufactur- 
ers of women’s bench made shoes, it has 
been announced. 

Mr. Cable was associated with Arnold 
Constable in New York City for the 
past three years, in the shoe division. 


Appointed Sales Manager 
For John Marino 


New YorkK—William F. Drucker, ex- 
perienced sales and merchandising engi- 
neer, will join John Marino, Inc., on 





WILLIAM F. DRUCKER 


September Ist, to take charge of selling 
and promotion. Over the past twenty 
years Mr. Drucker has been associated 
with nationally-known organizations 
outside of the shoe field and has also 
been engaged in advertising. 

John Marino, Inc., makes women’s 
high grade footwear at 305 East 63rd 
street, New York City, and is a member 
of the Guild of Better Shoe Mfrs. 





Bata of Canada Visits Endicott Johnson 





Binghamton, N. Y.—On a good-will visit to the Endicott-Johnson Corporation and 
the United States, Mr. and Mrs. Thomes Bata recently held a congenial parley here 
with Cheries F. Johnson, Jr., Miss Patricia Johnson and Lawrence Merle, general 
sales manager. Mr. Bata, who is the son of the owner of the Czechoslovakian Bate 
Shoe Company which operates broach pleats in 35 countries, is the owner and 

of a shoe concers in Batewe, Canada. Left te right in photo: Miss 
Johnson, Mr. Johnson, Mr. and Mrs. Bete and Mr. Merie. 
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New Salesmen Added 
To Staff 


SKOWHEGAN, Me. — Al Moran, sales 
manager of the Somerset Shoe Com- 
pany, manufacturers of the Stetson- 
Abbott arch shoes for women, has an- 
nounced the addition to his sales staff 
of three new members. 

Trenton H. Ennis, of Dothan, Ala- 
bama, will carry the line in Florida, 
Georgia, Alabama, Mississippi and 
Louisiana. J. Harvey Atwill of Flor- 
ence, S. C., will travel North and South 
Carolina, Tennessee and Virginia. A. 
L. Garnier of 103 East Winnepeg 
Avenue, San Antonio, will represent the 
company in Texas and Arkansas. 





Represents Milius in West 


St. Louts—Irwin Cheim has been ap- 
pointed to represent the Life Stride Di- 
vision of the Milius Shoe Company in 
the Denver West territory, it was an- 
nounced recently by Jerry Potashnick, 
sales manager of the division. 


Names Sales Manager 


FITCHBURG, Mass. — The Comfort 
Slipper. Corporation has announced 
through their vice-president, Solomon 
Rosenbaum, the appointment of George 
D. Winterer as sales manager. 

Mr. Winterer was formerly sales 
manager of J. W. Landenberger & Com- 
pany, hosiery manufacturers, of Phila- 
delphia. He is a member of the Sales 
Managers’ Association of Philadelphia 
and the National Federation of Sales 
Executives. Mr. Winterer will take 
complete charge of all the sales activ- 
ities of Comfort Slipper Corporation, 
Mr. Rosenbaum announced. 





Opens Sales Office 


New YorK — The Langerman Shoe 
Company of Brooklyn has opened a 
sales office in Room 859, Marbridge 
Building, this city, and now has on 
display there the company’s line of 
women’s playshoes, casuals and slip- 
pers. In charge of the office is Lou 
Epstein. 





Goodyear Shoe Products Man Gets Award 





Walter A. Niessen, (center) shoe products representative in Boston of the Good- 
yeor Tire & Rubber Company, is shown receiving the Paul W. and Florence B. Litch- 
field award of merit for outstanding service during 1946. The presentation is being 
made by Mr. Litchfield {second from right). The two men at left who have re- 
celved award are store managers. At extreme right is R. S$. Wilson, vice president 

of sales. 


AKRON, O.—For outstanding service 
in their respective fields during 1946, 
three Goodyear Tire & Rubber Com- 
pany employes were awarded the Paul 
W. and Florence B. Litchfield awards 
of merit recently. Presentation of the 
awards was made by Mr. Litchfield, 
board chairman of the organization at 
his office in Akron. 

Receiving the awards were Walter A. 
Niessen, shoe products representative 
at Boston, for the best domestic sales- 
man; Robert L. Martin, district store 
supervisor at Kansas City, Mo., receiv- 
ing recognition as best “A” type store 
manager; and Hugo Hauter, field repre- 
sentative, tire department at Sherman, 


Tex., who topped the “C” store man- 
agers. 

All three employes, since establish- 
ing their records in 1946, have been 
given promotions. 

Prior to his April, 1947 promotion, 
Mr. Niessen had been in sales since 
joining the company at Chicago in 
1929. He served as sole and heel repre- 
sentative at Cleveland, Pittsburgh and 
Philadelphia, was in charge of shoe 
sales to manufacturers in Manchester, 
N. H. and a similar capacity in Boston. 
Native of Zurich, Switzerland, he at- 
tended high school in Springfield, Mo. 
and received an AB degree at Drury 
College. 


Former Shoe Style Coordinator 
Directs Leather Goods Publicity 


West BEND, Wisc.—The Enger-Kress 
Co. for 59 years a manufacturer of 





CAROLYN H. ABNEY 


personal leather goods, has announced 
the appointment of Carolyn H. Abney, 
Chicago, as Director of their newly 
established public relations department. 
Miss Abney was formerly style coor- 
dinator of Eileen Shoes, Groves Shoe 
Company, Chicago. 

Miss Abney will work out of West 
Bend, the home office, as well as 
through the Enger-Kress offices in New 
York and Chicago, serving in an ad- 
visory capacity on styling, merchandis- 
ing, and advertising. 





Freeman Opens Sales Offices 
In New York City 


Be.orr, Wisc. — The Freeman Shoe 
Corporation, here, has announced the 
opening of a New York sales office in 
the Marbridge Building, 47 West 34th 
Street, Rm. 862. The office and sample 
room will be in the charge of the firm’s 
New York sales representative, A. L. 
Goldstein. 


Findings Company in 
Larger Quarters 

St. Louis, Mo.— The Wavershoe 
Trimming Co., located at 13th and 
Washington Ave., moved into larger 
quarters recently at 2128 Washington 
Ave., taking over three floors of the 
building. 

In announcing the move, I. G. Mc- 
Gaghey, general manager of the firm, 
said they would have 28,800 square 
feet of floor space in comparison to 
their former factory area of 9000 
square feet. Other changes in the 
Wavershoe firm include the appoint- 
ment of two new salesmen, Jack Mad- 
den and Harry Brown. 

The former is well known in shoe 
manufacturing circles as a salesman 
for a line of bows, stripping and trim- 
ming supplies and the latter comes to 
Wavershoe after 18 years with Inter- 
national Shoe Co. 
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WORK SHOES 











. 
You've got to See it 
to Believe it 





We'll send you a stock pair 
for your Inspection 


$9.40 


Men's 
Sizes 6 to 12 
#8435 













IMMEDIATE DELIVERY 
Brown . . plump, smooth split 
leather. Reinforced at all points of 
wear. Armortred cord wear molded 
rubber sole and welting. 


° 1 te 6... $2.30 
A354, . Gents Sizes 
’ 10 te 13%. . . $2.00 


The 








; Men's Steel Toe Safety Shoes 
Men's Popuiar Priced Work Shoes 


GOODWILL SHOE COMPANY 
Helthter, Messechasetts 
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BARIS SELLS 
Quality Shoes from Surplus 
Merchandise. Better for Less 
BARIS SHOE CO.. Inc. 


Buy Savings Bonds 
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Vogue Shoe Company Makes 
Organizational Changes 


Los ANGELES.— Seymour Fabrick, 
president of Vogue Shoe Co., has an- 
nounced changes in his firm’s organi- 
zational setup and the appointment of 
new representatives to handle expand- 
ing business. 

He stated that under the new scheme 
there will be five separate factories 
making shoes for Vogue Shoe Co. They 
are: Skooter division, producing shoes 
to retail at $6.95; Carolyn division, with 
shoes to retail at $5.95 and $6.95; Holly- 
wood division, with a retail price of 
$6.95 and $7.95; American division, 
manufacturing walking types of foot- 
wear to retail at $4.95, and the Tuf- 
feez division, with retail prices of $2.95 
and $3.95. All of the factories are lo- 
cated in the Los Angeles area. 

Mr. Fabrick named the following as 
sales representatives: Arthur Meyer- 
son, replacing Sam Niederberg, with 
the state of California as his territory 
and with headquarters in the Vogue 
factory at 3616 South San Pedro Street, 
Los Angeles; Alex August, all western 
states except California, with head- 
quarters in the Haas Building, Los An- 
geles; Jack Cohn, Middle West, with 
headquarters in St. Louis, Fred Leon- 
hard, Minnesota, Wisconsin, Iowa, 
North and South Dakota, with head- 
quarters in Minneapolis; Jack Dresch- 
ler, Ohio, West Virginia, and western 
Pennsylvania, with headquarters in 
Columbus, O.; Jesse Alexander, Texas 
and Oklahoma, with headquarters in 
Dallas; Sam Pedigo, south eastern 
states, with headquarters in St. Louis; 
Edward Albert, New England states 
and New York area, with headquarters 
in the Marbridge building. 


Announces Plans to 


Make Women’s Shoes 


Los ANGELES.—Sam Niederberg, who 
resigned from Vogue Shoe Co. on Aug. 
15, 1947, has announced plans to manu- 
facture women’s footwear here. He will 
specialize in casual shoes to retail from 
$4.95 to $5.95. He will continue to 
make his general offices in the Haas 
Building. 


Designs Shoes for Movies 


HoLLywoop, CaL.—Seymour Troy has 
been named by the Arthur Lyons’ Pro- 
ducing Artists as designer of all foot- 
wear for their production “Prelude to 
Night.” Mr. Troy will create shoes for 
Diana Lynn and all other members of 
the cast. He will receive screen credit, 
which is said to be the first time that 
any shoe designer has received such a 
credit since Walter Wanger’s “Vogues 
of 1938.” 

Shoes are of major importance to the 
plot of the screenplay, which takes 
place between 1910 and 1945. 
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BOWLING SHOES 


OE OF ee 


Bowling Shoes and Oxfords 


2 Ventilating Eye- 
lets on each side 

Men's & Women's 
Smoke Elk Ox- 
fords 

Men's & Women's 
Black Elk Ox- 
fords 

Women's White Elk 
Oxfords 





No. 766 


Women's Sizes 3-9 
Men's Sizes 6'/p-12 $ 65 ond up 
2/10 N/30 - 


Send for Samples ° 


ARNOFF SHOE COMPANY 


Genuine VOLCO 
BOWLING OXFORDS 
~ & SHOES 








A100 Women’s Black Oxford, 


Right Hand ............ $3.25 Pr. 
A110 Women’s Black Oxford, 

Lett Mand ...ccccesccce 3.25 Pr 
A120 Men's Black Oxford, 

Right Hand ...........- 3.75 Pr 
A130 Men's Biack Oxford, 

Left Hand ..........++. 3.75 Pr 
A140 Men’s Biack Hi Shoe, 

Right Hand ........... 4.50 Pr 
A160 Women’s Biack Oxford, 

Right Hand ............ 3.70 Pr 
A170 Women’s Biack Oxford, 

Care CORD ccccccoccesce 3.70 Pr 
A180 Men’s Biack Oxford, 

Came CORRE 2. cccccccsee 4.20 Pr 
A190 Men’s Biack Oxford, 

Left Hand ...........++ 4.20 Pr. 


Wholesale Distributors 


P. H. VOLK & Co. 


2 and 4 W. Lomberd St., Baltimore, Md. 
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FOOT APPLIANCES 
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STITCHDOWN & JODHPUR | 
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Brown Elk Uppers. 
Stitchdown Const. 
Leather Insoles. 
No. 3835 Brown Only 

Sizes 4-9 


$5.00 










No. 824 
Black or 
Brown 


$3.95 


2/10 N/30 Send for Samples 


ARNOFF SHOE COMPANY 
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CHILDREN'S SHOES 


Outstanding Value! 
SMOOTH ELK LEATHER OXFORDS 


Serviceable Non-Marking Brown Rubber 
Soles 


$1.80 py 


N/30 F.0.B. 
N. Y¥. 













No. 
945 


Brown or Black—8'/2-12, 12'/2-3 


No. 950 with Retan Leather Soles $1.90 
36 prs. to case Min. Order 18 prs. 





ALLIED FOOTWEAR CO. | 


154 Deane Street New York 13, N. Y. | 





SHOE MATS 


SHOE MAT SERVICE 


Prepared by specialists handling Amer- 
ica’s large chains. Weekly shipments 
of full ad 
hasis. Nominal monthly cost. 
or wire for details. 

LARSON ADVERTISING CO., INC. 
Dept. BS 315 N. 7th Se. St. Leuis, Me. 














mats. Exclusive franchise 
Write 
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Ultra-Modern Shoe Factory of 
St. Louis Firm Opens in Sept. 

PARAGOULD, ARK.—Production in one 
of the most modern shoe factories in 
Arkansas—the new plant of the Ed 
White Junior Shoe Co. of St. Louis—is 
expected to get under way here around 
the middle of September. Machinery for 
the new one-story factory, which con- 
tains approximately 32,500 square feet 
of floor space, now is being installed. 

Known as plant number two of the 
St. Louis manufacturer, the factory 
will be equipped to turn out a capacity 
production of 6,000 pairs of cement 
process children’s style shoes a day in 
sizes 2 to 5, 5% to 8 and 8% to 12. Air- 
conditioned throughout, and without 
windows, except for the office, the build- 
ing features a modernistic design with 
rounded corners. 

The flat roof of the building holds 
three inches of water which, during the 
summer months, will in itself, effect a 
temperature reduction of 10 per cent, 
with the air-conditioning system chang- 
ing the air every two and one-half min- 
utes. Fluorescent tubes light the fac- 
tory. 

The shipment of shoes from the plant 
will be operated from an in-stock ser- 
vice department. 


Moves West in Expansion 


MARYSVILLE, KANSAS — The Air-Bob 
Manufacturing Company, manufacturer 
of air-cushion heels and soles, was re- 
cently transferred to Denver, Colorado. 
The transfer was made by George Walls 
and R. O. Boyter who established the 
factory at 812 Center street more than 
a year ago. 


School Shoes Added to 
Pre-School Lines 





Farmington, Mo.—A variety of models 
of the new school shoe line recently 
added to the pre-school shoes of the 
Trimfoot Company here. The shoes are 
of Goodyear welt construction and 
cover sizes 82 to 12 and 122 to 3 in 
AA and D widths. National consumer 
advertising will start this month. 

The first tricl runs on the new line 
were made early in 1946 with present 
production in the company's Newport, 
Arkansas, plant. 


| * Leather Insoles 


| 80! Ladies’ Black $11.40 


| 900 Men's Brown $12.00 
| 901 Men's Black $12.00 
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BIRD BOOTS 
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© 


* Regulation Bird Boot 
* Eskimo Calf Uppers 


* White Rubber Soles 
and Heels 








* Goodyear Welt 
* Stock Gusset 
* Rawhide Laces 


Sizes 
62-12 


$7.25 


2/10 N/30 Send for Samples 


ARNOFF SHOE COMPANY 
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RIDING BOOTS 
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2910 





© English Type 

© Calfskin Kid Uppers 

® Leather Lined 

*® Goodyear Welt 

® Leather Soles and Heels 


800 Ladies’ Brown $11.40 









Sizes 4-9 
Sizes 642-12 


2/10 N/30 
Send for Samples 


ARNOFF SHOE COMPANY 


RUBBER FOOTWEAR 























Buy Savings Bonds 
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ENGINEER'S BOOTS 


= 











*Selected Leathers 
*® Goodyear Welts 
*Oak Bend Soles 
*Strap & Buckle 


*Sizes 642-11 


tan 12” ....$7.35 
No. 4007 Black Re- 
tan 12” . 
No. 4030 Grows Re- 
tan 12” $8.50 


No. 4020 Black Waterproof 17”.. 


IMMEDIATE DELIVERY 





OFFICE COATS 


= 


OFFICE COATS 
Office and Shop 
Coats in All 
Fabrics and Colors. 











Also 
American Legion and 
Auxiliary Uniforms 


. 


Du BRIN UNIFORM CO. 


HARRY L. 


148 E. 33 ST., 2-7052, N.Y. 146, N.Y. 











SHANE SHOE CO. INC. 


76 Reade St., New York 7 
COrtland 7- 4709 


Seotember |, 1947 





No. 4006 Brown Re- | 


- -$7.35 | 


| 





Gro-Cord Appoints 
New Sales Representatives 


CoLuMBuUs, O.—Appointment of new 
manufacturer’s agents for New England 
and the Middle West to represent the 
Gro-Cord Rubber Company of Lima, 
Ohio, has been announced by V. M. 
Knisely, manager of the replacement 
division. 

The New England appointment is 

W. (Ripp) Collins, who will operate 
under the firm name of the L. W. Col- 
lins Company, Boston, Mass.; for the 
Mid-West and South the firm’s repre- 
sentative will be Wilder & Company, 
Chicago. 

Gro-Cord is represented on the East 
Coast by B. & A. Specialties, New 
York, and in the West by the A. C. 
Moran Sales Company, San Francisco, 
California. 

Mr. Collins, a 1937 graduate of the 
University of New Hampshire, was 
with the Collins Chemical Company of 
Framingham, Mass., until he entered 
the service in 1942. He was a supply 
officer with the U. S. Navy until he 
was released in 1946 with the rank of 
lieutenant. 

Wilder & Company, in business since 
1877, are pioneers in the Middle West 
in the manufacture and distribution of 
cut sole leather and upper leather. The 
firm now occupies a five-story factory 
and warehouse in Chicago. 


Salesmen Transferred 


CoLumMBus, O.—Paul Johnson, who 
has been making his headquarters at 
Joyce (California), Inc., in Columbus, 
O., has been transferred to California, 
where he will do special sales work 
from the Pasadena office. 

He is being replaced in Ohio by Mar- 
vin McKenzie. The latter is well known 
in California shoe circles, having spent 
several years with the Innes Shoe Co. 
and in the shoe department of the J. 
W. Robinson Co. Mr. McKenzie will 
work directly under Frank Baker, Joyce 
vice-president in charge of eastern op- 
erations. 





Boot Company Constructs 
New Factory 


COOKEVILLE, TENN.—A new building 
will be constructed on Locust Street, 
here, in the immediate future, by the 
Cookeville Industrial Development Cor- 
poration for a boot manufacturing 
plant, which will be owned and operated 
by the Texas Boot Company, a sub- 
sidiary of the Acme Boot Company of 
Clarksville, Tenn. 

The building will cost approximately 
$37,500. Under their new 10-year ex- 
pansion program, the Texas Boot Com- 
pany will employ approximately 600 
workers within that time, according to 
Harry Vise, president. 

Construction is expected to get under 
way on the new building at once. 
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5 quaury sue 
QUALITY SHOES 


‘ BELOW CURRENT PRICES 


Quality Shoes we Since 1932 


Nationally Known for Surpluses from the 
Notion's Leading Manvtacturers 


M.K. WEIL SHOE CO. 
é, While in Town See Wed 3 
HARI eK 


1215 Washington Ave. 


St. Lovis 3, Mo. 
HUNTING BOOTS 
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* Oil Trected Uppers 

* Moccasin Toe 

* Double Leather Soles 

* Klondike Eyelets 
NO HOOKS 

* Rawhide Loces 

* Steel Shonk Support 

Sizes #/,-12 


Aa 
$7.65 


1 
Height 


$g.35 





No. 2912 
2/10 N/30 


Send for 
Sam ples 


| 
| 





ARNOFF SHOE COMPANY 
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New York OGoes, 966-510 Marbenige Bidg New York | NY 
‘West Const Oioes, 401-402 Mass Bidg. Loe Angetes 4 Colt 
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CHILDREN'S SLIPPERS 
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Outstanding “ALLIED” Valuel 


SMOOTH LEATHER ZIPPER BOOTEES 


Leather Collar, Flexible Oak 


$1.85 


Immediate 
Delivery 





No. 375 


Colors: RED, BLUE, BROWN 
Sizes: 5-8, 8!/-12, 12!/2-3 
Net 30 Days F.O.B. N. Y. 


ALLIED FOOTWEAR CO. 


154 Duane St. New York 13, N. Y. 
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FITTING STOOLS 





















SHOE 
FITTING $9.75 
STOOL Each 
Immediate 
Delivery 
Made of Crom steel tubing 
Availabl ee iF LS comm 
seating 14/4" height, 24” 
LYONS & COMPANY 
120 Duane St., New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES SINCE 1900 
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CHILDREN'S SLIPPERS 


~~ 





diel 





i li elie eli edie andi ll 





Outstanding "ALLIED" Valuel 


SMOOTH LEATHER EVERETTS 


Flexible Oak Leather Soles 


$4.45 


Immediate 
. No. 350 


Colors: RED, BLUE, BROWN 
Sizes: 5-8, 8!/2-12, 12!/-3 
Net 30 Days, F.O.B. N. Y. 
ALLIED FOOTWEAR CO. 


154 Duane St. New York 13, N. Y. 
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Made Sales Manager 





MORRIS B. OBERFIELD 


As reported in the BOOT AND SHOE 
RECORDER, August 15th, page 166, Mor- 
ris B. Oberfield was recently appointed 
the new sales manager of Knipe Broth- 
ers, Inc., of Ward Hill, Mass. 





I. Miller Enlarges Factory 


WILKEs-Barre, Pa.—I. Miller & Sons, 
Inc., has announced plans for enlarging 
its shoe factory at 751 North Pennsyl- 
vania Avenue by constructing a one- 
story annex which will add 24,000 
square feet to the present 10,000 square 
feet of space. 

When the addition is completed in 
March, it is planned to merge the com- 
pany’s Hazle Street factory with the 
North Pennsylvania Avenue plant. 


New Series of Ads Combine 


Different Types of Footwear 

MANCHESTER, N. H.—Starting with 
a full-color, full-page smash in the Sun- 
day, Aug. 24, issue of the New York 
News, with a circulation of 4,800,000 
copies, Sundial Shoe Co., here, has sup- 
plemented its regular newspaper adver- 
tising on individual types of shoes, 
with a new series featuring men’s, 
women’s and children’s footwear in the 
same copy. 

Thus Sundial, which is a division of 
International Shoe Company, departs 
from the usual custom in the shoe 
trade by including all three types of 
shoes in the same advertising. Ac- 
cording to Firm’s officials, however, this 
is a logical development of the policy 
of making and selling shoes for all the 
family under a single trademark. 

In discussing the new advertising 
development, E. J. Gormley, general 
manager of Sundial, said, “Through- 
out our territory there is a rapidly- 
growing and overwhelming acceptance, 
among shoe retailers, of the concept 
of one Name—one Line—one Merchan- 
dising Policy. Both family shoe stores 
and shoe departments of department 
stores have been quick to sense the ad- 
vantage of being able to merchandise 
shoes to their entire clientele, regard- 
less of age or sex, under a single brand 
name.” 
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MAJORETTE BOOTS 
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| White Elk Uppers 
Panolene Sole 
Natural Finish 
Littleway Welt Const. 
Sizes 4-9 


$6.00 


2/10 N/30 
Send for Sam ples 


ARNOFF SHOE COMPANY 
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PLASTIC SHOE FORMS 
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Catalog. 
LYONS & COMPANY 
120 Duane St., New York 7, M. Y. 
QUALITY SHOE STORE SUPPLIES SINCE 1900 
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SKI BOOTS 
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PROFESSIONALLY STYLED 





LADIES" SIZES 3-9 
MEN'S SIZES 6!/p-12 


2/10 N/30 Send for Samples 


| ARNOFF SHOE COMPANY 
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WOMEN'S BOOTEES 











WOMEN'S HEAVY FELT BOOTEES 
Hard Lecther Oak Soles 
College Heel 
Serviceable Zippers 
Embroidered Collars 
Bive or Wine 
Sizes 4-9 


$1.65 







LIMITED TIME ONLY 


Also REGULAR WARM SHEEPSKIN 
BOOTEES—Hard Leather Soles 


WOMEN’S 4-8 $2.60 
MEN’S 6.11 $2.75 
In Stock * At Once Delivery 


36 prs. of color to case N/30 F.0.B. N.Y 


POLONER SHOE COMPANY 


156 Duane Street New York, N. Y. 




















They're available again in almost 
unlimited quantities. They'll sei 
for 75 cents per pair pouch in- 
cluded. Colors: black and brown. 
Sizes: small, medium and large. 
Send for trial order today — two 
dozen packed in a display carton. 
Or for more details on Shower 


MASSILLON,. OHIO 





Named Head of Herbst Shoe _ 


MILWAUKEE, Wisc. — Franklin G. 
Herbst, formerly treasurer of the 
Herbst Shoe Manufacturing Company, 
was recently elected president of the 
firm. Mr. Herbst fills the vacancy left 
by the death in July of Wallace J. 
Herbst. 

John F. Herbst will continue in the 
capacity of vice-president and George 
W. Herbst has assumed the position 
of treasurer in addition to his previous 
one of secretary. 


September |, 1947 


National Campaign Is 
Planned by Air-Tred 


AUBURN, Mg.—Air-Tred Shoe of 
Auburn, announces a nation-wide ad- 
vertising campaign which breaks first 
in the Ladies’ Home Journal, October 
issue. This will be followed by a series 
of other ads in Good Housekeeping and 
Woman’s Home Companion to a com- 
bined circulation of 11 million and a 
potential readership of well over 40 mil- 
lion, 

Dealer newspaper mats and window 
displays have been prepared to tie up 
the campaign and to channel to the re- 
tailer’s door the sales appeal of the 
national Air-Tred advertising. 





Jobbing Firm Leases 
Larger Quarters 


St. Louis, Mo.—The Schneider Shoe 
Co., a jobbing firm merchandising can- 
cellations of branded men’s, women's 
and children’s shoes, has announced it 
will move to larger quarters from pres- 
ent location at 1404 Washington Ave. 
to 1408 Washington Ave. to be ready 
for operation in the new location early 
in June. 

Leased for a five year term the new 
quarters will provide about twice the 
space of the present location. 





Move Texas Plant 


To Arkansas 


Beespe, ARK.—A. V. Atkins, of Fort 
Worth, Tex., and W. R. Smallwood, of 
St. Louis, Mo., have completed arrange- 
ments to move their shoe plant here 
from the latter city. The local plant 
will manufacture baby shoes and will 
have a weekly payroll of $1,000, it was 
stated. 


Coast Company Expanding 


Los ANGELES, CALIF. — Podos, of 
California, is now specializing in the 
manufacturing of a hand-sewn, hand- 
laced moccasin for women and children. 
Their new plant at 1206 Venice Boule- 
vard is being operated at its fullest 
capacity and speed. 

Bert Glass, sales manager of the 
expanding shoe concern and who also 
covers the West Coast territory, has 
added new representatives to the sales 
force throughout the country and in 
the Hawaiian Islands. 


Mishawaka Rubber Holds 
Semi-Annual Sales Meeting 


BRATTLEBORO, VtT.—Eighteen sales- 
men of Dunham Brothers Company, 
here, and executives of the Mishawaka 
Rubber and Woolen Manufacturing 
Company attended the recent semi-an- 
nual sales meeting. Dunham Brothers 
distributes rubber footwear made by 
Mishawaka. The 1948 lines of canvas 
sports shoes were shown at the meet- 
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ICE SKATES 
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Men's, Women’s 
Children’s 
Ice Skates 


Available 
from 


$510 


and up 







2/10 N/30 Send jor Samples 


ARNOFF SHOE COMPANY 
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BOWS 











“GLAMORIZERS” 


by ACE BOWS — 





Ne. 201 


PINKED ROLLED BOW 


Silver or Gold Center. Made in Black, Brown, 
| Navy, Green, Wine Suede; also Block, Brown, 
| Navy, Wine Colf. immedicte Delivery. 


$6.00 per dozen Terms: 2% 10 days 
All bows with clips. Samples of other styles 
on request. 
ACE BOWS, INC. 
212 20th Street Brooklys 32, N. Y. 














LADIES’ GOLF SHOES 
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Reg. Removable 
Spikes, Moccasin 
Toe, Top Grade 
Elk Uppers, Full 
Grain Insoles, 
Goodyear Well, 
Sizes 4-9. 


$545 











2/10 N/30 Send for Samples 


BARNOFF SHOE COMPANY 
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BASKETBALL SHOES 
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Littleway Const. 

Cushion Heel and 
Arch 

Leather Uppers | 

New Pro Pattern 

Professional No-Mark 

. Soles | 
Ventilating Eyelets 

on each side 





Send for 
Samples 
195 All Black Horsehide $5.70 
1% Black Smooth Leather $4. 
197 Black and White $5.35 
198 Smoke Elk $5.3 
199 All White Elk $5.35 


ARNOFF SHOE COMPANY 


JUNIOR COWPUNCHERS | 
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Authentic Western Styling 

* Goodyear Welts 

* Choice Elk Uppers 
¢ Fancy Cutouts 

* Leather Linings 

* Welted Side Seams 
* Colorful Stitching 




















Sizes 
82-11 ..$5.50 | 
11Ya-2¥2 =5.75 


No. 4501 Brown No. 4502 Black 
No. 4500 Brown & Beige Combinations 
MARATHON SPORTING SHOE CO., INC 

116 Duane St., New York 7, N. Y 









Made Representative in 
Chicago-Milwaukee Area 


Cuicaco, ILu.—Harry Greenfield, vet- 
eran shoe traveler, is now representing 
the Eileen line of the Groves Shoe Co. 
in the Chicago and Milwaukee areas. 

After more than 20 years of selling 
well-known lines, Mr. Greenfield ex- 
pects to renew many old acquaintances 
and make many new frienas. 





Monsanto Adds Vinyl Dept. 


SPRINGFIELD, Mass.—Formation of a 
Vinyl Resins sales department, headed 
by Stanley L. King, was announced 
here recently by James R. Turnbull, 
general manager of sales, Monsanto 
Chemical Company’s Plastics Division. 
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Clergyman With Shoe Firm 
Swamped by Pleas for Money 


PROVIDENCE, R. I.—The Rev. Dale D. 
Dutton, LL. D., who was hired by the 
Bristol Manufacturing Corporation_as 
vice-president in charge of Christian 
relations some four months ago, has 
reported that since he began his job 
he has received written and oral re- 
ouests for more than a million dollars, 
according to an Associated Press ac- 
count. Requests for assistance have 
long ago exceeded resources, the Rev. 
Dutton has pointed out. 

In the course of his present duties, 
the 46-year-old clergyman, who resigned 
from the Central Baptist Church to be- 
come a vice-president of the Bristol 
Corporation, has written and talked to 
hundreds of perplexed Americans, has 
sent food to Europe, got a typewriter 
for a convict and saved an embezzler. 
Although he has been swamped with 
pleas for financial assistance, the urgent 
mail file on his desk is for mail “con- 
taining problems of moral or spiritual 
nature.” 


McElwain Company Buys 


Farmington Shoe 

Dover, N. H.—J. F. McElwain Com- 
pany, shoe manufacturers, of Manches- 
ter, N. H., have purchased The Farm- 
ington Shoe Company of this city. The 
purchase price was not revealed by 
Alfred Junior, Farmington shoe execu- 
tive, who made the announcement. 

Under McElwain ownership it is ex- 
pected that the plant here will employ 
more than 400. Under Farmington 
management, it has been employing 
some 300. No announcement was made 
of the future plans of John F. Mailey, 
Farmington president. 

McElwain Company is owned by 
Francis Murphy, former governor of 
New Hampshire. 





Form Company to Make Shoes 

GILBERTVILLE, Mass. — A new shoe 
manufacturing concern, to make men’s 
and women’s shoes will open here for 
operation about Sept. 15. It will be 
known as Hardwick Manufacturing 
Company. 





Meet with Dealers for Promotion Plans 





Convening in Los Angeles recently were these California Brown Pian franchise 
dealers: Front row, left to right: Morris Blumberg, Fields, Inc., Burbank; Warren 
Hemphill, Hemphill’s, Blythe; Chris Stott, Matchett’s, Santa Monica; Bill Sebastian, 
Sebastian's, Santa Ana; Jim Goodban, Goodban's, Upland and Young's, in Brawley. 

Back row, left to right: C. J. Hutchison, Western representative, Roblee Division, 
Brown Shoe Co.; Walter Menke, Western representative, Buster Brown Division, 
Brown Shoe Co.; Gene Cassidy, owner of Cassidy's Hanford, Tulare, and Visalia; 
Bob Howe, owner of Howe's, San Bernardino; Moe Braeger, owner, Braeger's, 
Monrovia and Temple City; Ralph Winsler, owner of Winsler's, Riverside; Harold 
Goodling, Western director, Franchise Division, Brown Shoe Co.; Shep Berkowitz, 
Western representative, Forest Park Division, Brown Shoe Co.; Arch Cockrell, 
Western representative, Air-Step Division, Brown Shoe Co.; Bill Dwyer, co-owner, 
Goodban's, Upland; Bill Huffman, Western representative, Robin Hood Division, 
Brown Shoe Co., Jack Iahn, owner, lahn's, Redland. 


Los ANGELEs.—Convening here re- 
cently was a group of Brown Plan 
franchise dealers from California cities. 
They met with representatives of six 
Brown Company divisions and heard 
Harold Goodling, Western director of 
the firm’s Franchise Division, discuss 
advertising and promotional campaigns 
for the coming season. 

Dealers were urged to back Brown’s 


advertising campaign with consistent 
newspaper advertising in their own 
communities. A new window display 
service for dealers, tying in with con- 
sumer and trade advertising, was also 
outlined by Goodling. 

He announced that Harold Moore, de- 
signer of Brown Plan stores, will be in 
California early in the Fall to help 
dealers with the new displays. 
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SALESMEN WANTED 


| SALESMEN WANTED 


SALESMEN WANTED 








factories in Pennsylvania. 


for us exclusively. 
man. 


This new position will open starting 


PACIFIC COAST SALES REPRESENTATIVE WANTED — 


For outstanding manufacture of growing girls welts retailing at around $7.50. 
This is considered to be one of the finest lines from one of the outstanding 


It is necessary that this representative covers the ertire west coast and works 
A fairly substantial drawing account will be given the right 
All inquiries will be held in strict confidence. 


ber lst. With our present manufacturing capacity we are sold up for this season 
but are expanding our facilities to take care of this new business. 


Write Box #28, BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 















with the new Spring Season around Novem- 










A. MELTZER 28 North 


LEADING WHOLESALER 
HAS OPENING FOR TWO SALESMEN: | | 


l. For Ohio, Indiana and Kentucky. 

2. For Michigan, Wisconsin and Minnesota — Complete line of 
Popular Priced Men’s Dress Oxfords and Work Shoes and Women's 
WELTOPEDIC Arch Shoes from A to EEE; sizes 4 to ll; Also Grow- 
ing Girls Sports and Casuals in stock. Must travel by car. Draw- 
ing account to salesman with proven ability. 


SALESMEN 


A LARGE and long «s- 
shoe monufocturer 


which ore enjoying 
on outstanding nation-wide repute- 
tion. Products so! d largely through 
shoe, apparel, and department 
spores. Sane. salesmen, now = 
1 seeking new opportunities 
Gnd who will be available after Oc- 
tober |, 1947, are | ht. A 
record of successful sel q. through 
the foregoing types, of retail stores is 
necessary. Su complete 
resume, past earnings, territories cov- 

_ remuneration requirements and 
attach a recent snapshot. Al! replies 
strictly confidential. 


Address Box 23, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N.Y 








4th Street Philadelphia, Pa. 














SALESMEN 
WANTED 


Te sell on commission basis we] known, estab- 
lished, complete and general line of Men's and 
Boys’ popular priced, snappy, up-to-date dress 
shoes; also work shoes, highcuts, cowboy, field 
and riding boots. Deliveries from in stock. Only 
men with a followirg need apply. Excellent com- 
panion line to a Women's Set-up. Territories 
open 


Maryland, Delaware & Minnesota & Wisconsin 
Virginia Nebraska 


Georgia Kansas 

Ohio & Indiana Oklahoma 

Arkansas Texas 

lowa ky Mountain States 


State present line, experience and general qualifi- 
cations in first letter which will be regarded 
strictly confidential. 


Address Box 41, care BOOT & SHOE RECORDER 
10 High Street, Boston 10, Mass. 


FULL TIME | 


AND 


PART-TIME SALESMEN | | 


With cor, wanted for South. 


LEADING WHOLESALER 
HAS OPENING 
FOR SALESMAN 


In the following territories: New York 
State; North Carolina, South Caro- 
lina, Georgia, Florida, Texas, Missis- 
sippi, Louisiana, Kentucky, Alabama, 
Ohio, Oklahoma, Utah, Idaho. Man 
with experience and following only 
need apply. Excellent opportunity for 
the right man. All replies held strict- 
ly in confidence. 
Address 47, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y 





South-West and Mid-Atlantic | | 





| | States to sell our Nationally Ad. 
vertised brand, well established in 
these territories. 

Complete line of Low Heel, Nov- 
elty Leather Shoes, with Plat- 
| | forms, to retail at $6.00 and 
$6.50. Desirable numbers carried | | 
in stock. 

Featuring a special item in 
| | Leather to retail at $3.50. Very 
| | interesting proposition for an ac- 
| | tive salesman. 


Address Bex 42, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 














HIGH GRADE SALESMEN 
WANTED 


Several High Grade Salesmen ac- 
quainted with a specific territory, to 
sell a Line of Well Known, Nationally 
Advertised Ladies Quality Novelty 
Shoes, which are top quality in the 
grade, retailing from $9.95 to $12.95. 
Splendid opportunities for the right 
men. 


Address Bex 44, care BOOT & SHOE RECUROER 
10 High Street, Bester 10, Mass. 








for each insertion. 
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CLASSIFIED ADVERTISING RATES 


The rate for undispiayed classified advertising 1s 10 cents a word under any of our ciassified headings. Minimum rate is $1 
When a box number ts desired, addressed to any of our offices, 12 words must be added for th 

at the word rate. if acvertiser’s own name and address is usec. count eacn word (street number is one word) at 
Classified advertising is payable in acvance. Send check er money orcer with your copy. No accounts are opened 
to ag@vertisers on contract. 

classified advertisements is $7.00 an inch with a maximum of 44 words per inch. 


Advertisements for this page mast be in our New York Office 10 doys preceding pediicarion dete 
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word 
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September |, 1947 
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SALESMEN 


WHO CAN Old established manufacturer of Misses, Children’s, Growing Girls’ and Boys’ 
shoes in Welt Stitched McKay and Goodyear Welt construction. 


Our lines retail from $4 to $6.50. 
We operate an extensive in-stock department 
We are interested in securing the services of experienced shoe salesmen 


only for the following territories: 























Nationally known, nationally 1. Virginia and West Virginia 6. Nebraska 

advertised line of casuals 2. Missouri 7. Washington and Oregon 

manufactured make-up $5.00 3. Kansas 8. Montana, Idaho, Utah and 

‘pom 4. Arkansas Wyoming 

to $8.00 retailers; sold de- | 5. Minnesota, North & South Dakota 9. Texas 

partment stores and retail- 10. Florida 

ers. Man must have good | | ADDRESS 49, CARE BOOT & SHOE RECORDER 

active following in small ° 100 EAST 42ND STREET, NEW YORK 17, N. Y. 

towns as well as large ones. 

Full time commission. Must Fee aan a = 

have references. Chance of 

a lifetime offer. 

Territories open: Arkansas-Louisi- SALESMEN WANTED 

Plecide ae scm: ea S rd O E To Sell Manufacturer's Line 

t wae - Wise onsin ‘ eee | | Women’s Slippers and Casuals $3.00 
e Y- to $5.00 retail, In-Stock and Make- 





Up Service. Excellent companion 
line to Women’s Novelty Street 
Shoes. Territories open: 


me ereoune| || SALESMEN 


SALESMEN WANTED WANTED Geovgis and Feit 


To sell M Goody Welt W ° Alabama; Tennessee 
nengd ry all ng tye | Who wish to carry a very North and South Carolina 











Shoes direct from Factory to the 
West Virginia: Maryland: 


Retail Trade on Commission basis. ‘ nee . 
Address Box 21, care BOOT & SHOE RECORDER | _ well paying Side Line. Delaware, Eastern Pennsylvania 
Mass. “ and New Jersey. 


16 High Street, Boston 10, 
Metropolitan New York City. 


eo n- 
Manufacturer's represe a 
Iowa. 


| tative of best and newest 
State territory you cover; age; and 


ONE OF THE LARGEST Shoe Form Line. All re- present Line now selling. 


Address Box 37, care BOOT & +e RECORDER 
Street, Boston 10, Mass. 










































































And best known Manufacturers of 5 rs ‘ 10 High 
Rubber and Fabric Casual Foot- plies will be held strictly 
— ~ territories open for trav- d 1 
g Salesmen. Line is a leader i 
in its field, with wide dealer and confidential. Bra Se 
consumer acceptance, backed by a 
powerful and unique Advertising Address Box 40, care BOOT & SHOE RECORDER 
and Sales Promotion Program. 10 High Street, Boston 10, Mass. 
For Young Men, 25-35, with ANUFACTURER .MAKING MEN’S | 
saath lecteur fen nese We M “TADIES’ AND CHILDREN’S Soft Sole | WANTED 
are interested in employing only highly reliable men. Meet territories open. Can | 
high type men desiring permanent carry exclusively or sideline. Write full de | To Handle Line of Women's 
positions. Earnings commensurate toils first letter. MORRIS J. WEISBURD, | 4 d 
with ability. Write in confidence 502 Blake Avenue, Brooklyn, New York. Better Grade Corrective an 
giving complete ppnee ~ oad on Street Shoes on Commission 
wee ene Gee AE ReED Wie ie Se | basis for an old established 
Address Box 964, care BOOT & SHOE RECORDER yo ye ry fr —~ yh 
100 East 42nd Street, New York 17, N.Y. a. a + ae eal gat a New England Manufacturer. 
gtraigl A. Fl a an = & ; Should reside in Chicago or 
reply confidential ofc —_ Se | Vicinity and Cover accounts in 
care ecord: . 
SHOE SALESMEN Street, New York 17, N. Y. Illinois, Michigan, Wisconsin, 
For Wholesale Distributor. on Commission ere Kansas and Nebraska. Ap- 
me ppers, IDDLE WEST MANUFACTURER OF | . ° 
San be carried i, Baran M FINE LINE of Tose-Age igo Hog | Shoes pointment will be arranged. 
pen te or exclusively. Write full Wiscensie , ay territories a | Address Box $36, care BOOT & +e ae 
0 : 5 
Address Bex, 45, cory, BOOT & SHOE REC RECORDER | care of Boot and Shoe — = 10 High Street, Boston 10, Mass. 
: | State Street, Chicago 4, Ill. { 
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SALESMEN WANTED 


SALESMEN WANTED 


SALESMAN WANTED 








EXPERIENCED 
SALESMEN 
WANTED 


Texas, Okiahoma 
end Arkansas 


Nationally advertised line 
of upper middle price range 
men's shoes. Most om oa 
in-stock for immediate deliv- 
ery. Must know best men's 
retail shoe accounts in ter- 
ritory. 

Address: 
Bex M4, care BOOT & SHOE RECORDER 


10 High Street, Boston 16 
Massachusetts 








Wide awake concern under young 
progressive management with ex- 
panding production and making 
popular ballet footwear, nationally 
advertised, open for real go-getters in 
the following territories. Line may be 
carried either exclusively or as non- 
conflicting side line. Territories: 

1. States of Illinois. lowa, Minne- 
sota, North and South Dakota. 

2. States of Washington, Oregon. 

Montana, Idaho and Wyoming. 

Write in your own hand, full past 
experience, present line, if any, per- 
sonal facts and status to 


Address Box 69, care = ta gues Suspasen 
1221 Leeust St, Ss, Missouri 











SALESMAN: STITCHDOWNS; Case Lots 

Only: Make U; Factory Direct only: In- 
fants’; Child’s; isses’; Gents’; Also Infant 
Prewelts. Territories open: ee: West 
Virginia; North and South Carolina ; 
Tennessee, also Ar Write, 
giving experience; how travel; references. Com- 
mission basis only. Address #61, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 


ALESMAN, TO CARRY LINE OF WO. 
MEN’S HIGH GRADE WELT SHOES in 
South. Prefer applicant living in South. Ex- 
perience required. Large territory; excellent 
opportunity. Address #57, care Boot & Shoe 
at 100 East 42nd Street, New York 








SALESMEN: ALL TERRITORIES: WHOLE. 
SALER; Nationally Advertised Complete 
Line Rubbers, Boots, Galoshes, Men's, Women’s 
and Children’s. Permissible as sideline. Must 
have established following; definitely 5% Com- 
mission. Address #56, care Boot & Shoe 
ee, 100 East 42nd Street, New York 17, 





SHOE SALESMEN—TO CARRY SIDE 
LINE of Findings and Shoe Polish. WNa- 
tionally advertised brands. All you need carry 
is our price lists; no samples required. IIlinois, 
Indiana, Michigan, Wisconsin and Iowa terri- 
tories. Liberal commission paid. Write: REICK 
LANGENDORF & CO., 31 South Wells Street, 
Chicago, Illinois, 


MANUFACTURER, OL OLD - ESTABLISHED 

CONCERN wants top notch salesman to 
sell popular Line of Women’s House Slippers 
to retail for $1.98 and up. Can carry exclu- 
sively or sideline. A #50, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y 
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FIRST-RATE 
OPPORTUNITIES 
FOR SALESMEN 


Large wholesaler of 
women's high style 
footwear has openings 
in these territories: 


(1) Alabama and Georgia 


(2) Florida (another line 
may be carried if 
non-conflicting) 


(3) Arkansas and Louisi- 
ana 


(4) Baltimore, Washing- 
ton and Eastern Shore 


(5) Upstate New York— 
from Buffalo office 


This ad is addressed to men 
who want not just a good 
enough job, but o real oppor- 
tunity to “go places.” They 
must be men with ideas and 
imagination, who thoroughly 
understand the merchandising 
of popular-price women's foot- 
wear. 


With our organization, you 
will handle one of the mar- 
ket's most complete lines of 


by national advertising. 


You will be associated with 
@ growing, long-established 
house—o leader in the field 
with highest acceptance 
among the best department 
stores, mail order houses, 
chain stores, independents, 
local retailers. 


Please write fully—all re- 


plies will be held in strict 
confidence. 


LESTER PINCUS 
SHOE CORP. 


131 Duane St., New York 


, 





ANUFACTURER SEEKS SALESMAN 
to carry Line of Children’s California Con 
struction Shoes. Commission basis. MERRY- 
FEET FOOTWEAR, INC., 111 East 12th 
Street, New York 3, N. Y. 
ALESMAN—TRAVEL FOR OUTSTAND.- 
ING MANUFACTURER of high grade 
Cowboy Boots and Shoes. Address 363, care 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York 17, N. Y. 


ALESMEN WANTED: MANUFACTUR. 

ER’S LINE OF MEN’S AND WOMEN’S 
SLIPPERS to be carried in conjunction with 
non-conflicting Lines. Commission basis. Old 
established firm. Address #62, care Boot & Shoe 
— 100 East 42nd Street, New York 17, 
N. Y. 











SIDE LINE SALESMEN WTD. 


ANUFACTURER OF METAL, RHINE 
STONE AND CUT STEEL SHOE 
BOWS desires Salesmen calling = 





yo aed Ne = to carry one small tray of terrific 
Ornaments, RHINESTONE CREA- 
TIONS, 751 No, 39th Street, Philadelphia 4, 





To Sell Manufacturer's Line of Infants’ Qual- 
ity Pre-Welts to retail trade In-Stock 
Department. New England, New York State, 
East Pennsylvania, West Virginia, Kentucky, 
Tennessee, Mississippi, Wisconsin and Texas 
open. 5% Commission. 

Address 48. care BOOT & SHOE Papegeee 

100 East 42nd Street, New York {7 











SIDELINE SALESMAN WANTED for Weil- 
Known Wholesaler carrying Men's Dress and 
Work Shoes. All territories outside of Metro 
politan area open. Address #59, care Boot & 
er Recorder, 100 East 42nd Street, New 
York 17, N. Y 


JUVENILE SHOE LINE TO BE SOLD TO 

RETAIL TRADE. Shoes carried in stock 
Most territories oven 5% commission Ad- 
dress #51, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y 





HELP WANTED 


UNUSUAL OPPORTUNITY 


For Man who has had experience in 
operation of a Chain of Men's Retail 
Shoe Stores. Must be successful in 
Stock Control, Promotion and details 
of operation. Write, giving outline of 
experience, age, etc., and willingness 


to travel. 


Address Box 955, care BOOT & SHOE RECORDER 
100 East 42nd Street. New York 17, H. Y. 

















HEF WANTED: EXPERIENCED ~~ 
SALESMAN, Middle Age, to supervise the 
selling ..— of two stores near Miami. 
— ng +A experienced and furnish 

iy E... salary wanted; also qual- 
ifications. NANKIN SHOE STORE, 158 East 
Flagler Street, Miami 42, ¥ 


MANAGER 
FOR NEW ENGLAND FACTORY 


Producing Mediom Priced Ladies’ Shoes. 
Must take full charge of production and 
sales. Submit details regarding former posi- 
tions, references and salary desired. 
38. care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17. H. Y. 
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HELP WANTED 


FOR SALE 


POSITION WANTED 








BUYER AND MERCHANDISER OF 
POPULAR PRICE SHOES FOR MEN, 
WOMEN AND CHILDREN, MUST BE 
EXPERIENCED IN STOCK CONTROL. 
CHAIN STORE OPERATION, PROMO- 
TION. WE OPERATE A CHAIN OF 
14 STORES IN SOUTH TEXAS. WON- 
DERFUL OPPORTUNITY FOR THE 
RIGHT MAN TO MAKE A DESIRABLE 
CONNECTION. GOOD SALARY AND 
BONUS. 


Address Box 43, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 














FOR SALE 


Foe sat .... MICHIGAN AND OHIO 

YOUR COMPLETE QUALITY SHOE 
DEPARTMENTS in four cities, each in the 
best store in each town, using only 





Thousand. Address #17, care Boot & 
a East 42nd Street, New York 
17, N. Y. 





FAMILY SHOE STORE LOCATED IN 
VERY GOOD SECTION OF MIAMI; 
Owner has other interests. Beautiful Salon 
type shop in fast growing location; Good in 
come assured as last five —; -y since cauant 
has shown nice profit. Can be i_, - for 
inventory, plus fixtures; 
Nationally advertised brands. Ga “M. SH 
—. 9820 N.E. Second Avenue, Miami, 
ori 





FOR SALE 


SHOE STORE, Sale Location and Owner 
for 38 years. Gross over $200,000 per 
year. Name and prestige with sale. Terms 
to qualified buyer. For full particulars, 
call or write: J. P. Bissing, 

A. A. McVITTIE, Real Estate 
1602 East Colfax, Denver, Colorado EA 1863 











R SALE: FAMILY SHOE STORE, good 
location in outstanding Colorado town. All 


new Fixtures; Clean Stock. Address 268, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y. 


FOR SALE: EXCLUSIVE "SHOE STORE, 

100%, location in one of the best towns in 
New Mexico. Inventory recent and clean. 
Address #67, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 





USED Chairs 


Twelve sturdy choirs suitable for either men's 
or ladies’ store. Beige leather saddle seat 
pone iback—dark ae frame. In very good 

_ no work ded—Twelve dollars 
ea 


Foot Saver Shoes, inc., Toledo, O. 














FOR SALE: 5 UNIT SHOE CHAIN, Good 
locations in the west; New Equipment; 
Good fronts; Reasonabie rents, with nice vol- 
ume. Terms. Only responsible party for in- 
quiries. Address #66, care Boot Shoe 
i 100 East 42nd Street, New York 17, 





HOE STORE (FAMILY) V WELL. 
STOCKED, in Ohio City of 7,000 Popula- 
tion; Doing Nice Volume; Business established 
40 years. Address #65, care Boot & Shoe 
ne 100 East 42nd Street, New York 
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E StAR ISHED ORTHOPEDIC SHOE 

STORE in Downtown Los Angeles, Cali 
fornia, 28 years in business: Other interests 
cause of selling. Address: Box 260, care of 
Boot and Shoe . om 5410 Wilshire Blvd., 
Los Angeles 36, 


SHOE STORE—LEASE FOR SALE—South- 

ern California, 12 miles from Los Angeles 
center; 100% Location; Building completed 
February, 1947; Modern front: Two beautiful 
Windows size 18 x 65, located next to leading 
Ladies’ Store; Unusual location. Address: Box 
#53, care of Boot and Shoe Recorder, 5410 Wil- 
shire Blvd., Los Angeles 36, Cal. 








LINE WANTED 








MANUFACTURERS 


West Coast Shee Travelers Associates have capable 
salesmen in their organization te represent your 


with our Asscciation, WEST COAST SHOE 
TRAVELERS ASSOCIATES, ROOM 320. HAAS 
BLDG., 219 WEST SEVENTH STREET, Los 
ANGELES (4, CALIF. 











SHOE MAN, EXPERIENCED IN SELLING 

AND MANUFACTURING, Moving to the 
West Coast, would like to take over Lines of 
Women’s and Children’s Shoes for California 
and Washington. Address: Box #58, care of 
Boot & Shoe Recorder, 209 South State Street, 
Chicago 4, Ill. 





MARRIED . MAN, 33 YEARS OF AGE with 


16 years’ experience having served in al 
phases of shoe business, desires ition as Man- 
in a small 


ager, Buyer, or Merchandise 
Chain or Independent Merchant with fast volume 
that needs new ideas in promotions and mer- 
chandising. ~_ ~ Western State but would 
consider other location. Address #24, care 
Boot & Shoe a. 100 East 42nd Street, 
New York 17, N. Y¥. 





HOE MAN; YOUNG; MARRIED; AM 

BITIOUS MAN, desirous of permanent po 
sition with established and growing Retail Shoe 
Organization where ability will be given op- 
portunity for advancement. Present position is 
Buyi ing, Merchandising and Supervising two Wo 
men’s Novelty Shoe Stores doing yearly volume 
of $150,000. Previously connected with large 
Women’s Novelty Shoe Chain. My qualifica- 
tions along- these Lines are unlimited. Willing 
to leave town. Address #64, care Boot & Shoe 
Recorder, 100 East 42nd Street, New York 
7, &. YY. 


ASE 38; MARRIED; EIGHTEEN YEARS’ 
EXPERIENCE IN ALL PHASES OF 
FAMILY Retail Chain Shoe Store operation; 
Salesman; Management of good volume stores; 
auditing; stock control: Will travel. Now in 
the State of Alabama. Employed at the present 
time. Would like to join staff of progressive 
organization where I can prove my ability. Ad- 
dress #52, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 








BUSINESS OPPORTUNITY 











WHOLESALE DISTRIBUTOR 


Interested in 


INFANTS’ and CHILDREN’S WELTS 


Line Must Be Better Than Average 


Address Box 55. care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 





Stephenson Method, 12 So. Market St., Boston, Mass. 











ESTABLISHED 
WEST COAST 
WHOLESALER 


With Office, Warehouse and 
Sales Organization in sound finan- 
cial condition. 


Expanding now!! Interested to buy 
direct from manufacturers: Men's, 
Boys’ Dress and Work Shoes. Wo- 
men's Dress and Sport Oxfords. 
Children's Goodyear Welts. 


Medium priced 
Write giving full particulars to 


Box 246, care of BOOT & SHOE RECORDER 
5410 Wilshire Bivd., Los Angeles 36, Calif. 














BUSINESS OPPORTUNITY 








WILL BUILD FACTORY 
FOR SHOE MANUFACTURER 


In Central Ohio City, 25,000 population, 

on either of two Railroads; Long Lease; 

Experienced Help. 

Address Box 39. care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 

















MERCHANTS’ NEEDS 





ADVERTISING 


1 CHTULU 














VINCENT EDWARDS & CO. 
Worid’s Largest Advertising Service Organization 
342 Madison Ave., New York City 
Please tell more about your sews- 
paper od ~~ aes and special 
DORERD 2 nccccccccccccccccccccccccseccescoce 
I ce dgntctdetentponnpenednccteses 
GI... Sincccctdnecéecccvcsncocnnascsssecess 
: Boot and Shoe Recorder 











WANTED TO PURCHASE WANTED TO PURCHASE 





MERCHANTS’ NEEDS 











TOP PRICES FOR YOUR SURPLUS BETTER GRADE SHOES 


Cones She ee 
YOUR MAME PROTECTED . — WIRE OR PHONE 
GEAaEED GOUEMEMIEED Gib GUND GuuneD OOR 0 TRANS 
M. K. WEIL SHOE CO. 


1215 Weskiegtos Aveave—St. Lesis, Me. 








Coatrel 4898 
‘SHOE STORES. SELL YOUR JOB LOTS 
CLOSE OUTS, JOB LOTS 
aes Uaases assename SAM CAMITTA & SONS 
— SO 95 Reade St., New York 13, N. Y. 
Telephone Worth 2-215 5 FOREMOST SHOE + — Fine 1906 














WE BUY 
SURPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 
FOR CASH 


SHORT LEASES ASSUMED 


YOUR NAME AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobs” 
89 READE STREET 


New York City 
Phone BARCLAY 1-7887 














BARIS BUYS for CASH 
Quelity Shoes for Men, Women Shoe Stores 
and Children ° Short Term Leases Assumed 
Scrupeloes Protection fer your Name and Brand Since 1932 
BARIS SHOE CO., INC. 


79-81 READ STREET WOrth 32-5180 


NEW YORK 7, NH. Y. 








GET TOP VALUE 
In Selling Your 
¢ SURPLUS STOCKS or 
¢ COMPLETE STORE 
CAMITTA SHOE CO. 


128 Ne. @ St. & Pe. 
1 ye 























MY HOBBY WILL BUY CLOSE OUTS AND 
Buying, Selling Shoes for 35 years COMPLETE STOCKS 
CASH TOP PRICES bf Shoes for Men, Women ond 
Discontinued stocks FOR CASH 
HARRY HESS BROITMAN-GAFFIN SHOES, INC. 
76 Reade Street New York 7, N. Y. 147 Duane Street, New York 7, N. Y. 
Telephone: WOrth 2-8061 Telephone: WOrth 2-4548 















SELL US YOUR OVERSTOCK OF BETTER QUALITY SHOES 
QUICK A ACTION — FAIR PRICES 
ire—'phone or write immediately t 

FINE FOOTWEAR 
OVER A QUARTER CENTURY 


MOSINGER BROS. 1235 WASHINGTON AVE. 


ST. LOUIS, MO. 





ge 
i 





MERCHANTS’ NEEDS | MERCHANTS’ NEEDS 











SHOE FORMS REFINISHED Fischer Self Adjusting Bunion | | 


We repair and refinish Shoe Forms, like new, 
at a great savings. Gm See eee 
our service. Will refinish 2 pair ip 
newest shades for approval. Samples returned 
with complete details. 


SPRA-LAC REFINISHERS 
59 Spring Street, Waterbury 22, Connecticut 





Mitwevkes {'. wis 

















M. D. POLLINGER CO. 





NEW ANP IMPROVED 


$5.00 Pouy Cup 


GROSS for Price Tickets 








FUR TRIMMING 











$2.75 

HALF GROSS RABBIT FUR TRIMMING 
TILTS AT IN PASTEL SHADES 

‘ANY ANGLE o FOR THE SLIPPER TRADE 


Write fer Quotetions te 


NATIONAL FUR DYEING CO. 


ST. LOUIS, MO. 447 S$. Hewitt $t., Les Angeles 13, Calif. 





MERCHANTS’ NEEDS 








NYLONS 


* 51 GAUGE » FIRST QUALITY 
° SHEER  ° FULL FASHIONED 
© ALL NYLON (TOP to TOE) 

* BEAUTIFUL NEW SHADES 

° SIZES 8Y2 to 10¥2 


IMMEDIATE DELIVERY! ! 
NEW LOW PRICE!! 


$12.50 
PARKER'S 


9040 Commercial Avenue 
Chicago 17, Illinois 
REgent 1030 
Terms: Net 30 Days. 
Minimum Order 5 Dozen. 


Select Your Own Sizes. Satisfec- 
tien Gecranteed or Return At 
Our Expense. 
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Buy Savings Bonds 
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1 Allen Edmonds’ U-Turn Flexibility... 
eliminates breaking-in... 


insures matchless comfort. 


GET and KEEP 
2 Allen Edmonds’ special Nailess 
4 Osteo-path-ik construction. 
that HARD-TO- 


3 Allen Edmonds’ unique STOCK 
GET CUSTOME P PLAN ... cuts inventory, muitiplies 
turnover, pyramids profits. 
a 
with these 4 Consistent national advertising 
... year ‘round in Esquire, 


seasonally in TRUE, NEWSWEEK, 
TIME and HOLIDAY. 


exclusive features 


5 Advertising aids . . . cooperative 


advertising, mat service, display 








material, booklets, etc. 


THE SHOE OF TOMORROW 


ALLEN EDMONDS SHOE CORPORATION 
BELGIUM, WISCONSIN 


Boot and Shoe Recorder 














Si TN BEG. 006 66s.- = 600 tnoness . 123 
Adrian, M. B., & Sons X- Ray Co...106, 113 
Air-Tred Shoe Corp. ..... «....«.+- 68, 69 


Allen-Edmonds Shoe Co. Pata Ay a 

Allied Footwear Co. - ..-120, 122 

Allied Kid Company ............+.- 30 to 33 

American Hair & Felt Co......... $8 ee 


Associated Plastic Companies 






American Shoe Co. bevedaues 120 
Arnoff Shoe Co. ? 
103, 112, 116, 119, 120, 121, 122, 123, 124 
Arnold, M. N., Shoe Co. a Oe ae 
ee 
Wit}, 





pasts anes Company .......... 119, 138 | t |! a | 
ass, G. H., Co. ..... ee sowwes ate -_ 
Bates Shoe Company .. Betas Se a rT | - 
Beckwith Mfg. Co. ........- 28 a 
Behn, A. G., Shoe citi —_ a 
ae Shoes .. sot ans Res. U. 8. Pat. Office 

roitman-Gaffin Shoe Co. Scicsheoat z 

** Two tins of KIWI, please |" 

Cambridge —w ys ——Fe ee 7, a1, 39 
Camitta, Sam, & Sons ‘ toané 9 . 
Camitta Shoe Company ...... a 129 ** Why, hello Bob . . . back in town 
Cannon Shoe Company ..... ; 9 . . 
Carr-Fulficz, Inc. ...........-..---+ 18d again? Did you say two tins... 
Castle Trimming Co. caccerce BBO why two?” 
pm nen ad — Market ..... : "6 116 

olonia anning Co. ... 10, "gre over — 
Colt-Cromwell Co. . 110 Got fooled last week .. . small 
Commonwealth Shoe ‘& Leather Co. 77 
Connell, J. M., Shoe Co......... 101 town upstate .. .I ran out of KIWI 
Craddock-Terry Shoe Corp. .. 36, zs 
Curtie Shoe Company ..... £0 18 and the one and only store there was 


sold right out . . . so I'm keeping 


Dewey & Almy Chemical Co..Front Cover p vs 
121 one in reserve from now on! 


Douglas, W. L., Shoe Co.. 


DuBrin, Harry L., Uniform Co. 121 

at SE. <adeneecongade »<os 38 ** Good idea . . . when I can spare 

Eaton, C. A., Co.. ‘ coney we 132 you two tins: That KIW1 i migh ty 

Evans, John R., & Co. ae 72, 73 te: — : 

Fischer Mfg. Co. ..... — - 139 . o : 

Florsheim Shoe Co. 5 horde chad een there's a run on it. 

Freeman Shoe Corp Le~en . = 

Gallun, A. F. & Sons oe ** That's because those KIWI waxes 
rerberich-Payne Shoe Co.... Back Cover sink into leather and keep j 

Gerda Footwear Co. .. 24, 6&7, 96, 110 Ge " “ 

Gillman Plastic Fixtures ..... eS soft and supple in all weathers .. . 

Golo Footwear Corp. beeeeshass 43 . . 

Goodwill Shoe Co. Fe divneas Ask also for and look what a dazzling shine 
soodyear Tire & Rubber Co. sto Oe a ; ” 

Gro-Cord Rubber Co. ..... 87 KIWI BLACK —v 

Hale, Alfred, Rubber Co. .. — BR es y talking man who 

Hammond Moccasins Inc. es - 9 TAN, LIGHT TAN, OWN You = © @ 

Hess, Harry o-oo. acess es 188 OX BLOOD & MAHOGANY sells it, Bob. AND we all use KIWI 
eywoo oot Shoe 0. rae 102 - 2 _ 

Sicltand-Mactne Sheen, Inc... Fi For Patent Leather and all in our family—! enjoy shining my 

Huber Slipper Co. . 98 Colours of Glace Kid ask for own shoes with it . . .givesa fellow 


Hubschman, E., & Sons, Inc...2nd ‘Cover 


sind Wieieet Ge Qe... ae KIWI Transparent (Neutral). some real satisfaction, doesn't it?" 


Juvenile Shoe Corp ese ati 
Keith, George E., Co. ......... _ 5 
Kelly Rubber Co. Satna 123 

5 




















weg aw Co . pr - 99 
Cnipe Brothers ’ a ‘ 84 ° . 
ae a a The ORIGINAL English STAIN Shoe Polish 
Leatherbury Shoe Co. énnbbaeht ° 3 : 
Lederer Industries See sbunes se- xe ee we ; uw 
Levy. B., & Son all lel 79 ‘ _  B, 
Lyons & Company ..__........ 122, 131- al > 
a w 
Marathon Shee Co. .............121, 124 Cor parr 
Mark Andrews. Inc. ..... ......... 111 ~ SARK I LF - A 
Miller, O. A.. Treeing Mach. Co. |: 22 : 
Miller Shoe Co., .  SaPoge* tem we 4 
Miracle Tread Shoes . 71 . 
Sw age & Woolen Mfg. Co. 21 
ern i li , 
a. fae oe Sole U.S. Distributor: LYONS $4co., 120 DUANE ST., NEW YORK 7, 4. 
Mosinger Bros. .. ee ee ae ousad Ee 
National Fur Dyeing Co. ... 129 
Foe 86 
peewee. Gee GR, ve ccucicoss so. ae Fhe 
O'Donnell Shoe Corp. ...... os ie 
Ohio Leather Company ..... cas Sabin. B mo — ; innceed 20th Century Footwear Co.... 114 
Sandler o ston .... eesece oma 7 
J Last Company 18 
Parciest Go. The ........ ae Schenk, A. L., Orthopedic Labs ..... 119 United 
Parker’s Hosiery ___........... 129 Seott Foot (epmaass Co. a)" $s United Shoe Machinery Corp.. _8, 13, 36, 90 
Payes Shee Com EP cccecee cccecescecs Selby Shoe Co. ..... : os. ° 7 . 
Pierce, C. Co. pee Seenincerane tates 4 Shane Shoe Company ........ oi Vineemt. Py my & Co. nerRe ‘ | 
Pilot Shoe , =. ES ei “> stabs . 119 SD PONT GO. cocccccccccccccccoecesee 113 Volk 4 H « “Co. ‘ ih. se pted: " 419 
Pimex Equipment Co. ............. 109 Sir Walter Shoes ... . ceeeee (85 eee 5 pentane 2 Cs 
Pollinger, M. D., Co... ae ae Spiegel, Chas., Shoe Co. .. +>» 115 | walk-Over Shoes 5 
Poloner Shoe Co. .....- ...116, 123 Spra-Lac Refinishes woes - 139 Weil, M. K., Shoe Co. os bec, O20 
Pete, WMG... oocses wie 3 0 o8OO, 107 Sundial Sh ya te eetees ve * Well-Built Shoe Co. ............ ....-- 34 
n oe Co. .. ‘ > . = alah weer: 
Queen Quality Shoe Co. .. oa Surpass Leather Co. ........ ; = | Aut -A,, ae Abii + 
Swank Shoe Dressings, Inc. --s+ 16 Woolman & Robles ..__.. +. 108 
Red Goose Shoes ........ oth P 5 Wright, E. T., & Co., Imc......... ; 
Se eee oseuns ones Ge Taylor, E. E., Corp. oa¥ vee 6 
Rochester Shoe Tree Co. ........ 109 Transparent Shade Co. .........- 20 Richard Young Co. ied 25 
Roger Kent Plastics ........... iva ee Trimfoot Company ..........- a 
Se SE bw eeues Ks ede. cgexrgedns Se Tweedie Footwear Corp. cana > Ziegel-Eisaman Co. ........--- , 
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Etonic Nationa] Advertising is Style News Through- 
out The Year. 


In Esquire — The Magazine of Men's Fashions 
In Pic — The Magazine for Young Men 


In Newsweek — The Magazine of 
News Significance 


And in The Nation's leading 
Newspapers Coast to Coast 


This Style Nationally Ad- 
vertised Sept. 29 Newsweek 


. 
*eaenety 





Renae MMEp 
ee ie S DEL Iv, 
on TOcK R Y 
Ic Clyde os 
TONIC QUALITY gives the #239 gim Cay 
independent shoe retailer definite features at extra value ann tee Cay 
. to combat competition from volume - operators, who Sizes Sug kit 
feature only good-looking styling —just as Etonics give wearers Fines, i: a ~ a 
tin § 


that gentle extra lift of comfort ...that perfection of fit at just 
the right places... that more satisfying longer shapely wear 


—which bring men back to your store again and again. i 10) Vic 


p BOOLMASERS Home 1876 


Tile Cha hear | 


MADE AT BROCKTON, MASSACHUSETTS BY CHARLES A. EATON - FINE BOOTMAKERS SINCE 1876 


“ Boot end Shoe Recorder 
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mother azd daughter 








n@ leathe® ~ colo 
She so fest play . and farey 
The in 


Fer and pliant . . . so comfortable 


for unlined shoes . . . so profitable in the shoe factory and in the retail store. 
Make your best styles in this fine Colonial Elk leather, and they'll be your 


best-selling styles, too. Ask us to send you color samples. 
Massachusetia 


COLONIAL TANNING C@O., Ime., Boston Il, 








GERBERICHS: ... 


Ever see a real boy who didn’t like plenty of action? 
They’re few and far between, quite as rare as the 
boy who doesn’t thrill with pride at the ownership of 
a new pair of Gerberichs’, or Gerberichs’ Official 
Boy Scout Shoes! Real boys like their slick looks and 
the rugged way they stand up under the roughest 
treatment. That is why they have made them Amer- 
ica’s Most Popular Line Of Boys’ Shoes. 





vy 





Offices: New York, Marbridge Building, Room 405- 
Los Angeles, 219 West 7th Street, Haas Building, 
Room 919 - Phila., Lafayette Building, Room 1025 


} GERBERICH - PAYNE SHOE CO. Mount joY PENNSYLVANIA 
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